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Candy  Firm  Puts  Newspapers  to  Test  in 

1925  Advertising  Drive 

Life  Savers  Inc.  Made  Scientific  Study  to  Reach  Conclusion  Dailies  Were  Best  Media  for  $500,000 
Selling  Campaign — Four  Months’  Experiment  To  Decide  Proportion  of  Advertising 

Expenditure  to  Sales,  Is  Plan 

By  PHILIP  SCHUYLER 

TUEWSPAPERS  this  year  are  being  tinned  during  1925,  according  to  the  plan.  “To  serve  our  purpose  best  we  tern-  rnended  for  them,  while  others  were  get- 
put  under  microscopic  investigation  in  “Among  the  kinds  of  advertising  we  porarily  set  aside  all  regard  _  for  the  hng  more  than  their  proper  share  of 
the  advertising  laboratory  of  an  important  are  to  use  this  year  to  help  sell  Life  United  States  as  a  single  unit  in  which  „  •  r  ■  • 

national  advertiser.  Savers,  there  can  be  listed  huge  advertis-  110.000.000  people  lived.  This  state  allocation  of  our  advertis- 

1  Life  Savers,  Inc.,  of  Port  Chester,  ing  automobiles  with  bodies  built  like  our  “Instead,  we  thought  of  the  Llnited  J^g  and  sales  budget  became  more  sensi- 

N.  Y.,  turning  out  10,000.000  candv  mints  well  known  packages,  the  distribution  of  States  as  a  group  of  Ux:al  population  ble  and  practical  upon  the  completion  of 

a  day,  has  decided  to  rely  exclusively  on  millions  of  samples  and  vast  quantities  of  units,  each  particular  unit  deserving  its  this  analy’sis.  ....  • .  . 


the  daily  press  of  the  nation  in  its  1925 
search  for  consumers. 

The  decision,  which  culminated  in  what 
may  lead  to  more  than  a  half  million  dol¬ 
lar  newspaper  appcipriation  for  advertis¬ 
ing  out  of  a  total  appropriation  of  one 
million  dollars,  was  reached  after  long 
and  exhaustive  study  of  media  and  mar¬ 
kets  by  Life  Savers,  Inc. 

Merle  B.  Bates  the  company’s  advertis¬ 
ing  manager,  is  convincixi  that  in  theory- 
newspapers  are  best.  Xow  practical  proof 
I  is  sought. 

I  A  three-year  successful  test  of  New 
England  newspapers  has  strengthened  that 
belief. 

Within  four  months  the  firm  expects 
dollars  and  cents  justification  for  its 
swing  to  the  daily  press  in  covering  the 
entire  United  States.  This  time  the  firm 
considers  as  ample  for  a  fair  test  to  in¬ 
dicate  a  satisfactory  trend  towards  eco¬ 
nomical  use  of  newspaper  advertising. 

In  an  interview  with  “EnixoR  &  Pcb- 
USHER,”  Mr.  Bates  gave  a  theoretical 
justification. 

The  newspa^rs  which  are  being  relied 
upon  for  practical  reply,  have  a  combined 
circulation  of  16,0(X),0(X)  copies  daily. 

The  drive,  which  started  Feb.  1,  will 
use  319  newspapers  in  293  cities  divided 
among  one  magazine  section,  52  roto¬ 
gravure  sections,  62  morning  papers,  168 


“By  study  we  had  divided 
the  nation  into  a  combina¬ 
tion  of  many  local  units,  in¬ 
stead  of  just  a  conglomerate 
mass.  What  we  wanted,  of 
course,  was  contact  with 
people.  But  we  wanted, 
moreover,  to  reach  as  many 
people  as  we  possibly  could 
in  each  unit.  The  newspa¬ 
pers,  therefore,  appeared  to 
be  the  obvious  and  natural 
selection.” — Merle  B.  Bates, 
advertising  manager.  Life 
Savers.  Inc.,  Port  Chester, 
N.  Y. 


“By  the  study,  you  see,  we  had  divided 
the  nation  into  a  combination  of  many 
local  units  instead  of  just  a  conglomerate 
mass.  WTiat  we  wanted,  of  course,  was 
contact  with  people.  But  we  wanted, 
moreover,  to  reach  as  many  people  as  we 
possibly  could  in  each  separate  unit;  and 
the  newspapers  appeared  to  be  the  ob¬ 
vious  and  natural  selection. 

“.A  supporting  argument  for  the  use  of 
newspapers  was  that  during^  the  past  three 
years,  we  had  been  spending  increasing 
amounts  in  all  New  England  states  in 
newspaper  campaigns.  Our  sales  in  New 
England  have  been  constantly  increasing. 
Our  expenditures  in  the  eastern  dailies 
has  been  thoroughly  justified. 

“When  we  dccid^  to  extend  the  news¬ 
paper  drive  from  New  England  to  the 
entire  nation,  the  question  of  cost  came 
up.  Would  it  be  reasonable? 

“On  paper  we  figured  out  just  how 
much  money  it  would  take  to  conduct  a 
10.000  line  campaign  using  one  newspaper 
with  the  largest  circulation  in  every  city 
of  25.000  population  or  over  in  the  U.  -S. 

“We  found  there  were  287  cities  of 
over  25,000  population.  In  order  to  get 
coverage  in  every  state,  we  had  to  add  to 
the  list  76  cities  of  under  25,000,  making 
the  total  363. 

“The  cost  of  this  hypothetical  news- 
pajier  campaign  we  found  would  be  ap- 


evening  papers  and  36  combination  a.  m.  store  display  material  and  street  car  ad-  separate  attention  from  a  sales  and  ad-  exact  figures 


and  p.  m.  papers.  Copy  is  to  measure  vertising.  vertising  standpoint. 

430  lines  for  each  insertion  in  roto-  “The  addition  of  newspajK-r  advertising  “In  the  middle  of  last  year  we  started 
gravure,  with  similar  size  copy  and  extra  on  a  national  scale  is  a  distinct  innosa-  an  exhaustive  analysis  of  the  company’s 
attention  caller  copy  for  tjon.  It  will  be  relied  upon  for  increased  business  history.  We  sought  to  place  a 

tnC  QAlllCS.  c^loc  rliiririor  tVi*»  VA  valiiA  r\ffi  fViA  mnrlr#»t 


vertising  standpoint  $296,170.  We  decided,  consequently,  that 

In  the  middle  of  last  year  we  started 

exhaustive  analysis  of  the  company’s  ^  ’  „-oceeded  to  exolain  in 

'"f “!7i-  'y®  more  detail,  how  in  the  ^riJe  which  start- 


^  ,  sales  during  1925  to  the  exclusion  of  other  comparative  value  on  the  market  possi-  ^ 

According  to  the  company  s  coniputa-  meritorious  national  a<Ivcrtising  media,  bilities  of  each  State  for  our  product.  ,  r-  .  .  '>q 

tions,  this  selection,  on  the  basis  of  fre-  not  excluding  of  course,  the  kinds  of  The  market  possibilities  of  each  State  as  ® 

provide  more  special  advertising  referred  to.  which  to  determined  by  us  were  designated  with  ,,  "  ♦  Z. 

than  sO.OOO.OOO  senarate  imnressinns  a  _ _ *:..i  "C  expect  justification  for  our  new  ad-% 


than  50.000,000  separate  impressions  a  us  at  present,  are  fundamentally  essential,  an  asset  value  reduced  for  comparative 
S^"cLntrv*'^'^^  strategically  throughout  “Newspapers  were  selected  to  carry  our  purposes  to  an  index  percentage  figure. 

u  «  selling  copy  in  contra-distinction  to  RE-  “The  assets  of  any  State  were  com- 
MIN-DE/  c„py  ™ny  pu.cd  by  ^ 

**T  ,fi»  Savers  we  arcnied  while  heiniz  a  her  of  boxes  ot  Life  Savers  sold  in  that 


“we  expect  justification  for  our  new  ad-» 
vertising  policy. 

“During  these  four  months,  an  arbit¬ 
rary  amount  of  money  has  been  allotted. 
It  is  not  one-twelfth  of  the  expected  1925 


no  “hit  or  miss’’  policy  was  followed.  “Life  Savers,  we  argued,  while  being  a  wr  ot  Iwxes  ot  Lite  bavers  sold  in  that  newspaper  expenditure.  It  is,  in  fact,  be- 
Advertising  at  best  is  an  inexact  science,  ^'Sh  class  product,  have  no  special  class  ^'^te,  the  nurnwr  of  known  retail  and  average  amount  that  would  be 

but  Life  Savers  had  approximated  scien-  aPPeal.  Therefore,  no  special  selection  jobbing  outlets  tor  our  product,  the  (0,3]  ^00,000  was  divided 

tific  precision  to  an  amazing  degree  in  of  population  groups  needed  consideration  literate  element  and  a  j.^gniy  gyer  12  months, 

reaching  its  advertising  decision.  our  choice  of  meilia,  any  person  who  numner  oi  otner  tactors.  relation  of  the  expenditure  for 

The  story  of  how  Life  Savers  reached  oould  read  was  a  legitimate  prospect.  “Another  index  percentage  figure  for  newspaper  advertising  to  sales  during 

the  conclusion  that  it  could  with  utmost  “For  ten  years  through  sales  and  ad-  C3ch  State  was  set  up  to  indicate  the  ad-  these  four  months  will  be  closely  watched, 

safety  intrust  a  half  million  dollars  to  the  vertising  pressure  we  built  up  an  cnor-  vertising  and  sales  effort  that  had  been  \\'e  want  to_  test  how  near  to  the  spe^ 

newspaper  columns  with  the  expectation,  mous  consumer  recognition,  and  a  par-  exj^nded  in  building  each  State  s  assets,  of  consumption  our  advertising  expendi- 

as  Mr.  Bates  pointed  out,  of  obtaining  ticularly  fine  distribution  in  retail  stores  This  ‘effort-index’  figure  was  evolved  by  tiire  actually  is. 

adequate  return  in  increased  sales  is  best  throughout  the  nation.  computing  sales  and  adyertising  expenses  “Perhaps  it  will  be  very  much  out  of 


Perhaps  it  will  be  very  much  out  of 


told  in  the  advertising  manager’s  own  “How  best  to  e.xploit  this  advantage-  *bat  had  been  incurred  in  each  State.  All  line, — cither  too  much,  or  not  enough.^ 
words.  ous  relationship  to  our  business  was  our  expenses  were  reduced  to  a  cost  and  per-  “  (be  end  of  the  four  months  we  will 

“We  have  been  a  consistent  and  sue-  problem.  centage  figure  related  to  the  population.  thoroughly  scrutinize  the  sales  situation 

cessful  advertiser  since  1916,”  Mr.  Bates  “Certainly  the  distribution  of  and  the  “By  comparing  asset  values  with  effort  and  revise  the  schedule,  if  necessary, 
began  the  interview.  “Like  the  majority  consumer  interest  in  and  acceptance  of  values  for  each  State  it  became  relatively  “Should  the  sales  increase  more  rapidly 

of  big  national  advertisers  we  used  prac-  Life  Savers  is  a  purely  local  matter,  we  simple  to  observe  how  effort  and  result  than  the  relation  the  newspaper  expendi- 

tically  all  kinds  of  media.  Most  of  them  obviously  reasoned,  so  we  set  about  to  were  out  of  line  in  many  States.  ture  bears  to  it,  the  newspaper  appropria- 

bave  been  steadily  employed  throughout  analyze  and  dissect  all  kinds  of  advertis-  “Some  states  were  not  getting  the  sales  tion  will  be  increased.  From  then  on, 

this  pcri(^  and  most  of  them  will  be  con-  ing  that  promised  local  coverage.  and  advertising  effort  their  assets  recom-  (Contimted  on  page  24) 


Editor  &  Publisher  for  February  21,  1925 


H.T.CLAUS  NEW  BOSTON  CANADIAN  GROUP  FLATLY  OPPOSES 
TRANSCRIPT  EDITOR  PROPOSED  PULPWOOD  EMBARGO 


BRIGGS  IS  NEW  EDITOR 
LOS  ANGELES  RECORD 


Succeed*  James  T.  Williams  Jr.,  Who 
Resigned  Effective  Feb.  18 — New 
Editor  Twenty  Years  With 
Paper 


Angus  McLean,  President  Canadian  Pulpwood  Association 
Urges  Campaign  Against  Export  Tax — Says  Question 
Should  Be  Settled  by  Commission 


Former  Editor  of  Cleveland  Preu 
Leaves  the  Blast  to  Join  Pacific  Coast 
Scripps  Group — In  Association 
With  Canfield  and  Sanders 


Attacl 


Jas.  T.  Williams,  Jt, 


f/r.  Tflcgraph  to  Kditor  \  Publisher) 

liosTox,  Ff'i.  18. — Henry  T.  Claus  to¬ 
day  became  editor  of  the  Boston  Efcninn 
rranscrif’t,  sncccedinR  James  T.  Williams. 

Jr.,  who  resigned 
after  holding  that 
position  for  the 
past  13  years. 
Nfr.  Claus  has 
been  a  member  of 
the  Transcript 
editorial  staff  for 
the  past  20  years, 
having  joined  it 
following  his 
graduation  from 
Tufts  College  in 
1905.  He  has 
been  in  charge  of 
t  h  e  school  and 
college  depart¬ 
ment  of  that 
newspaiKT  for  the  past  ten  years  or  more. 
For  the  past  three  months  he  has  been 
assistant  to  .Mr.  Williams  and  is  thor¬ 
oughly  familiar  with  his  new  duties.  Mr. 
Gaus  is  married  and  a  member  of  numer¬ 
ous  clubs,  including  the  Boston  Xews- 
pai>cr  Club,  University  Club,  Boston  City 
Club,  and  the  Bellevue  Golf  Gub. 

Mr.  Williams,  previous  to  his  departure 
two  weeks  ago  for  South  Carolina,  where 
his  father  is  seriou>ly  ill,  tendered  his 
resignation,  accepted  with  keen  regret. 
Previous  to  becoming  editor  of  the  Tran¬ 
script.  13  years  ago,  he  was  connected 
with  the  Transcript’s  Washington  Bureau. 

The  editorial  page  of  the  Transcript 
today  carries  announcement  of  Williams’ 
resignation.  ' 

“We  announce  with  regret  the  decision 
of  Tames  T.  Williams.  Jr.,  a  delightful 
companion  and  eflicient  editor,  to  resign 
from  that  post.  Henry  T.  Claus  will  suc¬ 
ceed  him.  Mr.  Claus,  long  a  member  of 
the  Transcript  family,  already  has  been 
Kilfdling  the  duties  of  his  new  position 
for  some  time.  His  apptiintment  assures 
a  continuation  of  the  Transcript’s  policies 
and  traditions.’’ 

Mr.  Williams  has  not  antiounccd  his 
idans. 


TEXAS  PUBLISHERS  ELECT 


F.  G.  Huntress,  San  Antonio  Express 

and  Evening  News,  Named  President 

fPv  TdcKml'i’  ta  Editor  Publisher) 

Sax  Antonio,  Tex.,  Feb.  17. — Closing 
a  two  days’  session  at  .Medina  I.ake, 
where  members  were  guests  of  the  San 
.■Intonio  E.vf'rcss.  the  Texas  Newspaper 
Publishers’  .Association  elected  F.  G. 
Huntress,  publisher  of  the  San  Antonio 
Ext’iTss  and  Evening  .Vete.r,  as  president 
for  next  year. 

W.  C.  Mayborn.  Fort  IVorth  Press, 
was  elected  vice-president ;  A.  E.  Clark¬ 
son.  Houston  Post-DLspatch,  secretary- 
treasurer,  and  G.  J.  Palmer,  Houston 
Chronicle,  re-elected  commissioner. 

The  Texas  publishers  adopted  resolu¬ 
tions  endorsing  the  work  of  the  Postal 
t'ommittce  of  the  .American  Newspaper 
Publishers’  .Association  on  postal  legisla¬ 
tion. 

Louis  C.  Elbert,  Gah'cston  \eu‘s; 
Harry  Cohen,  Galveston  Trifmne;  G.  J. 
Palmer,  Houston  Chronicle;  J.  H.  Payne 
and  Oiarles  J.  Lilly,  Houston  Press;  J. 
L.  Mapes,  Beaumont  Enterprise;  W.  P. 
Hobby,  Houston  Post-Dispatch ;  Walter 
E.  Dealey  and  John  L.  Lubben,  Dallas 
Xeu’s;  ,A.  L.  Shuman,  Ft.  IVorth  Star- 
Telegram;  J.  L.  Greer,  Denison  Herald 
and  W.  Af.  Alclntosh,  San  Antonio  Light, 
attended  the  sessions. 


World  Elditor  on  Mediterranean  Cruise 

William  Johnston,  suggestion  editor  of 
the  Xeio  York  World,  and  Mrs.  Johns¬ 
ton,  are  spending  two  months  on  a  Medi¬ 
terranean  cruise. 


I F  an  embargo  or  e.xport  ta.x  is  placed 
*■  on  pulpwood  in  Canada,  it  will  not 
l>e  until  after  the  strongest  possible  ef¬ 
forts  are  made  to  prevent  such  action. 
This  was  made  quite  clear  by  Angus 
McLean,  president,  and  Ralph  W.  Bell, 
secretary,  of  the  Canadian  Pulpwood 
.Association,  at  a  dinner  tendered  by  them 
in  Toronto  on  Feb.  14.  to  a  gathering 
of  newspapermen  and  others  interested  in 
the  subject.  The  case  against  an  em¬ 
bargo  was  set  forth  clearly  and  con¬ 
cisely  and  those  present  were  invited, 
if  the  justice  of  the  argument  appealed 
to  them,  to  use  their  influence  in  opposing 
the  embargo  agitation. 

Mr.  McLean,  who  is  head  of  a  com¬ 
pany  at  Bathurst,  N.  B.,  manufacturing 
lumber,  pulp  and  paper,  said  that  he  was 
not  directly  interested  in  the  question  be¬ 
cause  he  was  not  an  exporter  of  pulp¬ 
wood.  and  in  fact  was  doing  all  he  could 
to  retain  the  pulpwood  cut  in  the  neigh¬ 
borhood  of  his  mill  in  Canada.  How¬ 
ever,  he  was  absolutely  opposed  to  an 
embargo  because  he  believed  that  it  would 
have  such  a  prejudicial  effect  in  the 
United  States  that  the  great  and  growing 
market  there  for  Canadian  pulp,  paper 
and  lumber  would  be  endangered.  It  was 
his  belief  that  Canada  should  do  nothing 
to  disturb  her  export  markets  because  on 
them  the  prosperity  of  the  country  de- 
•pended,  and  this  was  particularly  true  of 
pulp  and  paper.  The  United  States,  be¬ 
ing  the  larger  and  stronger  country,  had 
it  in  its  power  to  do  great  damage  to 
Canadian  indu.stry  and  it  would  be  folly, 
for  the  sake  of  the  relatively  small 
amount  of  pulpwoixi  involved,  to  incur 
this  danger.  Besides,  he  felt  that  it  was 
only  a  question  of  time  until,  with  the 
expansion  of  the  Canadian  industry,  there 
would  be  such  a  demand  for  pulpwood 
that  exports  would  naturally  dry  up.  .As 
it  was,  Canadian  consumption  was  grow¬ 
ing  rapidly,  while  the  volume  exported 
remained  about  the  same  from  year  to 
year. 

Roth  Air.  McLean  and  Mr.  Bell  m.ade 
it  clear  that  the  (piestion  at  issue  was  a 
domestic  one  and  should  be  settled  by 
Canadians.  There  would  Ik-  an  inclina¬ 
tion  on  the  part  of  the  public  to  resent 
interference  from  outside.  They  were 
convinced  that,  if  the  people  of  Canada 
only  understood  the  facts  and  were  not 
misled  by  the  representations  of  the  ad¬ 
vocates  of  the  embargo,  they  would  never 
consent  to  the  adoption  of  such  a  danger¬ 
ous  policy. 

It  was  charged  by  the  speakers  that 
the  real  reason  for  their  advocacy  of  an 
embargo  was  being  concealed  by  the  in¬ 
terests  who  were  supporting  it.  The 
conservation  plea  was  one  that  appealed 
-Strongly  to  the  public  and  it  was  being 
pushed  to  the  front.  .As  a  matter  of  fact, 
the  saving  in  this  direction  was  infin- 
tesimal  compiired  to  the  loss  from  lire, 
insects,  fungi,  wind  and  other  causes. 
Were  the  embargo  advocates  sincere  in 
their  reasoning,  they  would  deal  with  the 
major  sources  of  loss  rather  than  press 
for  the  risky  expedient  of  an  embargo. 
.Another  aspect  of  the  situation  that  was 
being  overlooked  was  that  fully  90  per 
rent  of  the  pulpwood  resources  of  the 
Dominion  were  on  crown  lands,  from 
which  exports  were  prohibited,  and  on 
lands  in  the  possession  of  paper  manu¬ 
facturers.  This  left  a  very  small  por¬ 
tion  that  might  be  e.xported. 

.V  popular  plea  was  that  the  embargo 
would  force  the  users  of  Canadian  pulp¬ 
wood  in  the  United  States  to  move  their 
plants  into  Canada  and  give  Canadians 
the  benefit  of  enlarged  employment. 
.Apart  altogether  from  the  consideration 
that  such  a  development,  if  undertaken, 
would  explode  the  conservative  idea,  it 
was  felt  that  this  outcome  was  doubtful. 
Some  mills  might  come  to  Canada,  but  it 
would  be  more  likely  that  .American  mills 
would  fall  back  upon  their  own  resources 


ir  import  pulp  from  EurojK-.  There  was 
always  the  possibility  that  the  United 
States  might  place  a  duty  on  pulp,  which 
would  be  a  serious  matter  for  Canadian 
pulp  mills. 

What  the  pulpwood  exporters  regard 
as  the  real  object  of  the  embargo  advo¬ 
cates  is  the  control  of  the  pulpwood  mar¬ 
ket  in  Canada  and  the  domination  thereby 
of  the  United  States  paper  market. 
Much  of  the  wood  exported  at  present 
comes  from  settlers’  lots  and  is  a  source 
of  needed  income  to  these  pioneers.  VVith 
the  United  States  outlet  closed,  these 
producers  would  be  largely  at  the  mercy 
of  Canadian  mills  and  would  be  forced  to 
sell  at  a  low  price.  Further,  much  of 
the  wood  exported  is  poplar  and  for  that, 
at  present,  there  is  no  market  in  Canada. 
.Another  point  in  this  connection  made 
by  the  Pulpwoo<l  .Association  is  that  the 
embargoing  of  pulpwood  would  be  a  vio¬ 
lation  of  tile  spirit,  if  not  of  the  letter, 
of  the  agreements  under  which  United 
States  buyers  hold  various  properties, 
particularly  in  the  Province  of  Quebec. 
This  feature  was  emphasized  by  Hon. 
J.  H.  Kelly,  representative  of  Gaspe,  in 
the  Legislative  Council  of  Quebec,  one 
of  the  speakers  at  the  dinner.  In  the 
predicament  of  the  small  holder  or  set¬ 
tler,  were  he  forced  to  market  his  wooil 
in  Canada,  the  opponents  of  the  embargo 
seem  to  have  found  their  strongest  argu¬ 
ment. 

The  question  has  various  angles  and 
these  were  touched  upon  by  different 
speakers.  It  was  suggested,  for  instance, 
that  if  it  was  to  Canada’s  advantage  to 
ship  pulp  instead  of  pulpwood,  it  would 
be  even  more  to  her  advantage  to  sliip 
jviper  instead  of  pulp.  There  was  there¬ 
fore  as  sound  a  reason  for  advocating  an 
embargo  on  pulp  as  on  pulpwood  and  yet 
this  had  not  been  suggested  and  would 
obviously  be  a  most  disastrous  policy. 
-Another  consideration  brought  forward 
was  that,  even  with  an  embargo  in  force, 
there  would  be  nothing  to  hinder  the  ex¬ 
porter  of  pulpwood  from  shipping  it  in 
the  form  of  lumber,  which  shows  the 
practical  dilTiculty  of  enforcing  such  a 
measure. 

It  is  understood  that  the  Canadian 
Pulpwood  Association  intends  to  put  on 
an  advertising  campaign  in  order  to  bring 
•ts  side  of  the  question  before  the  people. 
In  Mr.  Bell  it  has  a  clever  and  aggres- 
-ive  young  executive,  who  may  be  relied 
iiIKiii  to  put  up  a  strong  tight  against  any 
restriction  on  pulpwood  e.xport. 


CHANGES  IN  ROCHESTER 


A.  C.  Ross  Now  Democrat  &  Chronicle 
Editor;  Sanford  Takes  Managing 
Editorship 

.Allan  C.  Ross,  for  the  past  four  years 
managing  editor  of  the  Rochester  (N. 
Y.)  Democrat  &  Chronicle,  has  been 
made  editor,  succeeding  the  late  f).  S. 
.-Adams,  who  died  last  spring.  Harold 
W.  Sanford  was  promoted  from  news 
editor  to  managing  editor,  H.  C.  Harris 
from  city  editor  to  night  editor,  and  J.  R. 
Cominsky  from  assistant  city  editor  to 
city  editor. 

Mr.  Ross  has  been  connected  with  the 
Democrat  &  Chronicle  for  22  years, 
tilling^  various  positions,  including  those 
of  editorial  writer  and  associate  editor, 
previous  to  becoming  managing  editor. 

Mr.  Sanford  joined  the  paper  im¬ 
mediately  after  being  graduated  from 
the  University  of  Rochester  in  1912,  and 
had  served  as  reporter,  assistant  city- 
editor.  city  editor,  editorial  writer  before 
becoming  new-s  editor.  Mr.  Harris  had 
served  as  reporter  and  Sunday  editor 
previous  to  going  on  the  city  desk,  and 
Air.  Cominsky  as  reporter  and  copy- 
reader. 


Los  AxGEi.ES,  Cal.,  Feb.  16. — H.  B.  R. 
Briggs  has  joined  the  Scripps  group  of 
Pacific  Coast  newspapers,  operated  by  B. 
H.  Canfield  and  LeRoy  Sanders. 

Mr.  Briggs  arrived  this  week  fron 
Geveland  to  become  editor  of  the  Ln 
Angeles  Record. 

In  the  pa.st  two  years,  during  his  ed- 


H  B.  R.  BRIGGS 


itorship  of  the  Cleveland  Press,  ilut 
newspa|)er  added  211,000  circulation.  .Mr. 
Briggs  brought  together  a  strong  editorial 
and  news  gathering  staff  and  in  the  ex¬ 
ecution  of  the  Scripps-Howard  LaFollette 
policy,  the  Press  gave  a  signal  demon¬ 
stration  of  its  editorial  strength  when 
Cleveland,  alone  among  the  great  cities, 
gave  Senator  LaFollette  a  large  plur.-ility. 

Prior  to  his  activities  in  Cleveland  Air. 
Briggs  was  publisher  of  the  Denver  Ex¬ 
press,  editor  of  the  Newspaper  Enterprise 
.Association  and  for  several  years  editor 
of  St.  Paul  Daily  Xezes.  one  of  the  Go- 
verleaf  group. 

His  activities  in  both  the  Cloverleal 
and  Scripps-Howard  organizations  in¬ 
cluded  the  direction  of  eflicient  mechan¬ 
ical  production  as  well  as  direct  editorial 
work. 

The  Scripps  Pacific  Coast  ne.vsp.apers 
with  which  Air.  Briggs  is  now  allied  com¬ 
prise  Los  Angeles  Record,  the  .Seattle 
.Star,  the  Spokane  Press,  the  Taeama 
Times  and  the  Portland  .Xezos. 

OREGON  DAILY  SOLD 

Dennis  Disposes  of  La  Grande  Observer 
to  His  Business  Manager 

The  La  Grande  (Ore.)  Evening  Ob¬ 
server  was  sold  Feb.  14,  by  Bruce  Dennis, 
publisher,  to  Frank  B.  .Appleby,  former 
Iowa  publisher,  and  since  Oct.  1,  of 
last  year  business  manager  of  the  news¬ 
paper. 

Harvey  F.  Alatthews,  formerly  of  New¬ 
ton,  la.,  will  succeed  .Appleby  as  business 
manager  aiul  will  have  an  interest  in  the 
firm,  it  was  stated.  There  will  be  no 
other  changes  in  personnel. 

Air.  Dennis’  plans  are  indefinite  but  he 
expects  to  devote  a  large  part  of  his  time 
to  his  sheep  ranch  in  the  immediate 
future.  Air.  Dennis  published  the  Ob¬ 
server  for  15  years. 


Newman  to  Return  to  London  Time* 

Ernest  Newman,  guest  music  critic  for 
the  Xno  York  Ezening  Post,  will  leave 
New  York  early  in  Alarch  to  resume  his 
duties  on  the  London  Times.  No  succes¬ 
sor  on  the  Post  has  yet  been  named. 
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INLAND  PRESS  PROTESTS  POSTAL  INCREASE 


Attacks  Validity  of  Cost  Ascertainment  Report  at  Chicago  Meeting — George  D.  Lindsay  and  Wil  V. 
Tufford  Re-elected  President  and  Secretary — Cost  Finding  Committee  Reports 


CHICAGO,  l-'eb.  18. — George  I).  Lind- 


(Hv  iilfgrafh  In  KDi-roii  &  I’i'blisiieri 


say  of  the  Marion  (Ind.)  Chronicle  justice  to  tlie  publishing  interests,  and  that 


was  re-elected  president  of 
Daily 


Gteo^F.  n.  Lindsay 


the  Inland  it  particularly  urges  a  closer  co-operation 
Press  As-  between  newspaper  organizations  and 
sociation  at  its  groups  in  order  that  such  organizations, 
annual  convention  groups,  and  their  individual  members  may 
at  the  Itlorrison  work  more  effectively  in  the  common 
Hotel  here,  Feb.  cause. 

17  and  18.  Wil  "Resolved,  That  the  officers  and  com- 
V.  Tufford,  of  mittees  of  this  organization  be  instructed 
Clinton,  la.,  was  to  such  action  as  will  advance  the  pur- 
re-elected  secre-  ixisc  and  intent  of  these  resolutions.” 
tary-treasurer.  The  old  problem  of  the  excess  profits 

The  convention  tax  arose  again.  Attorney  -Arnold  L. 
was  one  of  the  <*uesmer,  of  Minneapolis,  a  member  of 
most  largely  at-  the  association’s  Income  Tax  Committee, 
tended  ever  held  submitted  a  report  proposing  that  Con- 
by  the  Inland  and  gress  be  urged  to  amend  section  281  of 
was  declared  by  the  law  by  adding  at  the  end  of  sub- 
veteran  members  division  (C)  the  following: 
to  be  one  of  the  “In  case  of  any  proposed  additional 
assessment  for  any  of  the  taxable  years 
1917  to  1921,  if  the  fact  is  that  the  tax¬ 
payer’s  invested  capital  has  never  been 
fully  ascertained  by  either  the  govern¬ 
ment  or  the  taxpayer,  the  taxpayer  shall 
have  the  right  to  show  his  correct  in- 
vestcil  capital  for  all  of  the  taxable  years 
1917  to  1921,  and  to  have  his  taxes  for 
said  years  corrected,  and  resultant  under¬ 
payments  .and  overpayments  for  said 
years  shall  lie  off.set  against  each  other, 
any  net  underpayment  shall  be  paid  to 
the  government,  and  any  net  overpayment 
shall  be  crediteil  or  retuiMled  to  the  tax¬ 
payer.” 

Mr.  Guesmer's  report  pointed  out  that 
"the  right  given  by  this  amendment  is 
limited  to  ca.ses  wherein  the  government 
proposes  to  make  assessments  additional 


to  what  has  alre.ady  been  paid.  The  right  l>ostal  matters,  labor,  paper,  and  cost  find- 
will.  therefore,  expire  coincklentally  with  "ig. 


most  interesting  aiul  profitable. 

The  following  vice-presidents  were 
elected:  H.  B.  Burgoyne,  St.  Catharines 
(Can.)  Stamlard;  C.  C.  Marquis,  Bloom- 
mgtott  (Ml.)  Fantanrath;  Chester  W. 

.Adams.  I'incennes  (Ind.)  Cowinereial: 

F.  W.  Wixidward,  PHhiujue  (la.)  Tele- 
iraph-Herahi ;  G.  W.  Marble,  Fort  Scott 
(Kan.)  Tribune-Monitor;  1.  L.  Roth. 

Faducah  (Ky.)  Sun:  J.  E.  Campbell. 

Oveosso  (Mich.)  Argus-Press:  Freil 
Schilplin,  St.  Cloud  (Minn.)  Times;  W. 

Southern,  Jr.,  Independence  (Mo.)  E.r- 
iimncr:  E.  ^I.  Marvin,  Beatrice  (Xeb. ) 

Sun;  E.  Tostevin,  Mandan  (X.  D.) 

Daily  Pioneer;  Mrs.  Zell  Hart  Deming. 

Warren  (O.)  Tribune:  W.  R.  Ronald. 

.Mitchell  (S.  L^.)  Republican :  H.  1-. 

Davis.  Appleton  (Wis. )  Post-Creseent. 

S.  G.  (joldtliwaite,  Boone  (la.) 

Rcpublican:  E.  H.  Harris.  Riehinond 
(Ind.)  Palladium;  and  F.  H.  Burgess. 

La  Crosse  (Wis.)  Tribune,  were  elected 
for  three-year  terms  as  directors. 

The  nominating  committee  consisted  of 
E.  T.  Ottoway,  I'ort  Huron  (Mich.) 

Time.s-Hcrald :  \V.  Barnes.  .Monmouth 

(111.)  Rreiew-.ltlas :  and  T-inwood  I. 

Noyes.  Ironieood  (Mich.)  Globe. 

The  association  adopted  a  resolution 
protesting  vigorously  against  any  increase 
in  rates  on  second-class  mail  unless  there 
is  found  convincing  evidence  that  such 
advances  are  warranted. 

The  resolution  in  part  follows: 

‘'Whereas,  The  publishing  business  in 
its  present  use  of  the  second-class  mail¬ 
ing  privilege  is  now  paying  the  fourth 
.successive  advance  in  rates  assessed 
against  it  in  connection  with  special  war 
taxes,  all  of  which  other  special  war 
taxes  en.icted  at  that  time,  excepting  those 
laid  upon  the  publishing  business,  having 
been  repealed : 

“-\nd  Whereas,  X"o  other  class  of  mail 
i'  paying  an  advance  in  rates : 

“.And  Whereas,  The  government  has  no 
ascertainment  of  (vistal  costs  which  in  our 
opinion  represents  a  scientific  and  conclu¬ 
sive  presentation  of  facts : 

“Be  It  Reselved.  That  the  Inland  Daily 
Press  .Association  protest  against  any  fur¬ 
ther  advance  in  second-class  mail  rates, 
particularly  unless  and  until  a  cost  survey 
of  convincing  accuracy  shows  such  ad¬ 
vance  to  be  necessary  and  warranted ; 

“.And  Re  It  Further  Resolved.  That  the 
Inland  Daily  Press  .Association  protests 
as  unsound  and  unfair  the  theory  th.it  an 
adjustment  in  salaries  paid  in  the  postal 
service  must  be  assessed  upon  those  who 
■Jse  the  service,  since  no  such  practice^  is 
followed  in  reference  to  any  other  major 
Sovernment  service. 

“Re  It  Resolved.  That  we  express  our 
willingness  to  accept  equitable  obligations  X’orthwestern  states  are  experiencing  hard 
in  this  or  anv  other  relation  to  govern  ‘  ’ 


retary  of  the  Illinois  Press  Asscxriation, 
speaking  Tuesday  afternoon,  outlined  the 
work  of  his  association,  which  he  de¬ 
clared  to  be  the  largest  and  most  active 
association  of  newspaper  men  in  the 
L'nited  States,  with  a  membership  of  ap¬ 
proximately  800.  He  declared  that  one 
of  the  most  important  functions  of  a  press 
association  is  the  attention  to  legislative 
matters  affecing  its  members  and  declared 
that  this  activity  could  not  be  properly- 
conducted  unless  the  members  took  an  ac¬ 
tive  interest. 

“Newspapers  and  Community  -Advertis¬ 
ing”  was  the  subject  of  Don  E.  Mowry, 
general  manager  of  the  Madison  (Wis.) 
Chamber  of  Commerce  and  author  of  a 
recently  published  book,  “Community  Ad¬ 
vertising.” 

Closing  the  Tuesday  afternoon  program 
was  a  review  by  J.  L.  Doolittle,  of  the 
Port  Huron  (Mich.)  Times-Herald.  of 
the  experience  of  his  paper  with  delivery- 
trucks  in  building  and  maintaining  circu¬ 
lation.  Mr.  Doolittle  declared  that  the 
circulation  of  the  Times-Herald  had  in¬ 
creased  from  12,000  subscribers  imme¬ 
diately  after  the  war  to  more  than  18,000. 
He  ai.so  pointed  out  the  lack  of  adequate 
railway  service  for  delivering  the  paper 
to  nearby  points.  He  said  the  cost  of 
operating  six  trucks  last  year  totaled  $21,- 
021.18,  or  7.27  cents  a  mile.  This  cost 
has  been  more  than  offset,  he  declarctl. 
by  the  revenue  derived  from  the  added 
sub.scriptions. 

Most  of  Wednesday  morning  was  de¬ 
voted  to  reports  of  the  committees  on  the 
-Audit  Bureau  of  Circulations,  income  tax 


Wii.  V.  Ti'Fforo 


the  government's  right  to  make  .additional 
assessments  for  1921.  the  last  of  the  ex¬ 
cess  profits  tax  years.” 

He  added  that  if  the  amendment  is  not 
made,  the  “govcrtiment  will  do  the  work 
necessary  to  ascertain  the  overptiyments, 
but  will  not  hand  them  back.” 

The  only  question,  then,  he  said,  is 
“whether  or  not  the  government  wants 
to  keep  money  that  belongs  to  the  tax¬ 
payer.” 

Following  the  opening  of  the  conven¬ 
tion  Tuesday  morning  by  President  Lind¬ 
say.  Chester  W.  -Adams,  of  the  Tineennes 
(  Ind.)  Commercial,  spoke  on  ‘‘Composing 
Room  F,<iuipment.” 

Mr.  .Adams  was  followed  on  the  pro¬ 
gram  by  Lucile  Brian  Gilmore.  Chicago 
representative  of  Epitor  &  Pt-Ri.istiKR 
who  spoke  on  “Some  Observations  on 
Newspaper  Publishers’  .Associations.” 

After  reviewing  the  activities  of  pub¬ 
lishers’  associations.  Mrs.  Gilmore  raised 


The  cost-finding  report  was  followed 
by  a  talk  by  C.  F.  Karstaedt,  of  the 
Beloit  (Wis. i  .A'nc.v.  on  “What  Real  .Ac¬ 
counting  Means  to  a  Publisher.”  Others 
on  the  Wednesday  morning  program  were 
II.  \\’.  Henry,  of  Giica.go.  staff  manager 
of  Ernst  &  Ernst.  .Audits  an<I  Systems, 
Cincinnati,  who  discussed  “Uniform  .Ac¬ 
counting  MethcKls  .and  Comparatives” : 
and  F.  H.  Bird,  director  of  research  of 
the  United  Tyjxithetip,  who  spoke  on 
“Research  Work  in  Cost  Finding.” 

Robert  E.  Crowe,  State’s  .Attorney  of 
Cook  County,  spoke  at  the  Wednesday 
luncheon  on  "The  Newspaper’s  Attitude 
Towanl  Crime.” 

('.  E.  Broughton,  of  the  Sheboygan 
(Wis.)  Pre.ss.  openeil  the  AA’ednesday 
afternoon  meeting,  with  a  discussion  of 
“I  ree  Publicity.”  He  urged  the  publish¬ 
ers  to  let  all  seekers  of  free  publicity- 
know  that  their  staffs  of  reporters  would 
obtain  and  write  the  news  of  their  com 


the  question  of  whether  newspaper  pub-  munities ;  that  the  newspaper’s  advertis- 
.  ■  ■  ■  mg  columns  were  open  to  concerns  having 


Ushers  arc  “.sold”  on  their  markets,  and 
added : 

“It  is  strange  how-  little  discussion  has 
I'.een  devoted  to  the  subject.  Many  larger 
dailies  do  national  adverti.sing;  there  are 
certain  groups  of  the  smaller  ones  that 
do  national  advertising :  but  I  have  been 
interested  in  observing  how  little  discus¬ 
sion  has  ever  been  held  on  how  much  in¬ 
dividual  papers  arc  spemling  for  their 
own  advertising.” 

President  Ernest  Dewitt  Burton,  of  the 
I'niversity  of  Chicago,  guest  of  honor  at 
Tuesday  luncheon,  spoke  on  “Newspapers 
and  L’nivcrsitics”. 

.‘speaking  on  “Golden  Butter  and  Golden 


material  to  present  to  the  public,  and  that 
their  papers  wouUl  not  use  free  publicity 
matter.  He  attackexl  the  policy  of  the 
government  in 
sending  free  pub¬ 
licity  matter  to 
newspapers. 

“If  you  will 
analyze  these  so- 
called  news  items 
that  come  to  your 
desk,  you  will 
find  that  they  arc 
sent  out  by  con¬ 
cerns  w1h>  use 
rruigazines  almost 
exclusively.”  Mr. 

Broughton  de- 
claretl.  “Not  a 
single  magazine 
that  I  know  of 
will  print  their  propaganda,  and  they  have 
been  brought  to  realize  this,  and  as  a  re¬ 
sult  the  magazine  is  on  a  higher  plane 
tixlay  than  the  newspaper." 

The  convention  concluded  with  the  rc- 
ptirts  of  siK'cial  committees,  the  election 
of  officers  and  round-table  discussion. 

In  diana  publishers  attending  the  Inland 
convention  organized  Tuesday  night  the 
IiMliana  Daily  Press  Club,  with  (leorge 
D.  Lindsay  as  president.  The  executive 
committee  is  composed  of  Thomas  Mc¬ 
Cullough,  Anderson  (Ind)  Bulletin;  C. 
W.  -Adams,  b'incennes  (Ind.)  Commercial 
chairman;  D.  H.  Swain.  Bluffton  (Ind.) 
.A’c«w;  Tom  H.  Keene,  F.lkhart  (Ind.) 
Truth:  Eugene  Pulliam.  Lebanon  (Ind.) 
Reporter.  Prof.  T.  H.  Pearsy,  of  the 
School  of  lounialism,  Indiana  University, 
was  elected  secretary  of  the  club. 

The  Inland  Association  voted  to  hold 
its  May  meeting  at  VVest  Baden,  Ind. 
That  meeting  will  be  the  first  the  asso¬ 
ciation  has  ever  held  aw.ay  from  Chi¬ 
cago. 

Sleeting  at  AVest  Baden  at  the  same 
time  will  he  held  by  the  Southern  News¬ 
paper  Publishers’  .Association,  the  Indiana 
Daily  Press  Club  and  the  Imliana  Repub¬ 
lican  Press  .-Association.  It  is  planned  to 
hold  several  joint  sessions  of  all  of  the 
associations. 

President  Lindsay  was  calUxl  away  from 
the  Inland  convention,  after  the  Tuesday 
si  ssion.s,  because  of  the  suddtn  death  of 
his  father. 

Papers  joining  the  association  at  this 
convention  were  the  Nebraska  City  Xav.i, 
the  .-Inderson  (Ind.)  Bulletin,  and  the 
Fremont  (Neb.)  Tribune. 

On  the  invitation  of  Lucile  Brian  Gil¬ 
more.  Chicago  representative  of  Editor  & 
PfiuisHKR.  the  association  voteel  to  make 
M  rs.  Gilmore’s  office  at  room  714,  30 
North  Dearborn  street,  its  Chicago  head¬ 
quarters. 


COMMUNITY  ADVERTISING  A  FIELD 
WORTH  DEEPEST  STUDY 


b'or  years  we  liave  built  a  campaign' 
of  .advertising  around  a  product  or  an- 
article.  Many  of  us  have  faileil  to  re¬ 
alize  that  cities,  communities,  states  and' 
districts  are  applying  advertising  meth¬ 
ods  to  sell  their  communities  in  one  way 
another.  If  we  have  successfully 


tnent  needs,  but  we  oppose  an  advance  in 
costs  which  are  already  burdensome  and 
jn  many  cases  destructive  to  the  publish¬ 
ing  industry.  In  the  absence  of  convinc- 
'ng  evidence  that  such  advances  arc  war¬ 
ranted. 

"Resolved,  That  the  Inland  Daily  Pre's 
.Association  pledges  and  invites  a  continu¬ 
ance  of  co-operative  action  in  behalf  of 


The  lotUru’ing  address  on  "Community 
.Idfertising,"  quoted  in  part,  was  de- 
liz-ered  before  the  Inland  Press  .l.ssocio- 
tion  at  Chicago  this  xceek  by  Don  E. 

Mowry,  general'  secretary  Madison 
(IVis.)  Association  of  Commerce,  and 
chairman  Extension  Committee,  Asso- 

. .  Advertising  Clubs  of  the  World,  marketed  articles  and  products  through 

Dollars.”  "ciiarles  F.  (Toilisson.  "agricul-  T^HE  time  is  rapidly  approaching  when  truthful  advertising,  why  can  we  not 
tural  editor  of  the  .Minneapolis  Tribune,  ^  all  forms  of  advertising  will  require  market  the  assets  of 
answered  at  the  Tuesday  afternoon  ses-  a  knowledge  and  understanding  of  wh.at 
sion  the  reports  that  the  farmers  of  the  constitutes  community  advertising. 

This  is  a  broad  statement  to  m.ake.  but 
times.  He  spoke  particularly  of  the  in  the  light  of  an  experience  covering 
profits  of  dairying  in  Alinnesota.  the  Da-  the  eight  years  since  the  Community 
kotas  anil  Montana.  Mr.  Collisson  de-  -Advertising  Department  of  the  As.so- 
clared  that  the  AAktr  Finance  Corporation  ciated  .Advertising  Clubs  was  formed,  it 
had  loaned  in  these  four  states  about  seems  inevit.ahle  that  the  time  is  rapidly 

SfiO.fIDO.dffO.  anil  cited  the  fact  that  $32.-  approaching  when  the  underlying  princi-  organization,  or  through  a  specially 
sOO.OBO  already  had  been  repaid  as  proof  pies  governing  community  advertising  created  committee  of  citizens  to  adver- 
that  the  farmers  are  prospering  and  pay-  cannot  be  disregarded  in  any  advertising  tise  the  assets  of  a  commtnity.  (Tom- 
ing  their  debts.  program  without  lessening  that  program’s  munity  advertising  implies  -he  applica- 

II.  L.  AA'illiamson.  of  Springfield,  sec-  effectixencss.  tion  of  all  of  the  agencies,  in  a  given 


market  the  assets  of  comtmmitieS’ 
through  the  same  or  similar  methodk.. 
applying  new  colors  and  new  designs 
where  others  have  faded  or  have  become 
obsolete  ? 

Now  what  is  community  .advertising.^ 
This  type  of  advertising  does  not  sim¬ 
ply  mean  the  advertising  which  is  done 
by  a  community,  through  its  commercial 
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Cnmnumity  on  tlie  problems  and  the  aims 
oi  that  community.  The  object  of  all 
Community  advertisinp,  whether  done  by 
tile  centraiize<l  committee  or  by  the  many 
agencies  in  the  community  applying  a 
ixirtion  of  their  copy  to  the  community, 
is  to  bring  in  to  the  community  more 
and  itrolltable.  permanent  iwtrons  for  the 
community  which  may  be  a  city,  a  num¬ 
ber  of  cities,  a  county,  a  state,  a  district, 
or  a  combination  of  one  or  more  of  these 
units.  Kvery  angle  to  the  problem  which 
confronts  communities  in  tlieir  constant 
endeavor  to  “sell"  themselves  to  them¬ 
selves  as  well  as  to  the  outside  world, 
should  be  the  main  consideration  by  en¬ 
terprises  and  organizations  that  come  in 
close  touch  with  community  affairs. 

People  are  becoming  community-wise 
and  are  thinking  in  terms  of  local-self- 
pride.  Advertising  mert  cannot  over¬ 
look  this  fact.  Last  year  more  than 
$3,000, (MK)  was  spent  for  community  ad¬ 
vertising,  publicity  and  convention  work. 
Fully  $500,0(X)  of  this  sum  came  from 
cities  and  states  that  are  now  authoriz¬ 
ing  such  appropriations  by  law.  Florida, 
alone,  spent  nearly  $4()0.(K)0  for  1924 
through  the  mill  tax  plan  which  may  be 
adoptcfl  by  cities  and  counties  of  that 
state.  Last  week  I  received  a  letter  from 
George  T.  .\rmitage,  executive  secretary 
of  the  Hawaii  Tourist  Hureau  in  which 
he  stated  that  they  boast  of  a  budget  of 
$115.(KX)  for  advertising  and  for  infor¬ 
mation  on  Hawaii  this  year  and  are  jK-ti- 
tioning  the  legislature  at  the  forthcom¬ 
ing  session  for  $150,0(M). 

The  mediums  for  community  advertis¬ 
ing  should  be  those  which  are  employed 
to  obtain  results  for  commercial  adver¬ 
tising.  That  is  why  the  newspapers  of 
the  country  arc  considered  one  of  the 
most  logical  methods  to  employ.  .\  cam¬ 
paign  is  designed  to  reach  the  average 
person  and  to  arouse  interest,  on  his  pttrt, 
in  our  community  advertising.  The 
newspapers  are  read  daily,  regularly. 
One  community  leader  relates  that  it  took 
him  a  long  time  to  come  to  the  conclu¬ 
sion  that  the  newspapcT  is  the  chief  me¬ 
dium  through  which  to  advertise  a  com¬ 
munity.  The  next  campaign  fund  of 
$50.0(i0  which  he  administers  will  be 
spent  80  jkt  cent  in  purchased  tiews- 
paper  space. 

If  the  average  community  advertiser 
believes  that  the  rates  for  newspiiper 
space  are  high,  he  must  remember  that 
the  cost  includes  printing  plus  the  cost 
of  circulation  and  distribution.  The  mes¬ 
sage  goes  to  at  least  one  member  of  an 
American  family  who  is  so  an.xious  to 
see  that  newsixaper  that  he  is  willing  to 
pay  for  it.  It  is  more  diOicult  to  judge 
what  booklets  .and  magazine  space  should 
cost  than  it  is  to  estimate  what  news- 
IKipcT  space  should  co^t.  The  average 
well-established  .\merican  newspaper  is 
giving  one  about  the  right  consideration 
if  its  minimum  rate  is  somewhere  about 
one-eight  of  a  cent  per  line,  ikt  thou¬ 
sand  of  A.  13.  C.  circulation.  This  is 
all  the  more  true  if  the  newsiapers  arc 
willing  to  accept  community  advertising 
on  the  same  basis  as  commercial  adver¬ 
tising,  which  many  of  them  arc  now  do¬ 
ing. 

When  it  comes  to  selling  the  com¬ 
munity  to  itself,  the  new5[)apers,  the  local 
newspapers,  are  the  most  effective  and 
practical  mediums  to  employ.  In  plan¬ 
ning  a  campaign  at  home,  if  some  p;iid 
space  is  taken  there  will  follow  a  great 
deal  of  publicity  for  the  undertaking. 
Editors,  I  believe,  always  welcome  the 
opp<irtunity  to  assi.st  in  the  development 
of  the  community  they  are  serving. 

The  newspaper  is  specific  circulation 
in  a  territory  you  desire  to  reach.  One 
can  buy  the  circulation  in  the  communi¬ 
ties  or  sections  he  desires  to  reach  by 
using  the  news])apcr  mediums  in  that 
community  or  that  section.  The  whole 
question  is  approachc<i  in  much  the  same 
manner  as  one  approaches  a  problem  in¬ 
volving  the  sale  of  any  commrKlity.  Com¬ 
mercial  successes  can  be  credited  to  the 
newspaper  by  the  hundreds.  Communi¬ 
ties  are  recognizing  the  value  of  the 
newspaper. 

The  newspaper  is  a  community  force. 
'Fite  editor  puts  human  interest  into  his 
editorial  and  news  columns.  Much  can 
be  accomplished  if  factionalism  is  not 
allowed  to  interfere  with  the  policies. 


INLAND  TO  PREPARE  MANUAL  OF  METHODS 
FOR  NEWSPAPER  COST  ACCOUNTING 


jstead  of  once,  .m<l  proiit  by  tlie  iniorma. 
tion  obtained.  It  is  not  difficult  to  takt 
an  inventory  of  newsprint,  ink  materi 
at  the  close  of  each  month  and  this  is  tht 
extent  of  physical  inventory  involved." 

.\mong  facts  which  he  said  should  bi 
revealed  monthly  by  liooks  are :  “State- 

CmcM  111  w-.  .  .,,1  IV....  '  -  i  *’'s  ment  of  condition  as  reflected  from  th. 

HU  At ,().  111..  I  eb.-W  aste  and  direct  rpuires  setting  up  as  assets  in  the  balance  ,^ia„ce  sheet  and  profit  and  loss  from  j 
cash  losses  in  new-paiKT  making  sheet  items  ot  income  accrued  but  not  yet  '  •  ‘ 

through  the  lack  of  knowledge  of  produc-  received.  It  demands,  he  said,  that  one 
tion  costs  were  keep  accurate  accounts  of  one's  own  busi- 
stressed  w  h  e  n  ness. 

members  of  the  “.MI  of  you  know  how  much  others 


statement  of  operations.  i 

“Comparative  schedules  of  expenses  it  | 
detail,  classified  with  resjiect  to  depar- 
ments. 


Inland  Dailv  ^*^i  muen  otners  Analvsis  of  income  from  circulatkic 

1  n  1  a  n  <t  j'a'le  owe  you,  no  doubt,  and  how  much  vou  -,,,,1  advrrtisiiur  Correct  ascertainm^ 

I’ress  Association  owe  others’’  he  said  “but  are  vnn  t-orrect  a.scertainnten; 

discussed  cost  <  *‘^rs,  'le  saui.  Out  .ire  you  good  of  income  from  circulation  giving  efftc 

stew  an  s  Witll  yourselves.'  Do  you  know  ,o  deferred  income  arisimr  from  nr«.!^ 


C.  R.  Rutlf.r 


finding  at  their 
annual  meeting. 

By  unanimous 
vote  the  meeting 
tV«lncsd.ay  adopt¬ 
ed  a  re.solution 
providing  that  the 
Cost  Committee 
of  the  .Association 
prepare  a  manual 
of  methods  for 
uniform  cost  ac- 


-  to  deferred  income  arising  from  nretiair 

business  owes  you  to  a  cer-  subscriptions.  .Analysis  of  advcrtisiri 
^'1’,  -  ■  ,  X-  income  by  classifications  in  terms  of  line 

He  told  how  the  News  received  a  re-  or  inches  or  amount, 
fund  ot  $8,000  in  bederal  ta.xes  when,  “Average  cost  per  line  or  inch  of  ad- 
after  haying  made  an  excess  profits  return  vertising,  and  average  mechanical  dj. 

Ill  which,  through  lack  of  information,  jiartment  cost  per  page.  These  are  av«- 

lull  credit  was  not  obtained  for  amounts  ages  only  and  should  be  considered  as 

to  which  the  newsiiaper  was  entitled,  such.” 

checking  of  accounts  enabled  the  News  to  He  urged  compilation  of  newspaper 

present  tlw  government  with  data  which  cost  data. 

made  rectilication  and  the  refund  possible.  “If  you  install  a  uniform  system  ol 


counting  for  the  newsp^™-r°imlust°rv  .a^nd  accounts  and  submit  periodically  the  per- 

ei  in  mug  lor  int  newsiwixr  inoustry  .mu  would  not  have  been  .available.  centage  reoorts  called  for  bv  the  nrf 

Zn  worT  ‘^on'^^Jtation  in  accounting  system  used  on  scribal  questionnaire  (of  the  InlandH 

the  resolution,  proposed  by  C.  R.  But-  Tock^aZmis^ne  Tss"*  nation  will 

ler  of  the  MankJo  (Minn.)  /-V.-c  Press,  Z'sified  a  IvSsiZ Tess  obtained  which  will  be  of  the  greats 

answered  the  vital  noint  raised  in  the  ‘^“‘^silieil  aihertising  less  allowances,  c  t>  possible  value  to  every  one  of  you,”  he 

an.wcreu  tne  vit.al  jwint  raise  cl  in  the  circulation  earnings  and  countrv  circul.a-  said 

anim.ated  and  enthusiastic  discussion  of  {jp,,  earnings  and  miscellaneous' revenues.  Francis  H.  Bird  director  of  the  de- 

'°Thr;j"nt  was  that  while  many  news-  coin\f the"^>Zs"ha^T^t‘';HZorH^^^^  partment  of  research  United  TV^tfiet* 

naners  are  workimr  under  cost  findiner  ■  ‘  '  •  V  -  ,  ^ec-  of  America,  spoke  on  “Research  Work  ot 

l>a]xrs  are  working  under  cost  tmding  ond.  composing:  third,  press  .and  stereo-  Cost  iMiiding.” 

systems  h’tla.y,  lack  of  uniformity  tif  typing;  fourtii,  local  advertising  cost;  Outlining  the  elaborate  cost  findint 

mcthcxls  of  allocating  costs  in  accounting  t-.f.e,  r1a««ified  adverli^iniT  •  clx-tl,  1  l  ^  I  a-  .U  .  1  '  . 

. . the  compiled  returns  of  in-  foreign  a, work  done  by  T.ypothetm,  he  to  d  how 

A  au\cnisinp  cost,  seventh,  city  voluntary  returns  had  been  furnished  the 

o  ,..i...i„  ’  circulation  cost ;  eighth,  country  circula-  headquarters  office  from  member  organi- 

tion  cost.  zations  since  1913,  and  how  annu.al  com- 

These  are  the  direct  departmental  news-  posite  statements  were  made  showing 
paiier  expinsc  .accounts.  costs  in  the  industry. 

Then  there  are  two  o.erhead  expense  Trintiiig  executi.es  found  in  these  r«- 
accounts  called  plant  and  office  expense,  ports  material  of  aid  in  formulation  oi 
and  furthermore  bad  .accounts.  Federal  future  pl.ans  and  policies,  he  said.  Sud 
income  tax  and  depreciation,  also  interest,  questions  as  what  ratio  of  rent  to  sales 
if  any.  ^  was  proper  a  member’s  office  might  be 

.-  „  .  .1  .1  „  .1  •  Henry  of  Ernst  and  Ernst,  answered  bv  the  member’s  studv  of  the 

!,'c  ..''.-a.!  Chicago,  addressed  the  meeting  on  “Uni-  average  figure,  he  said.  All  other  phases 

form  .Accounting  Methods  and  Compara-  of  the  industry  are  demonstrated  in  aver- 
tives.”  ages  drawn  from  member  reports  of  pm- 

“In  many  lines  of  business  it  is  more  duct  ion  costs, 
or  less  difficult  to  determine  profits  each  Keen  interest  and  desire  for  wider 
month."  he  said.  "This  is  not  true  of  know  ledge  of  cost  finding  methods  marked 
your  bu-^iness.  You  can  ascertain  your  discussion  from  the  floor  after  the  ad- 
operatiiig  re-ults  12  times  each  year  in¬ 


worth  to  the  industry  as  a  whole. 

Speakers  emphasized  that  as  long  as 
cost  accounting  systems  are  not  uniform 
no  morals  can  be  drawn  from  averages 
taken  from  production  cost  statistics  of  a 
group  of  newspapers. 

■A  summary  of  other  iioints  advanced 
in  discussion  follows : 

1.  Newspapers  exist  which  are  opera- 


of  their  production  costs.  There  is  wide 
divergence  of  method  among  newspapers 
oncrating  with  cost  finding  systems,  but 
these  newspapers  know  momentarily 
where  they  stand  on  every  point,  and  are 
able  to  weather  depression  swings  of  the 
business  cycle. 

2.  b'ederal  taxation  has  made  knowl¬ 
edge  of  costs  and  full  and  accurate  ac¬ 
counting  essential.  The  newspaper  with¬ 
out  an  adeiiuate  accounting  system  may¬ 
be  paying  unnecessary  taxes  through  lack 
of  knowledge  of  its  own  liscal  ixisition. 

3.  ComiKisite  statements — average  fig¬ 
ures  of  costs  by  departments  in  large 
groups  of  newspaiK'rs  of  similar  circula¬ 
tions  and  relatively  similar  oixTating  con¬ 
ditions — can  be  of  inestimable  value  to 
the  individual  publisher  who,  analyzing 
them,  can  find  out  what  leaks  are  drain¬ 
ing  his  own  profits. 

4.  Composite  statistics,  however,  are 
useless  unless  reached  from  cost  state¬ 
ments  prepared  on  a  uniform  basis,  the 
condition  the  inland's  projected  manual 
of  methods  ix  designed  to  attain. 

World  intere.st  among  publishers  in  cost 
liiiding  w.is  demonstrated  when  Wil  A'. 
rulTord.  of  Clinton.  la.,  secretary-treas¬ 
urer  of  the  Inland  stateil  that  he  received 


(Ire- 


RESEARCH  NEWSPAPER’S  GREATEST  FUNCTION, 
SAYS  UNIVERSITY  PRESIDENT 


The  folldwiiia  (idtiress  on  ‘‘.\eu‘sf<al’ers 
and  I  'nkyrsilles,"  quoted  in  j'art,  leas 
delreered  hy  P.rnest  DeWitt  Burton,  /'resi¬ 
dent  of  the  I’nh'ersity  of  Chiea.:iO,  before 
the  Inland  I  >aily  Press  .  Issoeiation  meet¬ 
ing  in  Chieaiio  this  week. 

TiERH.AI’.S  the  conjunction  of  terms 
-*■  in  the  t'tle  of  my  address  may  strike 
you  as  a  bit  peculiar,  bringing  together 
things  that  arc  loo  remote  to  he  related. 
I  contend,  however,  that  newspapers  and 
universities  have  a  good  deal  in  common. 

In  the  first  place,  they  .'ire  both  large 
consumers  of  printer’s  ink  and  white 
pajicr.  and  by  this  I  mean  more  than  the 


rei|uests  for  information  on  the  cost^lind-  mere  physical  fact.  I  mean  that  both  are 

dealers  in  ideas,  and  the  expression  of 
them  in  legible  form.  In  other  words, 
they  are  both  in  the  true  sense  of  the 
words  “Educational  Institutions”;  they 
are  stimulators  and  directors  of  thought, 
formers  of  public  opinion,  and  directors 


in-g  program  from  South  Carolina.  Hon 
lulu.  New  A'ork  and  an  organization  en- 
(|uiring  on  behalf  of  newspaix*rs  in  Aus¬ 
tralia. 

C.  F.  Kar.stacdt,  of  the  Beloit  (Wis. ) 
\eu's  delivered  the  first  address  of  the 


day  on  “What  Real  .Accounting  Means  and  builders  of  character, 
to  a  I’ublisher.”  He  outlined  the  detailed  l}nt  perhaps  a  more  import.ant  point  of 
accounting  system  of  the  Beloit  News,  resemblance  is  that  they  are  both  public 
and  cited  examples  showing  where  the  service  corporations.  The  justification  of 
News  had  profited  by  accurate  account-  their  existence  is  that  they  serve  the 
ancy  methods.  public.  It  is  true  that  the  newspapers  arc. 

"We  know  to  a  certainty  what  our  as  is  well  known,  great  money  rnakers 
coxts  are,  and  while  conditions  have  for  their  proprietors,  while  the  universi- 
sometimes  interfered  with  our  collecting  ties’  only  dividends  are  knowledge  and 
what  we  know  should  be  a  fair  rate,  yet  character  and  they  pay  these  to  anybody 
the  fact  remains  that  we  know  what  we  that  will  prove  his  capacity  to  carry  them 
should  get,”  he  said.  away.  Yet  this  is  a  minor  difTerence. 

Karstaedt  explained  that  the  News  uses  Neither  a  newspaper  nor  a  university  has 
the  accrual  method  of  accounting  which  any  right  to  exist  wholly  for  priv.ate 
requires  that  earnings  of  a  given  period  profit,  but  must  vindicate  its  right  by  its 
be  shown  as  such,  even  though  not  real  service  to  the  community. 


But  it  is  of  research  as  a  function  of 
both  institutions  that  I  wish  especially  to 
siicak,  not  because  research  is  necessarily  \ 
more  important  than  education  and  publi¬ 
cation,  but  becauxc  it  is  most  fundamental 
Ixith  for  the  newspaper  and  for  the  uni¬ 
versity,  and  because  it  ix  perhaps  least 
understood  and  its  imixirtance  most  likely 
to  be  overlooked. 

Research  is  the  purxuit  of  the  unknown. 

It  is  the  resultant  of  three  causes — human 
need,  human  curiosity  and  a  world  cap¬ 
able  of  satisfying  the  former  and  of  ex¬ 
citing  the  latter. 

Research,  has  enriched  the  world  im¬ 
mensely  l>oth  materially  and  spiritually: 
but  the  spiritual  benefits  always  outweigh 
the  material,  and  the  materiai  have  theif 
chief  value  in  that  they  enable  us  to  avail 
ourselves  of  the  spiritual. 

Now  what  has  this  to  do  with  new'S- 
p.apers?  This:  that  research  is  the  funda¬ 
mental  task  of  the  newspaper  and  that 
every  newspaper  man  is  engaged  in  re¬ 
search.  He  docs  not.  imlced,  cover  the 
whole  field  of  research,  but  neither  does  j 
any  prosecutor  of  research.  The  chemist  | 
is  not  also  a  sociologist,  and  the  historian  [ 
is  not  also  a  physici.st. 

The  newspaper  man  is  engaged  in  a 
particularly  difficult  kind  of  research,  and 
one  that  is  preeminently  entitled  to  b« 
recognized  as  research.  He  is  dealing 
with  the  facts  at  first  hand. 

To  be  sure,  he  cannot  always  b* 
accurate.  Perhaps  he  does  not  always  try 
to  be  so.  But  possibly  we  shall  have  to 
(Continued  on  />agc  293 


SPIRIT  OF  THE  WEST  IN  LIFE  OF  M.  H.  DE  YOUNG 


Pioneer  Newspaper  Publisher,  Dead  at  75,  Launched  San  Francisco  Chronicle  on  Borrowed  $20  Gold 
Piece — Was  a  Political  as  Well  as  a  Journalistic  Figure — Built  Success  by  Sheer  Force  of 

Indomitable  Personality 

The  column  rules  of  6'u«  l-rancisco 
ChraiiU'le  were  turned  on  Monday  of 
this  week.  The  broad  black  lines  announced 
to  the  people  that  M.  H.  dc  Younp, 
founder  and  publisher  of  that  newspaper, 
was  dead,  at  the  age  of  75,  follow  ing  an 
emergency  operation  for  an  acute  in¬ 
testinal  condition. 

The  news  swept  over  the  country,  for 
there  is  not  a  city  where  M.  H.  de  Young 
did  not  have  friends  or  ac(|uaintances, 
through  his  broad  newspaper  associations, 
his  patronage  of  the  arts  or  his  devotion 
to  political  objects. 

He  was  a  valiant  newspaper  figure, 
strikingly  typical  of  the  spirit  of  the 
golden  west.  His  life  story  is  a  remark¬ 
able  romance,  reatling  in  this  prosaic  da\ 
more  like  fiction  than  fact.  .\  glimpse  of 
his  amazing  ability  to  succeed  is  had 
from  the  single  fact  that  the  Chronicle 
was  launched  on  a  borrowed  $20  gokl- 
piece  that  was  returned  within  a  week. 

Eleven  pages  of  the  Chronicle,  of  this 
week,  were  required  to  record  the  historv 
of  the  pioneer  and  his  works.  The  news 
deeply  stirred  California  and  there  were 
many  manifestations  of  grief  at  the  part¬ 
ing  and  many  testimonials  to  honor  the 
memory  of  one  who  had  contributed 
richly  to  the  city  and  the  fK-ople  of  the 
tar  west. 

On  Wednesday  a  low  mass,  the  most 
simple  of  the  rites  which  the  Catholic 
Church  accords  its  dead,  was  held  in  .''t. 

Mary's  Cathedral.  Mr.  de  Young  had 
wished  for  a  simple  ceremony. 

Mgr.  Charles  .\.  Kamm,  who  recently 
baptized  Mr.  de  Young  into  the  Ciatliolic 
Church,  admini'tercd  the  last  rites.  The 
Most  Rev.  E'dward  J.  Hanna,  Arch¬ 
bishop  of  San  I'rancisco,  pronounced  the 
tina!  blessing.  There  was  no  eulogy. 

The  priKession  from  the  residence  to 
the  cathedral  was  led  by  a  company  of 
police  and  two  companies  of  firemen. 

There  was  no  procession.  Interment  was 
in  Holy  Cross  Cemetery. 

On  Feb.  19,  the  Chronicle  announced 
that  George  T.  Cameron,  Mr.  de  Young’s 
son-in-law,  would  assume  charge  with  the  , 

title  of  publisher  and  president  of  the  public 
Chronicle  Publishing  Company.  ••  •  • 

Meichel  H.  de  Young,  was  the  son  of  a 
banker  and  merchant  of  Baltimore,  of  the  i,;„| 
same  name.  His  mother  was  born  in 
Bordeaux,  France.  The  son  was  born 
Sept.  50.  1849,  and  when  he  was  five  years 
of  age  his  father  and  mother  decided  to  j„  , 
take  up  their  residence  in  California.  The  j„y( 
household  goods  and  the  father's  stock  of 
merchandise  was  shipped  on  a  clipped  j|,^. 
ship,  voyaging  around  the  Horn,  and  the 
family  started  west,  via  the  Mississippi  — 

River  to  New  Orleans.  F.n  route  the 
father  suddenly  died. 

Mrs.  de  Young  and  Iter  remaining 
family  halted  for  a  time  in  Texas,  and 
finally,  with  great  hardship,  made  their 
way  to  California  by  way  of  the  Isthmus 
of  Panama,  where  the  railroad  was  then 
being  constructed  by  the  French.  Part 
of  the  dangerous  trip  was  made  on  mule 
back. 

Mr.  de  Young  received  his  eslucation  in 
the  public  schools.  With  his  brother  he 
puhlishetl  a  small  school  paper,  where  he 
learned  to  set  type.  His  first  money  was 
earned  as  a  carrier  boy  for  the  San 
Francisco  Sunday  ^fi•rcury,  and  so  large 
was  his  route  that  he  was  compelled  to 
work  all  night  to  cover  it. 

Mr.  de  Young's  brother  Charles  and  he 
started  the  San  Francisco  Dramatic  - 

Ihronictc  in  18f>5.  on  Iwrrowed  money,  S 

nrinting  it  in  a  job  shop  on  Clay  street.  jj 
It  was  little  more  than  a  program  and  was  | 
distributed  free  bv  the  publishers.  i| 

The  paper  soon  got  a  reputation  for  its  j 
little  s(|uil)s  and  facetious  attacks  uiwn  the  1 
town’s  notables  and  Mark  Twain,  at-  ]t 
tracted  bv  it,  made  his  headquarters  in  the  § 
office  and  occasionally  wrote  for  the  little 
paper.  He  attracted  other  Bohemians  of 
that  day,  including  Bret  Harte.  and  the 
paper  took  on  a  real  literary  quality. 


sentative  in  z\merica  of  an  era  that  is 
pa.st,  the  era  of  personal  journalism,  so- 
called,  that  brilliant  nineteenth  century 
perisKl  in  which  men  like  Dana,  Bennett. 
Pulitzer,  Medill,  Watterson  and  the  de 
^'oungs  built  from  the  ground  up  com¬ 
manding  newspajK'r  institutions  by  the 
sheer  force  of  their  personalities.  He  was 
until  yesterday  the  sole  survivor  of  tliat 
historic  group.  With  his  passing  that 
eiXK'li  comes  to  its  linal  end. 

“This  is  a  far  different  age  in  the 
newspaper  world.  It  is  no  longer  possible 
to  ilo  what  the  de  Youngs  and  the  other 
great  newspiipir  buiklers  of  their  time  did. 
Never  again  will  a  metropolitan  news- 
p;iper  be  launchetl,  as  the  Chronicle  was. 
on  a  borrowed  $20  gold  piece  that  had  to 
be  return«l  within  the  week.  The  com¬ 
plexity  of  the  motlern  newspaper  bars 
repetition  of  these  romances  of  the  past. 

“M.  H.  de  Young  lived  through  that 
older  period  and  far  into  the  new.  Nor 
did  the  modern  change  set  him  at  all  out 
of  place  in  his  world.  Alone  of  all  his 
group  he  has  been  a  figure  in  this  present 
no  less  than  in  the  past  which  formed 
him.  He  was  able  to  be  because  his  brain 
and  spirit  never  hardened  into  the  mold 
of  a  particular  period,  but  remained  plastic 
and  resjwnsive  to  the  impress  of  chang¬ 
ing  conditions.  The  surviving  figure  of  an 
era  that  is  past,  he  died  a  modern. 

“The  figure  of  M.  H.  de  Young  was 
national  in  many  other  views  titan  the 
journalistic.  In  politics  he  was  a  Re¬ 
publican  leader  for  decades,  for  many 
years  a  national  committeeman,  a  leader 
in  five  Presidential  conventions,  and  the 
ilominant  figure  in  one.  In  many  ways 
•but  his  share  was  large  in  shaping  national 
iiic-  Republican  policies  and  candidacies. 

“In  the  art  of  international  exhibitions 
iiius  de  Young  was  .America's  foremost 

was  exponent,  with  a  wider  experience  than 
(If-  that  of  any  other  man  of  his  country.  He 
aise  was  national  commissioner  to  two  Paris 
iites  exixisitions  and  to  the  Chicago  World’s 
Fair:  organizer,  president  and  director- 
lias  .general  of  the  California  Midwinter  Ex- 

. xlay  P'isition ;  California’s  commissioner- 

impleted  general  at  the  Omaha  Exposition,  and 
le  fiiie.st  vice-president  and  director  of  concessions 
ivest  of  of  the  Panama- Pacific  International 
lit  at  the  Exposition  of  1915. 
cial  sue-  _  “He  foundetl  and  built  up,  with  ever- 
increasing  generosity,  a  museum  which 
cpressing  now  has  national  rank,  the  Museum  in 
■d  in  the  Golden  Gate  Park,  which  a  grateful  city 
^vllowing  has  now  called  by  his  name. 

“.Again  in  the  newspaper  world,  Mr. 
St  repre-  de  Young  was  an  organizer  and  for 
twenty- four  years  a  director  of  the  Asso- 

-  U  ciateil  Press,  the  greatest  news-gathering 

organization  in  the  world.  His  was  a 
N  vital  part  in  the  shaping  and  the  building 
of  what  is  the  mixlel  and  the  conspicuous 
I  success  among  news-collecting  agencies. 
"These  are  views  of  merely  the  large 


Typical  picture  of  K  H.  da  Youn^,  at  hit  ofBce  deak.  auiTOunded  by  treaaured  portraits 
and  art  objects. 


View  of  magnifleent  new  San  Frnrcleco  Chronicle  bnilding.  which  now  ttande  at  a  huge 
monument  to  the  Inte  M.  H.  de  Young. 
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Editor  &  Publisher  for  February  21,  1925 


THREE  UNITS  IN  NEW  JERSEY  JOURNAL  HOME 


OfBce  Building,  Executive  Departments  and  Machinery  Housed  in  Articulated  Structures  on  Magnifi. 
cent  New  Thoroughfare  —  Several  Novel  Mechanical  Ideas  Appear 


VJKESKNT  and  future  growth 

are  both  provided  for  in  the  new 
building  which  will  house  the  Jersey  City 
Jersey  Journal  on  and  after  Tuesday, 
Feb.  24.  The  present  building  was 
erected  only  a  little  over  12  years  ago, 
across  the  street  from  the  new  home. 
The  block  on  which  it  is  located  has  been 
condemned  by  the  city  for  conversion  into 
a  plaza.  This  plaza,  known  as  “Journal 
Square  Plaza,”  is  400  feet  square  and 
will  join  a  new  $2,000,000  bridge  over 
the  Pennsylvania  Railroad  cut  at  Jour¬ 
nal  Square  tube  station.  The  new  Jer¬ 
sey  Journal  building  is  located  at  the 
head  of  the  square  with  a  fine  outlook 
over  the  plaza  and  the  new  bridge. 

The  new  home  embodies  the  latest  fea¬ 
tures  in  newspaper  building,  including  a 
three-phase  alternating  electrical  system, 
“straight  line”  copy  routine,  oil-heating 
plant,  fire-sprinkling  system  with  central 
controls,  and  expansion  reserve.  The  ap¬ 
proximate  floor  area  is  250,000  square 
feet,  a  150  per  cent  increase  over  the  old 
building.  It  may  be  descrilted  as  a  three- 
unit  structure  313  feet  long. 

Fronting  on  Journal  Square  is  an  of¬ 
fice  building.  70  x  83  feet  and  five  stories 
high.  Facing  on  Newkirk  street  at  the 
rear  is  the  building  housing  the  press¬ 
room.  composing,  stereotyping,  delivery, 
paper  storage  and  boiler  rfxjms  and 
which  measures  108  x  146  feet.  This  is 
three  stories  high. 

Connecting  these  two  buildings  is  an¬ 
other,  38  x  ^  feet,  and  also  three  stories, 
and  housing  the  editorial,  executive,  and 
business  offices.  This  unique  layout  is 
made  possible  because  of  the  fact  that 
the  plot  is  somewhat  in  the  form  of 
capital  I. 

To  provide  a  site  for  a  building  giv¬ 
ing  additional  paper  storage  space  the 
Jersey  Journal  has  acquired  a  plot, 
60  X  100  feet  extending  from  the  “neck.” 
joining  the  two  larger  buildings,  to  Enos 
place  on  the  side,  thus  giving  outlets  to 
three  of  the  four  streets  forming  the 
block  in  question.  The  oftice  building 
fronting  on  Journal  Square  is  finished 
in  brick  and  granite  and  is  so  erected 
that  ten  more  stories  can  be  added.  The 
remaining  buildings  are  finished  in  brick. 
The  construction  throughout  it  of  steel 
and  reinforced  concrete,  completely  fire¬ 
proof.  The  buildings  are  so  constructed 
that  there  will  be  room  for  new  equip¬ 
ment  at  all  points  as  needed. 

Shower  baths  for  the  mechanical  force 
and  a  kitchenette  and  rest  room  for  wo¬ 
men  employes  are  among  the  features 
calculated  to  provide  maximum  comfort 
to  the  workers. 

One  of  the  most  interesting  mechani¬ 


cal  features  of  a  comprehensive  lighting 
and  ventilating  system  is  the  use  of  iron 
grill  work  in  the  first  floor  press  room, 
permitting  both  light  and  air  to  enter 
the  reel  room.  There  is  a  cork  inlay 
about  the  bases  of  the  presses  which 
eliminates  vibration. 

The  buildings  are  surrounded  by 
courts.  Storage  space  permits  the  hous¬ 
ing  of  23  carloads  of  paper,  10,000  gal¬ 
lons  of  fuel  oil,  and  two  large  ink  tanks. 
Two  superimposed  water  tanks  of  15,000 
gallons  capacity  are  for  a  fire  sprinkler 
system.  The  tanks  are  enclosed  in  a 
tower  as  a  protection  fmm  the  elements. 
The  presses  have  a  two-source  power  sys¬ 
tem  connecting  them  with  sub-stations  all 
less  than  a  mile  distant.  The  new  plant 
will  consume  so  much  electricity  for 
light  and  power  that  a  wholesale  rate 
will  be  obtained  from  the  Public  Service 
Corporation  supplying  it.  The  current 
is  brought  into  the  building  at  a  voltage 
of  2,400.  It  passes  into  a  room  equipped 
with  six  large  transformers  and  thence 
“stepped  down"  to  a  220  volts.  In  the 
control  room  adjoining  there  is  a  switch¬ 
board  13  feet  long  and  well  supplied 
with  switches  and  the  other  devices  nec¬ 
essary  for  the  automatic  operation  of  the 
intricate  electrical  system. 

For  ordinary  purposes,  three  trans¬ 
formers  will  be  of  sufficient  capacity. 
The  presses  “hook  in”  to  three  other 
transformers  by  long  distance  control 
through  switches  in  the  pressroom.  Ry 
using  these  three  latter  transformers  only 
while  the  presses  are  in  operation  there 
is  avoided  transmission  loss  in  current 
consumption  when  the  presses  are  not 
running.  seventh  transformer  is  a 
“reserve.”  to  be  used  in  event  of  one 
of  the  otlier  transformers  giving  out.  By 
a  system  of  electrical  duplication 
throughout  the  plant,  a  breakdown  will 
bring  only  momentary  ditficulties  as  there 
are  two  indejKrndent  sources  of  power 
supply.  The  current  supply  is  three 
phase,  60  cycle.  220  volt. 

The  transformer  vault  and  switch¬ 
board  room  are  in  the  cellar  where  also 
are  the  boiler,  waste  p;ti)cr  and  paint 
storage  rooms,  the  oil  and  ink  tank 
rooms,  reel  room,  and  i>aper  storage 
•room  having  an  area  of  11.000  square 
feet.  I’aper  is  lowered  from  the  street 
by  a  gravity  chute. 

All  storage  rooms  housing  combustible 
materials,  including  oil,  waste  paper, 
gasoline  and  kerosene,  either  are  outside 
of  the  buildings  or  are  insulated  by  fire 
doors  and  walls. 

On  the  first  floor,  the  general  business 
offices  are  located  just  back  of  the  lobby 
of  the  office  building.  Behind  the  hu>i- 


ness  offices  is  the  press  room,  housitig  was  constructed  by  \V.  H.  &  F.  W.  Cane 
two  Hoe  sui>erspeed  octuple  presses.  Jersey  City  builders.  The  many  ime- 
There  is  room  for  another  unit  on  each  vations  will  be  of  special  interest  to  news- 
press,  and  for  a  third  press.  paper  publishers  attending  the  annna 

Between  the  business  office  and  the  session  of  the  American  Newspaper  Pol. 
press  room  is  a  covered  driveway  for  lishers  Association  scheduled  for  Net 
staff  cars  with  a  separate  room  for  wash-  Vork  in  April,  and  these  publishers  an 
ing  and  repairing  cars.  Beyond  the  invited  to  inspect  the  Jersey  Journal’, 
press  room  is  the  delivery  room  supplied  new  home. 

from  presses  by  conveyors,  a  loading  The  Jersey  Journal  was  founded  r 
platform  and  driveway — recessed  into  the  1867.  It  was  incorporated  as  the  Ert- 
building — for  delivery  cars,  capable  of  ning  Journal  Association  ten  years  later 
housing  more  than  a  dozen  trucks.  The  The  late  Joseph  A.  Dear,  father  of  tht 
driveway  faces  on  Newkirk  street.  present  owners,  was  the  business  mat 

Circulation  office,  mailing  room  and  ager  from  1868  to  his  death  in  1908.  Ht 

filing  room  are  a  part  of  the  second  was  succeeded  by  two  of  his  sons,  Jo- 

floor  of  the  printing  building.  A  balcony  seph  A.  Dear,  jr.,  and  'Walter  M.  Dear 

for  spectators  has  been  built  around  the  The  paper  was  located  at  37  Mom- 

presses.  In  addition,  there  are  complete  gomery  .street,  near  the  waterfront  fe 
machine  shops,  stock  rooms,  welding,  37  years  but  moved  to  Journal  Squan 
electricians’  and  air  compressing  rooms.  in  191 ' 

On  the  second  floor  of  the  executive 
building  are  located  the  telephone  ex¬ 
change,  the  business  manager’s  quarters, 
other  private  offices  and  the  women’s  rest 

room  and  kitchenette.  .  .  ~ 

The  third  floor  is  given  up  to  the  edi-  community  newspapers  throughout  the 
torial  department.  In  the  rear  of  the  state  have  a  column  of  brief  items  oi 
editorial  department  on  this  floor  the  and  world  importance  sum- 

composing  room  and  stereotyping  de-  fiarized  each  week,  students  in  the  De 
partments  are  li>cated.  The  composing  partment  of  Journalism  at  Syracuse  Uni¬ 
room  is  equipped  with  19  Intertypes,  3  s^cted  the  service  this  wed 

Linographs  and  2  Lanston  Monotypes.  Each  stiu.ent  in  the  community  newspape 
Provision  has  been  made  for  a  total  ca-  assigned  to  a  newspaper  and  tht 

pacity  of  34  machines.  itcrns  a^  gleaned  up  to  the  end  of  ead 

The  compising  nxim  has  an  area  of  "'cck.  ..mall  dailies  as  well  as  wKklie 
9.0(X)  square  ft'ct  and  the  stereotype  room  ^ay  have  the  seiwice  upon  application  tt 
is  24  by  lOo  feet  in  area,  with  a  17-foot  Professor  John  O.  Smunons.  1  he  s^- 
ceiling.  .\  water-ciioling  system  supplies  Scstion  was  made  by  Mr.  ^^eItz  in  Im 
both  rooms.  address  at  the  annual  meeting  ot  the  Net 


School  Adopts  Seitz  Suggestion 


.\s  a  result  of  the  suggestion  by  Dot 
C.  Seitz  of  the  .Vcw  York  U’orld,  tin 


The  stereotyping  room  is  equipped  }  a  ni® 

with  five  .steam  tables,  one  Junior  .-Nuto  of  editors  have  already  leceived  the 


Mergenthaler  Pays  Dividend 


The  lioard  of  directors  of  the  Mergen- 
thaler  Linotype  Company  this  week  de 
dared  an  extra  dividend  of  V,^  per  etc 
on  the  capital  stock  of  the  company,  k 


able  March  30  to  stockholders  of  record 
.March  4. 


Plate,  and  a  Semi-.\uto  Plate,  removed 
from  the  old  building  and  being  held  3' 
a  reserve  pending  later  installation  of 
the  second  caster. 

The  direct  movement  of  copy  has 
been  worked  out  to  the  finest  detail. 

Lamson  pneumatic  tulics,  used  for  com¬ 
munication  in  all  jKirts  of  the  building,  ' 

carrv  copv  from  the  editorial  and  a<U 
v.r,i.m,  ,l,c  cpmpo,in, 

room.  I  he  correction  and  proof-readers 
rooms  are  in  line.  Forms  are  push-cd 
across  the  composing  room  on  tables 
which  never  lc.ave  the  rtxjrn.  .-Nperturcs 
in  the  wall  permit  the  forms  to  lie  pushed 

into  the  stereotyix.*  ro.im.  directly  onto  Journal  Company,  Lours  D.  Burrlll 
the  mat  tables.  Mat  dryers,  casting  ma-  chosen  secretarv  of  the  company  to  hS 
chines,  etc.,  are  all  in  line,  the  plates  the  vacancy  caused  by  the  death  of  thf 
passing  down  to  the  press  room  on  a  late  Howard  Burrill.  Other  officers  are 
pneumatic  gravity  conveyor  which  works  .-Mexander  T.  Brown,  chairman;  Harvej 
automatically.  1_).  Burrill,  president  and  publisher: 

The  new  plant  was  designed  by  John  Stewart  F.  Hancock,  vice-president;  M. 
T.  Rowland.  Jersey  City  architect,  and  M.  .Nndrews,  treasurer. 


Syracuse  Journal  Company  Elects 

.■\t  the  annual  meeting  of  the  Syracn* 


r 
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SIDE  AND  REAR  VIEW  SHOWING  UNITS  OE  NEW'  JERSEY  JOURNAL  HOME 
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Cross  section,  showing  five-ston-  office  building  (at  right*  fronting  on  Journal  Square,  with 
execiiti\e  offices  and  plant  behind  it.  Note  the  spacious  storage  rooms  for  paper. 


Presses  are  at  street 
lerrl.  with  ample  room 
provided  for  additional 
machinerv.  The  plan  (at 
right)  of  the  ground  floor 
shows  two  enclosed  drive¬ 
ways  for  staff  cars  and 
tracks,  anil  the  con¬ 
venient  access  given  the 
latter  to  delivery  room. 
White  paper,  as  shown 
directly  above,  reaches 
the  basement  by  a  grav¬ 
ity  chute.  Stores  occupy 
the  front  building  and 
the  advertising  and  ac¬ 
counting  forces  are 
housed  in  the  central 
structure. 


Second  floor  plan  t  left )  shows  pub¬ 
lic  offices  in  the  Journal  Square  build¬ 
ing  unit,  behind  which  are  the  offices 
of  the  newspaper's  business  directors. 
The  upper  part  of  the  pressroom,  with 
the  public  gallery  and  electrical  con¬ 
trol  and  storeroom,  machine  shop  and 
mail  room  are  included  on  this  floor. 
Six  pillars  extend  the  two-floor  height 
of  the  pressroom,  so  placed  as  to  con¬ 
sume  the  least  possible  floor  area. 
Spacious  side  windows  assure  abund¬ 
ant  air  and  light. 


Stereotype  machinery  adjoins  the 
composing  room,  and  finished  plates 
*re  drnp|ied  two  floors  to  the  rear  of 
•he  press-line.  Forms  are  shoved 
through  apertures  from  make-up  to 
•team  tables,  the  make-up  tables  re¬ 
joining  in  the  composing  room. 
Proofreaders  are  enclosed  directly  in 
line  of  operations.  The  editorial  room 
odjoins  the  composing  machine-,  and 
has  pneumatic  tube-conveyor»  to  the 
copy-cutter's  desk. 


A  large  reception  room  connects  the  editorial 
department  with  the  public  office  building.  The 
office  of  the  editor  is  accessible  both  from  the 
working-floor  and  the  reception  room  and  the 
latter  opens  also  upon  a  conference  chamber. 


1 .  f  •  1 
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N.  Y.  DAILIES  PROTEST 
A.  B.  C.  REPORT 


Members  Look  With  Disapproval  on 
Report  Broadcast  by  Newspaper 
Committee  —  Matter  for 
Directors,  They  Say 


Following  the  conference  between  of¬ 
ficials  of  the  Audit  Bureau  of  Circula¬ 
tions  and  its  New  York  and  Brooklyn 
daily  newspaper  members,  held  in  New 
York,  Jan.  7  and  S,  on  a  question  of  in¬ 
terpretation  of  A.  B.  C.  auditing  rules, 
it  was  this  week  learned  that  the  Bureau 
had  broadcast  to  all  newspaper  members  a 
statement  which  has  called  out  another 
protest  from  the  New  York  publishers. 

The  New  York  and  Brooklyn  members 
had  objected  to  a  request  for  an  examina¬ 
tion  of  certain  books  and  accounts,  which, 
it  was  held,  did  not  concern  circulation. 

It  appears  that  the  management  of  the 

A.  B.  C.  referred  the  disputed  point  to 
tlie  Newspaper  Divisional  Committee, 
which  met  in  Chicago,  and  considered  the 
question.  A  result  of  this  meeting  was 
the  broadcasting  of  a  report  to  all  A.  B. 
C.  newspaiiers,  containing  the  following 
recommendation : 

"That  in  order  that  the  Bureau  may 
function  to  the  greatest  efficiency  in  de¬ 
termining  circulation  data,  a  newspaper 
publisher  shall  submit  to  the  Bureau, 
when  rcijiiested  to  d(j  so,  in  the  course  of 
an  audit  and  following  a  circulation 
ramificati<jn,  all  his  payrolls,  general 
books  and  ledgers  and  all  other  records  in 
his  possession  that  may  have  any  bearing 
whatever  on  a  proper  audit,  provided  that 
when  the  publisher  deems  tit  to  submit 
such  information  only  to  the  managing 
director,  the  chief  auditor,  or  one  of  his 
immediate  assistants,  he  shall  have  the 
privilege  of  so  doing  provided  he  pays  all 
the  additional  expenses  of  having  the 
managing  director,  chief  auditor,  or  one 
of  his  immediate  assistants  to  come  to 
perform  such  work.” 

In  reply  to  this  the  New  York  members 
declared  in  a  letter  to  Stanley  Clague, 
managing  director  sent  Feb.  12 : 

“.\t  a  meeting  of  the  New  York 
members  of  the  A.  B.  C.  we  were  in¬ 
structed  to  write  you  as  follows: 

"To  your  letter  of  Jan.  28,  is  attached 
a  report  of  the  ‘Newspaiier  Divisional 
Committee.’ 

"Paragraph  3  of  the  report  refers  to 
the  rights  of  the  .Audit  Bureau  of  Cir¬ 
culations  to  examine  all  liooks  and  records 
in  the  case  of  an  audit,  with  further  pro¬ 
visions  applying  if  a  publisher  should 
question  the  right  of  an  auditor  to  ex¬ 
amine  ‘all  his  payrolls,  general  hooks  and 
Iclgcrs.  and  all  other  records,  etc.’ 

"The  New  York  members  of  the  .\. 

B.  C.  look  with  disapproval  on  the  is¬ 
suance  of  such  a  communication,  in  view 
of  the  fact  that  the  question  of  the  scope 
of  examination  is  still,  on  your  agree¬ 
ment,  a  matter  to  be  considered  by  your 
board  of  directors  and  a  committee  repre¬ 
senting  the  New  York  members. 

"The  attitude  of  the  New  York  mem¬ 
bers  has  in  nowise  changed  since  the 
meeting  of  Jan.  8.  with  you  and  your  as¬ 
sociates,  and  they  herewith  repeat  their 
disagreement  with  and  protest  against  the 
attitude  of  the  A.  B.  C.  and  of  the  News- 
pajier  Divisional  Committee  as  expressed 
in  the  report  broadcast  by  your  office. 

"The  New  York  members  do  not  con¬ 
sider  the  action  of  the  NewspaiHT  Divi¬ 
sional  Committee  binding  and  await  the 
result  of  the  agreed  meeting  in  New  York 
of  their  committee  with  your  board  of  di¬ 
rectors  tiefore  expressing  their  attitude 
more  explicitly.” 

The  New  York  committee  is  headed 
by  J.  F.  Rresnahan,  business  man¬ 
ager  of  the  -Wto  York  W  orld.  Other 
members  are:  Howard  Davis.  .Vete  York 
Herald  Tribune:  Fred  A.  Walker,  of  the 
Munsey  newspapers:  1.  C.  Davton,  .\  c'l' 
York  Journal,  and  F.dwin  O.  Martin. 
Brooklyn  Eagle. 

E.  I.ansing  Ray,  of  the  St.  Loui.f 
Globe-Democrat,  is  chairman  of  the 
Newspaper  Divisional  Committee,  which 
consists  of  Gardner  Cowles.  De.f  .Uohic.c 
Register  and  Nni'S-Trihune :  Hugh  A 
O’Donnell,  New  York  Times:  T.  R.  Will¬ 
iams.  Pittsburgh  Press,  and  Galt  Burns. 
W’ashington  Star. 


STORY  OF  M.  H.  DE  YOUNG’S  CAREER 

(.Continued  from  page  1) 


long  a  highly  placed  interest  of  Mr.  de 
Young.  It  was  to  him  and  to  his  brother, 
Charles,  that  San  Francisco  was  indebted 
for  its  earliest  lirst-class  theater,  the 
t'alifornia.  He  was  an  ardent  reader, 
also,  and,  as  his  memory  was  extra¬ 
ordinarily  retentive,  he  was  e.xtremely 
well  informed  on  a  great  variety  of  sub¬ 
jects. 

"Of  the  personality  of  Mr.  de  Young 
few  but  those  close  to  him  ever  obtained 
a  proper  picture.  He  was  a  positive 
character  in  every  sense  of  the  word.  He 
was  a  straight  thinker,  and  his  will  to 
carry  out  that  which  he  thought  the  right 
thing  to  do  was  strong,  and  found  e.\- 
pression  in  extreme  directness. 

"Mr.  de  Young  was  essentially  a  kind- 
hearted  man.  He  was  extremely  re¬ 
luctant  to  hurt  the  feelings  of  another. 
There  were  cases,  well  known  to  the  staff 
of  his  newspaper,  where  he  permitted  his 
interest  to  suffer  severely  rather  than  hurt 
the  feelings  of  men  for  whom  he  had  re¬ 
gard  ;  there  are  many  individuals  w  ho  ex¬ 
perienced  his  kindness  and  who  mourn 
for  him  now. 

"The  public  picture  ever  contained  the 
beautiful  lights  of  Mr.  de  Young's  extra¬ 
ordinary  tenderness  toward  his  mother 
and  his  wife  and  children.  The  considera¬ 
tion  both  he  and  his  brother  showed  to 
their  mother  was  extreme.  .8he  was 
their  sweetheart  as  long  as  she  lived. 
Nothing  was  ix-rmitted  to  interfere  with 
the  nights  apjxiinted  in  each  week  for 
dinner  at  home  with  their  mother.  On 
the  night  of  the  greatest  crisis  in  the  life 
of  the  Chronicle,  the  night  that  decided 
whether  the  Clironicle  was  to  be  crushed 
out  of  existence  by  the  great  constitutional 
tight  of  1878,  the  de  Young  boys  dined  at 
home  with  their  mother. 

"Deep,  too,  was  the  affection  Mr.  cle 
Young  bore  to  his  wife  and  children,  and 
tender  his  care  of  them.  His  children, 
and  later  their  children,  were  the  joy  and 
.solace  of  his  life.  In  the  end  he  lived 
for  them.  The  loss  of  his  only  son.  on 
w  hom  he  had  built  his  hopes  and  to  whom 
he  was  just  then  preparing  to  transfer  his 
active  responsibilities,  was  the  heaviest 
blow  of  Mr.  de  Young's  life.  It  is  doubt¬ 
ful  if  he  was  ever  quite  the  same  man 
after  his  son  die<i. 

"These  are  intimate  lights.  But  with¬ 
out  them  it  is  impossible  to  understand 
and  appraise  the  persmiality  of  the  man. 

"On  another  side  is  the  enterprise  al¬ 
ways  shown  by  Mr.  de  Young,  the  sountl 
eagerness  with  which  he  kept  abreast  of 
progress  in  everything  connected  with  his 
imsiness.  He  had  a  sense  uncanny  of  the 
practicability  or  impracticability  of  new 
inventions  and  methods.  He  was  quick  to 
seize  on  every  useful  one. 

“He  put  in  the  first  electric  lights  in  San 
Francisco,  installed  on  of  the  first,  if  not 
the  first,  of  San  Francisco's  telephones, 
built  the  first  metal  frame,  fireproof  build¬ 
ing  on  the  Pacific  Coast,  was  the  first  in 
.America  to  use  illustrations  with  news, 
and  when  he  died  had  completed  building 
the  first  mo<leru  newspaper  production 
plant  west  of  Chicago. 

“On  the  public  side  his  patriotism  is 
uiuiuestiiined.  He  believed  in  the  destiny 
au(i  niis'iion  of  the  United  States.  If  his 
ixditical  partisanship  was  pronounced,  it 
was  because  his  sincere  conviction  was  no 
less  so.  He  was  positive  in  it  because  it 
was  not  in  his  nature  to  be  negative. 

"M.  H.  de  Young  was  a  San  Fran¬ 
ciscan  of  San  Franciscans.  He  loved  this 
city.  Its  every  success  was  a  personal 
triumph  to  him.  its  injuries  wounde<l  him. 
In  this  is  an  explanation  of  the'  strong 
position  he  and  his  newspape-r  rlisplayed 
in  San  Francisco  matters. 

"Mr.  de  Young  engaged  in  many  bitter 
struggles  in  a  jH'ricxl  when  battles,  po 
litical  and  otherwise,  were  not  conducted 
with  the  amenities  of  the  present.  Few 
of  the  participants  engaged — and  all  were 
strong  men — escaped  the  general  barrage 
of  calumny. 

“The  older  generation  has  forgotten, 
the  younger  knows  nothing  of.  the  ex¬ 
tremity  of  bitterness  and  calumny  that 


was  engendered  by  this  violence  of  the 
IKilitical  warfare  ot  the  epoch  that  is  past. 
It  is  surticieut  to  say  that  out  of  a  period 
in  which  irresponsible  slander  was  the 
Common  ammunition  of  all  warring 
parties,  M.  H.  de  Young  came  through 
to  a  time  w  hen  men  are  accepted  for  what 
they  are  and  when  reputations  depend 
uixm  tho.se  who  know  most  and  not  upon 
those  whose  maligiiaut  imaginations  are 
iiKist  vivid. 

"In  the  Chronicle  the  name  of  M.  H. 
de  Young  can  never  be  forgotten.  His 
history  and  that  of  the  newspaper  have 
iK-en  one  and  inseparable.  It  is  impossible 
for  an  outsider  to  know  how  dearly  he 
regarded  this,  his  creation.  Nothing  can 
be  more  moving  than  his  own  recital  of 
the  gray  morning  in  1906  when  he  looked 
down  upon  the  burned  city  where  all  his 
property  lay  in  ruins ;  when  he  pondered 
whether,  with  his  subscribers  and  his  ad¬ 
vertisers  all  scattered  and  out  of  business, 
it  were  jxissible  to  reconstruct  his  news¬ 
paper.  and  when  at  last  his  pride  in  the 
Chronicle  as  his  own  child  determined 
him  to  rebuild  it  at  any  cost  or  go  down 
with  it.” 

The  eilitorial  concludes  w  ith  a  touching 
personal  farewell. 

MICHIGAN  WOULD  BAN 
GAMBLING  NEWS 


Senator  Introduce*  New  Bill  to  Prohibit 
Publication  of  Betting  Odds — Re¬ 
places  Defeated  Measure  Spon¬ 
sored  by  Detroit  New* 


Lansing,  Mich.,  Feb.  19. —  Prospects 
of  a  renewal  of  the  old  newspaper  fight 
in  Detroit  over  publication  of  racing 
forms  and  betting  odds  generally  are 
seen  in  the  introduction  Wednesday  by 
Senator  Joseph  Rahorski  of  another  an¬ 
ti-gambling  bill  to  replace  the  Vorrhies 
Rahorski  Act.  passed  at  the  last  session 
of  the  legislature,  but  thrown  out  on  a 
technicality  by  the  state  Supreme  Court. 

Senator  Rahorski,  a  Detroit  man,  has 
designed  his  new  bill  to  be  an  almost 
exact  replica  of  the  old  law,  changing 
only  a  few  minor  portions  of  the  meas¬ 
ure.  A  clause  is  also  added  to  provide 
that  in  event  certain  portions  of  the  act 
be  declared  unconstitutional  other  sec¬ 
tions  remain  in  effect. 

This,  however,  would  not  prevent  up- 
>etting  the  law  on  similar  grounds  to 
those  employed  before,  when  the  Su- 
I)reme  Court  found  an  error  in  the  pro¬ 
cedure  of  passage. 

The  bill,  which  is  said  to  he  the  most 
stringent  except  for  its  predecessor  ever 
proposed  in  the  nation,  not  only  pro- 
liibits  publication  of  betting  odds  before 
a  sporting  event  but  afterward,  and  it 
bars  entrance  into  this  state  of  any  pub¬ 
lication  carrying  such  gambling  informa¬ 
tion.  This  feature  was  opposed  before 
by  the  Detroit  Times,  in  the  evening 
iield,  and  the  Detroit  Free  Press,  in  the 
tiiorning,  while  the  Detroit  News  strong¬ 
ly  spon<ore<l  such  prohibition. 

FURTHER  EXTENSION  GRANTED 


Replies  to  Federal  Trade  Commission’s 

Agency  Complaint  Due  March  16 

-Ml  three  respondents  in  the  complaint 
i>sue<l  by  the  Federal  Trade  Commission, 
alleging  conspiracy  in  restraint  of  trade 
in  connection  with  certain  advertising 
practices,  were  granted  further  time  ex¬ 
tension  to  March  16  to  make  replies,  it 
was  announce*!  this  week. 

The  three  respondents  are  the  American 
.A'sociation  of  Advertising  Agencies,  the 
-American  Press  .Association,  and  the 
Southern  Newspaper  Publishers’  .Associa¬ 
tion. 


Print*  80-Page  Auto  Section 

The  Grand  Raj  ids  Herald  on  Feb.  9 
published  an  80-page  automobile  section. 


SENATORS  MAY  INSIST 
ON  ODDIE  CLAUSE 

Senate  Conferees  Indicate  They  Favor 
Postal  Amendment  —  Publishers’ 
Appeals  Against  Rate  Boost 
Swamp  Congress 


Washington,  D.  C.,  Feb.  19.— Keprt.  d 
sentatives  of  the  publishing  interests  H 
launched  a  final  drive  this  week  to  pr^  T 
vent  enactment  of  the  House  postal  rate  I 
and  wage  increase  bill  which  was  sen 
to  conference  with  tlie  Senate  measure 
the  House  rejectetl. 

-Appeals  poured  in  upon  the  Senate  and 
House  conferees  from  newspaper  and 
magazine  publishers,  individually  and  col- 
Actively,  not  to  reixrrt  the  House  legis¬ 
lation  which  would  bo<.)St  second  class 
rates  approximately  fifty  per  cent. 

The  pointed  warning  was  repeated  that 
if  the  House  bill  were  to  become  a  lat 
many  newspaiters  would  be  compelled  to 
withdraw  from  the  mails. 

In  some  quarters  the  belief  was  ex¬ 
pressed  that  the  House  bill  would  neve 
get  past  the  .Senate,  nor  the  Senate  bill 
past  the  House. 

With  but  two  weeks  of  the  present 
Congress  left  the  thought  was  also  ad¬ 
vanced  it  might  prove  impossible  to  ef¬ 
fect  a  compromise  between  the  tiw 
branches  despite  orders  of  administration 
leaders  that  the  proposed  postal  wage  in¬ 
crease  must  be  taken  care  of. 

The  conferees — Senators  Moses,  oi 
New  Hampshire,  Phipps,  of  Colorado, 
,ind  McKellar,  of  Tennessee  and  Con¬ 
gressmen  Paige,  of  Massachusetts ;  Kelly 
of  Pennsylvania,  and  Bell,  of  Georgia- 
got  together  for  the  first  time  Thursday 
at  a  luncheon  with  Senator  Moses. 

It  was  indicate*!  that  the  Senate  confer¬ 
ees  would  insist  ujxm  the  Oiblie  amend¬ 
ment,  although  it  seemed  probable  the 
House  Conferees  might  remain  adamant 
against  this  or  any  *)f  the  other  Senate 
proposals  for  keeping  second  class  rates 
virtually  where  they  are. 

C.  Williams,  manager  of  the  Southern 
Newspaper  Publishers  Association  ar¬ 
rived  on  the  scene  Thurselay  for  a  series 
of  c*inferences  with  Southern  Senators 
;md  Congressmen  in  the  lutpe  of  helping 
to  block  tile  House  bill  if  it  did  for  the 
basis  of  a  conference  report. 

There  was  no  indication  how  long  the 
conferees  would  remain  at  their  task  of 
attempting  to  adjust  the  radical  differ¬ 
ences  between  the  Senate  and  House 
measures,  or  whether  or  not  they  would 
lie  able  to  reach  an  agreement  before 
t.'ongress  adjourns  sine  die  on  March  4. 

Both  Senator  Moses  and  Mr.  Kelly  ex¬ 
pressed  the  opinion,  however,  some  kind 
*'f  legislation  would  be  woven  into  a 
conference  report  which  the  Senate  and 
House  Could  then  vote  up  or  *lown. 

Congress  continuexl  to  ignore  cora- 
I  letely  the  flood  of  protests  from  news¬ 
paper  publishing  interests  still  pouring 
in  ujxm  both  branches. 

Alemliers  of  Congress  were  again  ad- 
vise<l  some  of  the  smaller  daily  news- 
Iiaper>  are  already  contemplating  with¬ 
drawal  from  the  mails  in  the  event  the 
postage  rates  are  increased. 

E.  J.  Ottaway,  publisher  of  the  Port 
Huron  (Mich.)  Times-Herald  sent  a 
letter  to  the  Michigan  delegation  ex- 
lilaining  how  his  paper  intemls  to  over- 
corne  the  handicap  of  increased  rates. 

The  Times-Herald  is  now  employing 
>ix  trucks  throughout  the  thumb  district 
travehng  almost  1,000  miles  each  day  to 
expedite  the  delivery  of  the  papers.  Mr. 
<  >ttaway  believes  with  the  addition  of 
another  two  trucks  all  the  distribution 
problems  of  his  paper  would  be  solved. 
I'urtliermore,  he  believes  by  this  private 
method  of  distribution  the  Times-Herald 
w<ml*l  reach  subscribers  many  hours 
'ooner  than  through  the  post  office  "and 
the  ever-decreasing  steam  railway  ser- 
\  ice.” 


Shipping  Board  to  Advertise 

The  Shipping  Boar*l  will  soon  advertise 
its  entire  fleet  for  sale.  T.  \’.  O'Connor, 
chairman,  amunmeed  in  Washington.  Ad¬ 
vertisements  will  lie  inserted  in  news- 
pajiers  throughout  the  country  under  the 
terms  of  the  merchant  marine  act. 


M 


f  of  all  Plain  Dealers^ 
which  are  delivered 
jnto  the 
home  stay 
in  the  home  all  day 


*Of  the  8.1%  Plain 
Dealer  circulation 
taken  away  from 
the  home,  3.2%  is 
always  returned  to 
the  home. 


The  Plain  Dealer  has  the  BUYEIRS 


Somebod)  once  said  that  very  tew  morn¬ 
ing  papers  stayed  in  the  home. 

Which  may  be  a  fact — but  not  in  ('le\  e- 
land. 

The  Plain  Dealer  has  {proven  otherwise. 
In  this  great  market,  women  as  well  as 
men  read  their  Plain  Dealers.  They 
read  the  news,  the  features,  the  editorials 
— and  what  is  most  important  to  news¬ 
paper  space  users — the  advertisements. 


The  confidence  its  readers  have  in  the 
Plain  Dealer  is  reflected  in  as  great  a 
confidence  by  the  advertisers. 

1586  national  advertisers  believe  that 
the  Plain  Dealer  has  the  BUYERS; 
they  were  responsible  for  51%  of  the 
total  national  lineage  in  Cleveland 
newspapers  in  1924,  being  placed  in  the 
Plain  Dealer  ALONE.  965  used  no 
other  Cleveland  newspaper. 


WOODWARD  k  KELLY 
yjO  N.  Mich.  Ave..  Chicago 
Fine  Arts  BtAg..  Detrait 


The  Plain  Dealer 


I.  J.  BIDWELL  CO. 
Tlats  BiiKini 
Lm  Anielts,  Cal. 


R.  J.  BIDWELL  CO. 
742  Markit  Stmt 
Saa  Fraaclica,  Cal. 


ALONE 


Dealer 
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CHAPTER  THIRTY-THREE 


Bennett  Moves  His  Editors  Like  Pawns  on  a  Chess  Board — 
Pulitzer  Buys  the  World,  and  Warfare  Begins 

HI'  "ConinuKlore."  as  Mr.  I’.eniKtt  was  familiarly  known,  now  began 
to  manifest  a  disposition  to  make  startingly  sudden  and  arbitrary 
changes  among  the  members  of  bis  editorial  staff — the  victims  of  his 
jKilicy  naturally  resenting  the  sudden  demotions  or  dismissals,  and  an 
undercurrent  of  uneasiness  was  apparent  all  along  the  line — no  one  knew 
ujHm  whose  neck  next  the  axe  might  fall. 

Mr.  William  J.  C.  Meighan,  who  had  been  appointed  city  editor  in 
1877,  probably,  held  that  difficult  jvist  al)Out  as  long  as  anyone,  while 
lalward  T.  h'lynn.  as  managing  eilitor  of  the  Evening  Telegram,  with 
the  able  assistance  of  ('i.  A.  Shaw,  ran  it  for  eight  years  on  the  most 
economical  ha^is  jHis.sihle. 

In  .Vugust.  1881.  a  s]K‘cial  cable  in  the  World  announced  that  Mr. 
Hennett  had  invited  Frank  Lawley,  of  the  London  Telegraph,  to  take 
general  charge  of  the  Herald.  Mr.  Connery  had  held  that  responsible 
jKisition  ever  since  the  retirement  of  Mr.  Hudson,  hut  latterly  had  not 
apjiroved  of  Mr.  Bennett’s  vigorous  attacks  on  Kelly  and  incidentally 
rammany  Hall,  with  its  intluential  jTolitical  coterie,  and  also  on  the 
Catholic  Church.  Hawley,  however,  never  accepted  Bennett's  offer. 
The  dispatch  went  on  to  say  that  Mr.  Meighan.  then  city  editor,  would 
lie  >em  to  represent  the  jiaper  in  London,  while  Charles  Xordhoff,  for¬ 
merly  oi  the  I'.venitig  Post,  w.as  to  !k.‘  the  princijial  editorial  writer  in 
place  of  the  late  Mr.  Chamherlain,  with  the  aid  of  John  R.  Young  and 
joe  Howard.  Jr.  The  latter  statemetit  was  correct,  and  with  this  bril¬ 
liant  staff  the  llendd  continued  its  meteoric  career. 

In  this  connection  mention  should  he  made  of  Ivory  Chamherlain. 
the  political  leader  writer  and  for  a  time  the  night  editor.  He  was  a 
tower  of  stretigth  iti  the  office,  and  Mr.  Bennett  wisely  manifested  the 
nttnost  confidetice  in  his  jiolitics. 

.\  native  of  New  Hampshire,  he  became  a  teacher,  and  as  the  prin- 
cijxd  of  the  Buffalo  High  .School,  he  contributed  articles  to  the  Buffalo 
Commercial  Advertiser,  resultitig  in  his  hecoming  a  metnl>er  of  its  staff 
in  IS.^.s.  In  186.f,  James  R.  Spatilding,  editor  of  the  World  engaged 
him,  atid  he  cotitroUcd  that  [lajK-r’s  jxilitical  columns  until  1874,  when 
he  accepted  an  attractive  offer  from  Mr.  Bennett.  He  literally  died  in 
harness,  his  last  leader  appearing  shortl\  IxTore  his  death  on  Nlarch  9, 
1881,  due  to  pneumonia.  The  Herald,  in  its  lengthy  obituary,  said: 

“Few  men  in  .America  have  e.xercised  as  great  an  infiuence  in  mould¬ 
ing  the  politics  of  this  generation  as  he. 

“To  speak  the  truth,  and  so  to  sjieak  that  the  world  would  know 
it  to  be  the  truth  was  his  one  aim.” 

finally  on  December  2.f,  1882,  Mr.  Connery  tendered  his  resigna¬ 
tion.  and  it  was  immediately  accepted.  He  told  his  friends  that  after 
12  years  of  continuous  strain  as  managing  editor,  he  needed  a  rest.  Joe 
Howard  at  the  time  said: 

“The  idea  that  there  is  any  quarrel  or  trouble  between  him  and  Mr.  Bennett  is 
absurd.  He  has  illustrated  the  best  qualities  in  journalism  in  his  distinguished 
position,  and  he  leaves  a  great  i»st  for  needed  rest,  with  the  respect  of  all.  and  the 
atTectiimate  regard  of  many  of  his  associates.  His  successor  is  Edward  Flynn. 
Flynn  is  a  Herald  boy,  who  has  made  a  great  reputation  as  editor  of  the  Telegram 
for  eight  years.” 

“Eddie’’  I'lynn,  as  he  was  familiarly  known,  was  appointed  man¬ 
aging  editor  a  few  hours  after  Mr.  Connery'  had  cleared  out  his  big 
desk  in  the  inner  .sanctum,  and  announced  jubilantly  that  he  had  Iteen 
given  control  of  every  dejTartment  of  the  Herald.  Mr.  Shaw  succeeded 
him  as  editor  of  the  Telegram,  while  Mr.  Meighan  was  retained  as  city 
editor. 

It  was  at  this  time  that  another  name,  famous  in  the  annals  of 
journalism,  was  added  to  the  Herald’s  payroll;  it  was  that  of  Ballard 
.Smith,  member  of  a  distinguished  Kentucky  family,  and  who  was  known 
as  “one  of  Col.  Henry  Watter.son’s  young  men.”  He  had  resigned  the 
managing  editorship  of  the  Louisville  Courier  Journal  to  come  to  New 
York  as  city  editor  of  the  World.  He  .set  a  new  pace  for  his  rivals, 
and  it  is  memorable  that  he  received  an  unusual  welcome  from  his  fellow 
workers,  for  a  dinner  was  given  him  at  which  every  city  editor  in  tow'ii 
was  present.  Hater  he  was  managing  editor  of  the  Sun  for  two  years, 
and  his  excellent  work  attracting  Mr.  Bennett’s  attention,  he  came  to 
the  Herald  under  rather  jX'culiar  circumstances.  Mr.  Bennett  got  the 
idea  in  his  head  to  have  two  city  editors  on  the  staff,  and  for  a  time 


W.  J.  C.  Meighan  and  Ballard  Smith  alternated  at  the  desk;  each  when 
on  duty  being  known  as  city  editor,  with  full  powers,  each  indeiTendem. 

Things  ran  along  smcxjthly  for  a  few  months  thereafter,  when  an¬ 
other  drastic  “shake-up”  occurred.  :\  lot  of  good  men  were  let  go, 
and  for  the  third  time  in  twelve  months  the  Herald  had  a  new  manag¬ 
ing  editor  in  the  person  of  Ballard  Smith,  who  succeeded  Edward  I'lynn 
on  Nov.  21,  1883. 

Mr.  Flynn  was  suddenly  summoned  by  cable  to  Paris  for  a  con¬ 
ference  with  Mr.  Bennett  on  the  causes  which  had  led  up  to  the  im¬ 
placable  war  that  had  developed  wdth  the  newsdealers.  Bennett  ex- 
jTressed  his  indignation  that  the  news  company  he  had  a  hand  in  organ¬ 
izing  through  Tyson,  should  have  merged  with  the  .American  News 
Company.  Poor  Flynn  hesitated  to  ohev  the  summons,  hut  finally  had 
to  go. 

In  this  connection  the  World  noted  how'  rapidly  the  New  York 
newspaix'rs  were  passing  under  the  control  of  Western  men. 

“Mr.  Itallard  Sniilli  is  in  the  Herald’s  editorial  chair;  Whitelaw  Reid,  of  Ohio, 
is  in  charRe  of  the  Tribune;  Carl  Schurz,  of  Missouri,  is  in  the  Evening  Post  iiffict, 
and  the  World,  we  may  modestly  remark  is  essentially  saturated  with  the  spirit  of 
Western  journalism.  By  the  way.  Brother  Dana  of  the  Sun  is  an  ex-Cliicago 
editor ;  and  Bromley,  the  new  editor  of  the  Commercial  .Advertiser,  is  an  Ohio  man. 
W’e  feel  moved  to  congratulate  Brother  Bennett  on  the  promptness  with  which  he 
caught  the  progressive  step!” 

(To  Be  Continued) 


The  Loud  Speaker  ol  Radio  Advertising 


Speaking  of  radio,  which  everybody  is  doing  now¬ 
adays,  brings  up  the  subject  of  radio  advertising.  Cin¬ 
cinnati,  which  not  only  manufactures  more  radio 
equipment  than  any  other  city  but  also  is  the  home  of 
three  of  the  greatest  broadcasting  stations  in  the  coun¬ 
try,  is  naturally  a  tremendous  market  for  radio  mer¬ 
chandise.  Cincinnati  fans  can  tune-in  on  good  pro¬ 
grams  three  hundred  and  sixty-five  days  in  the  year. 
This  means  a  steady  demand  for  sets  and  parts  and  a 
steady  response  for  local  newspaper  radio  advertising. 

It  is  perfectly  natural  that  the  Times-Star  should  be  carrying 
more  radio  advertising  than  any  other  Cincinnati  newspaper 
because  the  Times-Star  is  the  one  outstanding  newspaper  of 
selected  home  circulation  in  the  city  and  territory  immediately 
adjacent  to  it.  The  Times-Star  reaches  daily,  except  Simdays, 
every  family  in  this  territory  that  has  enough  money  to  be 
a  purchaser  of  radio  goods.  Its  waste  circulation  is  practically 
nil. 

With  such  a  circulation  it  was  also  natural  that  the  Times-Star 
should  have  been  the  first  Cincinnati  newspaper  to  publish 
a  regular  radio  section.  That  it  would  publish  the  greatest 
amount  of  radio  advertising  was  a  foregone  conclusion.  With 
60,345  lines  of  radio  advertising  in  December  and  January 
the  Times-Star  led  the  second  evening  paper  by  28,400  lines. 
Its  lead  over  the  leading  morning  paper  on  the  same  publica¬ 
tion  days  was  55,388— over  the  same  paper,  including  its 
Sunday  editions,  six  days  against  seven  its  excess  was  7712 
lines. 

The  Times-Star  is  the  loud  speaker  of  the  Cincinnati  market 
in  radio  as  in  most  of  the  important  fields  of  merchandising. 


aNClMTl  TIMES-SM 

CHARLES  P.  TAFT,  Pub/iaher  C.  H.  REMBOLD.  Manmger 

Member  of  Audit  Bureau  of  Circulations 


) 


I 


Editor  &  Publisher  for  February  21,  1925 


il 

i" 

JH 


/|04,954 


^  lines  ^ 


THE  REAL  REASON 


That  The  Star  with  its  practically  complete  coverage  in  circulation — 
Evening  and  Sunday — should  carry  nearly  a  MILLION  LINES  MORE  adver¬ 
tising  last  year  than  all  the  other  papers  here  combined  is  only  natural.  But 
that  is  only  one  reason. 

The  real  reason  is  that  with  its  vastly  larger  circulation  it  combines 
READER  CONFIDENCE — which  gives  its  advertising  an  influence  more 
important  than  mere  circulation  volume. 


25,313)749  lines  is  the  record  of  1924 


An  analysis  of  the  Washington  Market  and  how  The  Star 
completely  dominates  it,  making  it  both  easy  and  econom¬ 
ical  to  cover,  is  very  interesting.  Yours  for  the  asking. 
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FARMERS  SELLING  PRODUCE  DIRECT 
THROUGH  CLASSIFIED  COLUMNS 


Potency  of  This  Medium  Attested  to  by  Those  Who  Have 
Tried  It  Successfully — Some  Typical 
Ads  Shown 

By  F.  L.  THOMSEN 


of  the  main  dithcultics  in  the 
way  of  direct  marketing  lias  been 
the  lack  of  means  for  getting  the  farmer 
and  consumer  together.  One  way  of 
overcoming  this  dilticiilty  has  been  found 
in  the  want-a<l  sections  of  daily  news- 
liapers.  The  merchant  and  city  dweller 
have  long  recognized  the  value  of  this 
medium  in  getting  in  touch  with  each 
other  at  the  least  possible  outlay  of  time 
and  exiiense.  If  the  farmer  is  to  entet 
the  lield  of  business  through  direvt  mar¬ 
keting.  why  should  he  not  "do  as  the 
Romans  do"  ? 

At  least,  so  thought  h..  T.  lirown,  of 
Hart,  Mich.  W  hile  located  a  consider.able 
distance  from  Cliicago,  he  reads  the  daily 
papers  of  that  city,  and  ran  across  a  .sec¬ 
tion  in  the  classilied  advertising  columns 
headed  "Parcel  Post  and  Express.”  He 
has  about  3(t0  apple  trees  just  coming 
into  bearing.  Owing  to  the  late  frosts, 
the  crop  was  small  and  on  top  of  this  he 
was  offered  only  50  cents  a  bushel  in  the 
local  market.  Inserting  a  small  ad  in  the 
Chicago  paper  in  November,  he  had 
enough  orders  to  move  the  crop  at  $2  a 
bushel,  being  compelled  to  return  some  of 
the  motley  and  orders  unfilled.  Exiienses 
of  shipping  and  advertising  were  about 
a  dollar  a  bushel,  leaving  a  dollar  net  for 
the  apples,  or  about  twice  as  much  as 
coukl  lie  ohtainefl  locally.  He  plans  to  do 
a  great  deal  more  business  in  this  way  in 
the  future. 

This  method  of  reaching  consumers  has 
lieen  tried  in  man>  other  instances.  The 
classified  manager  of  a  large  city  news¬ 
paper  reports  that  “W'e  have  a  list  of 
more  than  200  who  use  our  columns  dur¬ 
ing  the  season  for  selling  their  products. 
Many  of  them  have  told  us  voluntarily  of 
replies  and  sales  they  have  made  in  this 
way.” 

Another  way  in  which  the  classilied  sec¬ 
tions  have  been  utilized  is  in  connection 
with  marketing  "at  the  farm.”  Thou¬ 
sands  f)f  city  people  go  for  evening  or 
week-end  drives  on  country  roads.  They 
arc  potential  customers  for  all  kind-  of 
non-proccsscd  farm  products.  Rut  it  must 
be  remembered  that  they  do  not  know 
where  to  go  for  the  things  they  want," 
when  th.cy  can  get  them,  and  what  prod¬ 
ucts  are  available  at  what  price,  l  it\ 
consumers  arc  accustomed  to  convenience 
in  buying.  an<l  if  the  farmer  is  to  sell  to 
them  direct,  it  is  necessary  to  furnish  this 
information.  W’ant-ads  inserted  in  the 
local  papers  a  few  days  in  advance  is  an 
easy,  satisfactory,  atid  inexpensive  way  of 
doing  this. 

Practically  all  the  products  of  a  “(K)- 
acre  farm  near  Springfield.  Mass.,  are  dis¬ 
posed  of  to  consumers  right  on  the  farm. 
City  people  arc  invited  out  to  see  the  hay¬ 
ing  and  other  farm  oiierations,  and  they 
usually  take  a  load  of  prodiKc  home  with 
them.  Twenty  acres  of  potatoes,  <lug  by 
machine,  were  advertised;  people  came 
out,  had  the  fun  ( Yes,  city  ix-ople  think 
it’s  fun!)  of  picking  them  up.  and  saved 
considerably  over  the  -tore  tirice.  Ibis 
farm  ran  regular  ads  in  the  liK'al  pajicrs. 
and  had  no  trouble  to  disixise  pro'itahly 
of  its  various  products  in  this  wa>. 

J.  .S.  Koherty,  Jr.,  who  ha-  a  farm  near 
Janesville.  W’is.,  became  ilissatistieil  with 
marketing  conditions  in  his  communitv. 
.\pple  growers  were  faced  with  app'es 
rotting  in  the  orchard-,  while  c>in-uniers 
in  town  were  paying  above  5.)  a  bu-hel. 
He  began  advertising  in  the  local  paper 
in  September,  and  sobl  more  than  ?5(») 
worth  of  apple-  and  cider  from  a  farm 
of  which  the  orchard  was  a  -ide-i--ue 
While  this  involved  considerable  work,  a- 
Mr.  Roherty  did  the  picking  and  sorting 
him-elf.  he  ri ports  that  ‘‘t'*'ople  do  atiswer 
want-ads.  and  if  you  can  prodtice  a  (pial- 
itv  product  at  a  reasonable  price,  yon  can 
b""bl  UP  a  big  trade,  as  people  prefer  the 
cleat),  fresh  product,  and  some  will  pay  a 
premium  for  it." 


K.  1 .  ( jia-sco,  county  agent  at  Janes¬ 
ville,  W  is.,  reports  that  "a  small  ad  in 
the  local  jxaper  does  a  vast  amount  of 
good.  A  large  number  of  our  farmers  use 
this  method  of  selling  their  surplus,  and 
almost  any  issue  oi  our  paper  contains 
-uch  ads." 

Xewsp.-iper.-  at  Ottumwa  and  Daven- 
ixirt,  la.,  instituted  a  farm  products  sec¬ 
tion  in  the  classilied  columns  which  met 
with  gi>od  success.  Some  merchants  ob¬ 
jected  to  the  idea,  thinking  it  would  take 
business  away  from  them,  but  if  properly 
approached,  they  can  be  made  to  under¬ 
stand  the  situation.  Newspapers  who 
fear  the  wrath  of  advertisers,  in  this  con¬ 
nection.  have  simply  not  put  the  matter 
up  to  them  in  the  right  way. 

Some  products  which  can  be  marketetl 
on  the  farm  through  the  use  of  want-ads 
are : 

Onions,  rhubarb,  asparagus,  radishes, 
lettuce,  sweet  corn,  peas,  beans,  cabbage, 
watermelons,  canteloupes,  potatoes,  straw- 
lierries,  raspberries,  blacklierries,  huckle- 
lierries,  tomatoes,  peaches,  pears,  cherries, 
apples,  plums,  grapes,  honey,  eggs,  ivoul- 
try,  butter,  chee.se,  cider,  nuts,  preserves, 
jellies,  meat  products. 

The  advantages  which  come  from  using 
want-ads  in  marketing  these  products  may 
be  summarized  as  follows : 

I-'irst,  when  the  farm  is  not  on  a  good 
road,  near  a  city  of  5,000  population  or 
more,  they  enable  the  producer  to  get  into 
touch  with  consumers  in  the  city,  who  can 
be  supplied  by  jiarcel  jKist,  freight,  atid 
express. 

Second,  for  farms  which  specialize  in 
certain  products,  such  as  eggs,  they  fur¬ 
nish  a  means  of  getting  in  touch  with  re¬ 
tail  .stores,  which  may  be  supplied  by  jiar- 
cel  jiost,  freight,  express,  or  by  personal 
delivery.  Many  farmers  load  up  and 
"hawk”  their  produce  from  one  store  to 
another  until  everything  is  disposed  of. 
I  f  want-ads  were  used  to  get  in  touch 
with  stores,  they  would  know  just  where 
to  go,  and  their  list  of  customers  wouhl 
be  constantly  .added  to,  with  a  consequent 
saving  in  time  .and  enlargement  of  liiisi- 
ness. 

Third,  many  farmers  with  a  good  loca¬ 
tion  near  a  city  can  advertise  their  prod¬ 
ucts  for  sale  “on  the  tree”  or  "in  the 
lield.”  C(>nsumers,  being  notified  ahead 
of  time,  can  take  containers  with  them  on 
their  trips,  and  do  their  own  picking. 
This  arrangement  would  be  almost  impos¬ 
sible  without  want-ads.  This  avoids  one 
of  the  main  objections  to  direct  market¬ 
ing.  namely,  the  time  taken  from  farm 
work. 

T'ourth.  if  roadside  markets  are  desira¬ 
ble  an  increascxl  volume  of  husines-  is 
made  possible  by  the  use  of  want-ads,  be¬ 
cause  the  city  consumer  likes  to  go  to  a 


New  classified  ads 
that  won't  stick 
aren't  worth  any 
more  than  that  kind 
of  friends 
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CoQoaellor* 
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denitite  place  for  a  definite  article  at  a 
delinite  price.  In  addition  to  this,  the 
necessity  of  staying  open  all  the  time  is 
avoided,  as  a  certain  time  during  the  day 
may  be  specified  in  the  a<l. 

Fifth,  on  all  farms  there  are  certain 
liroducts,  produced  in  -mall  (piaiitities  for 
home  consumption,  of  which  there  is 
usually  a  surplus.  The  latter  is  often  too 
small  a  (juantity  for  marketing  through 
the  regular  channels,  and  want-ads  in  con¬ 
nection  with  parcel  post  or  "at  the  farm” 
marketing  can  be  used  effectively  to  dis- 
po.se  of  them. 

In  writing  the  ad,  the  farmer  should 
get  the  assistance  of  the  .advertising  peo¬ 
ple  of  the  paper.  It  should,  above  all.  be 
interesting,  with  a  “farmy”  touch  to  it — 
human  interest.  Before  writing  the  ad. 
jot  down  the  important  things  you  wish 
to  mention,  then  choose  the  mo-t  inter- 
e-ting  point  for  the  first  sentence.  I’se 
short,  snappy  words,  and  finish  up  with 
-ome  positive  suggestion  to  get  action. 
The  advertisement  should  give  a  descrip¬ 
tion  of  gi"K-)ds.  price,  and  full  directions 
.IS  to  location  of  farm,  especially  where 
the  parcel  jxist  is  to  be  used.  .Several 
examples  follow  : 

“Ri!«.  juicy  niclcins,  .ill  kinds  cf  vegelalil*-*. 
rinht  from  the  p.ardch.  at  Sunrise  Farm's  road¬ 
side  stand.  Four  milts  out  on  Highway  Twelve. 
Drive  out  ti  night  ” 


"Delicious  crai>e« — pick  'em  yourself  at  Sun¬ 
rise  Farm.  He-t  for  jellies  and  jams.  Hring 
Vfnir  ow'n  container,  save  money,  and  have  loads 
I  f  fun.  Four  milts  out  on  Highway  1’.” 


"Fun-exertise-f  ttmomy.  fiet  your  winter's 
-upi'ly  of  i«>t.'itfK-s  now.  Pick-em-up  at  Sunrise 
I'a.'m.  4  mile-  out  on  Highway  13.  We  furnish 
the  s.acks.  Save  —  a  hushe!  and  enjoy  an 
outing  on  a  real  farm." 


"Our  I’lviuouth  Rocks  arc  proud  of  the  egg- 
they  lay  for  you.  .Strictly  fresh,  prepaid  by 

j.arcel  ffost.  Stntl  —  --  for  -  dozen. 

Fa’rview  Farm.  Illank,  la." 


Woman  Become*  City  Editor 

Mrs.  Roy  W’.  Lewis,  formerly  a  re¬ 
porter  on  the  Marion  fO.)  Star,  ha- 
1)  come  city  tditor  of  the  BoUciontaiiw 
( < ).  I  / nilr.r-Ri't’uhlu  an. 


FORESHADOWED  EVENTS 

Feb.  23-24 — .-Xdvertising  Managers 
of  New  York  State  Dailies.  Ge¬ 
neva,  N.  Y. 

Feb.  25-27 — Iowa  Press  Assn.,  an¬ 
nual  meeting,  Des  Moines.  la. 

Feb.  27-28 — 11th  Distriet,  A..A.C.W, 
annual  convention,  Boulder,  Golo. 

Feb.  27-28 — .Assn.  Alanagers.  A.\. 
C.W.,  meeting,  Traymore  Hotel. 
.Atlantic  City. 

March  1-3- — Fourth  District.  .A. A.  I 
C.W.,  annual  convention.  Jack-  [ 
sonville,  Fla.  | 

March  6-7 — O-ark  Press  .Assn.,  15th  I 
annual  meeting.  Springfield,  Mo.  * 


Applegit  Resigns  from  Brooklyn  Ea|lii 

1-dmer  M.  .\pplegit,  feature  and  radic 
editor  of  the  Brooklyn  Laylo,  has  resigntt; 
after  15  years’  .service  to  be  assneiatet; 
with  the  A'acuum  Oil  Company  in  chaijt 
of  iHiblications.  ; 


lyiOST  of  the  far-sighted 
publishers  who  were  j 
quick  to  recognize  the  econ¬ 
omies  of  the  Associated 
Press  m  its  infancy  have  again 
shown  their  alertness  by  ob¬ 
taining  the  exclusive  rights  in 
their  respective  cities  to  the 
Consolidated  Press — the  first 
service  designed  to  avoid  [ 
duplication  and  to  furnish 
instead  a  distinct  supplement 
to  “spot”  news  reports. 

The  Consolidated  j 

Press  Assn.  | 

Executive  Offices.  Evening  SUr  | 

Building.  Washington,  O.  C. 


FEG  MURRAY! 

A  Champion  Athlete  and 
A  Champion  Sports  Cartoonist 

ACTION! 

And  he  does  it  in  only  2  columns 
with  a  4'Col.  Saturday  spread. 

Murray  also  knows  what  he’s 
writing  about;  and  he  can  write. 


For  sample  proofs  and  for  terms 
Wire  to 

Metropolitan  Newspaper 
Service 

MAXIMILIAN  nSLR.  JR..  Ccncral  Manager 

150  NASSAU  ST.  NEW  YORK  CITY 
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And  now  the  best  is  also 

the  cheapest 

Newspapers  cannot  afford  to  burn  their  bridj^es  behind  them  by 
scrapping  steam  tables,  using  narrower  paper,  and  making  their 
plants  solely  dependent  upon  a  supply  of  dry  mats  without  being 
absolutely  certain  of  the  supply  and  of  the  uniform  quality  of  the  mats. 
That  nearly  400  newspaper  publishers  have  already  done  so  shows 
their  faith  in  the  WOOD  DRV  MAT  and  their  confidence  in  the 
people  behind  it. 

Wood  Flong  Corporation  can  truly  say  that  never  once  in  its  twelve  years  of  exist¬ 
ence  has  it  failed  to  promptly  ship  any  quantity  of  dr>  mats  ordered.  During  the  war 
and  post-war  period  when  print  paper  was  almost  unobtainable  at  any  price  WOOD 
DRY  MATS  were  in  ample  supply  and  at  a  level  price. 

This  Corporation  does  not  and  never  has  made  special  runs  of  samples,  free  or 
otherwise.  Every  WOOD  DRY  MAT  is  a  sample  of  the  one  before  and  the  one  be¬ 
hind  it.  Quality  and  uniformity  in  product  come  first.  Low  selling  price  comes  not 
from  cheapening  materials  or  manufacture  but  solely  from  increased  production  of  a 
superior  dry  mat. 

Wise  publishers  appreciate  the  comfort  and  sense  of  security  that  comes  with  their 
use  of  WOOD  DRY  MATS.  They  know  that  “free  samples”  are  extremely  costly  in 
the  end  as  invariably  they  misrepresent  quality  and  uniformiw  of  thickness.  The  con¬ 
fidence  in  us  of  hundreds  of  publishers  has  not  been  gained  by  the  distribution  of  “free 
samples,”  specially  made  for  demonstrating  purposes. 

They  know  this  Corporation  is  a  solid  and  reliable  concern  which  makes  the  best 
possible  dry  mat  and  in  ample  supply,  and  voluntarily  gives  its  customers  the  full  bene¬ 
fit  of  decreased  manufacturing  costs  as  soon  as  effected. 

The  WOOD  DRY  MAT  is  not  the  only  dry  mat,  but  it  is  the  only  sa]e  one  for  the 
newspaper  to  use.  And  in  this  commodity  the  best  Is  also  the  cheapest. 

WOOD  FLONG  CORPORATION 

50r  FIFTH  AVENUE  NEW  YORK  CITY 
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NEW  JERSEY  EDITORS 
MEET  IN  TRENTON 


Round  Table  Discussions  Supplant 
Set  Program  of  Speeches  at 
Mid-Winter  Gathering  of 
Dailies  and  Weeklies 

{Special  ta  Kditom  &  Publishes) 

TRtNTON,  J.,  Feb.  17. — With  tlie 
largest  attendanee  in  its  history  the  an¬ 
imal  mid-winter  business  session  and 
luncheon  of  the  New  Jersey  I’ress  As¬ 
sociation  was  held  here  yesterday  in  the 
iitacy-Trent  Hotel.  At  the  business  ses¬ 
sion  there  were  two  round  table  discus¬ 
sions.  K.  K.  Ixnt,  of  the  Passaic  Daily 
News,  president  of  the  ' Association,  an¬ 
nounced  that  a  rleparture  from  the  prac¬ 
tice  at  other  winter  meetings  had  been 
taken  this  year,  which  eliminated  from 
the  program  prominent  men  in  the  field 
of  journalism  and  turned  the  business 
session  over  to  a  disaission  of  methods 
used  in  getting  out  a  newspaper. 

'I'here  were  two  round  table  discussions 
along  this  line.  One  for  the  New  Jersey 
dailies  was  led  by  William  D.  Bryant,  of 
.the  Paterson  Press-Guardian,  and  the 
■other  for  the  weekly  publications  by  D. 

H.  Moreau,  of  the  Hunterdon  County 
Democrat.  The  program  for  each  of 
tliese  classes  was  not  confined  to  strictly 
business  topics,  but  was  open  to  anything 
that  an  editor  had  on  his  mind  to  sug¬ 
gest.  This  produced  a  wide  range  of 
subjects. 

One  of  the  most  interesting  discussions 
among  the  dailies  was  provoked  in  re¬ 
sponse  to  the  query  :  “Co-operation  and 
Merchandising.  How  Far  Should  a  News¬ 
paper  Go?”  The  thought  was  e.vpressed 
that  the  publisher  of  the  daily  newspaper 
;s  lint  expected  to  go  out  and  sell  the 
advertiser’s  goo<ls  for  him  and  put  them 
•on  the  Counter.  That  is  not  the  function 
of  the  newspaper.  But  it  might  be  very 
helpful  all  arouiwl  to  determine  whether 
a  national  advertiser’s  goods  have  really 
reached  the  city  and  been  distributed 
icady  for  sale  liefore  the  advertising  cam- 
])aign  begins.  Otherwise,  the  effect  may 
be  lost  and  the  concern  taking  the  space 
may  blame  the  ne^vspaper  for  his  adver¬ 
tising  vehicle  and  mark  it  down  as  a 
poor  medium  if  business  diK's  not  result. 

The  thought  was  also  expressed  that  it 
is  Icgitinvite  co-oix-ration  to  furnish  mail¬ 
ing  lists  of  retailers  and  other  local  avail¬ 
able  data  of  advantage  to  the  national  ad¬ 
vertiser  when  he  wants  to  market  his 
wares  in  a  publisher’s  ivirticular  territory. 

The  consensus  of  opinion  heard  from 
the  weekly  editors  was  that  chain  store 
advertising  is  a  good  proposition  and  pays. 
If  postal  rates  discriminate  against  the 
country  weekly  and  in  favor  of  the  mag- 
arines.  it  is  because  the  latter  maintains 
a  stronger  lobby  at  VV'ashmgton.  If  a 
mcmlier  of  the  Association  cuts  the  rates 
for  legal  advertising  he  should  not  be 
permitted  to  remain  a  member,  it  was 
stated. 

A  school  of  journalism  at  Rutgers  Col¬ 
lege,  New  Brunswick,  is  being  backed  by 
the  New  Jersey  Press  .Association.  The 
organization  is  now  in  its  greatest 
strength,  having  more  than  200  members. 
For  his  work  in  devolping  the  News¬ 
paper  Institute  held  for  several  years  at 
Rutgers  College,  under  the  auspices  of 
the  New  Jersey  publishers,  Carl  Wood¬ 
ward,  of  the  college,  was  made  the  re¬ 
cipient  of  a  handsome  gold  watch. 

Two  deans  of  the  profession,  Samuel 

I. .  Garrison,  of  the  Boonton  Bulletin,  and 
Eugene  K.  Burke,  of  the  Hackensack 
Republican,  were  felicitated  upon  having 
reached  the  80th  milestone  of  life,  in 
resolutions  adopted. 

(jovernor  George  S.  Silzer.  of  New  Jer¬ 
sey,  and  the  Rev.  Dr.  S.  Parkes  Cadman, 
well  known  Brooklyn  clergyman,  were  the 
chief  speakers  at  the  luncheon  held  in 
connection  with  the  meeting. 

Among  the  new  members  announced 
were  Lionel  Scheurer,  of  the  Amusement 
Publishing  Company,  Atlantic  Gty ;  Alva 
E.  l^amberton  and  Ernest  H.  Smith,  Mor- 
risfmtm  Daily  Jersryman;  George  W. 
Swift  and  Elmer  E.  Stanion,  of  the 
Elizabeth  Daily  Journal. 


SONGS  OF  THE  CRAFT 

ll  riffdi  E.riltisively  for  Kditor  Publisher 
By  Henry  Edward  Warner 
.'^HME  PEOPLE  FRET 

Some  people  fret  when  things  go  wrong, 

^  hen  things  go  wrong  in  the  shop; 

The  tremolo  sticks  in  the  daily  song 
-And  the  ofhee  hoy  pushes  the  tears  along 
At  the  end  of  the  office  mop! 

They  weep  and  fret  and  euss  and  swear. 

But  it  never  <eems  to  get  'em  any  where. 

The  Citv  Desk  is  a  roaring  howl 
Vi  hen  something  goes  on  the  skid! 

It's  something  fearful  to  hear  the  yowl 
.And  to  tremhie  with  fear  at  the  M.  E.'s  growl 
When  a  had  scoop  lifts  the  lid! 

They  pass  the  buck,  and  they  kill  life's  joy 
From  the  editor-in-chief  to  the  office  hoy. 

Some  people  fret;  as  for  me.  I  sit 
And  smile  as  the  wails  pass  by! 

It  doesn't  seem  to  worry  me  a  bit. 

For  tomorrow  is  another  day  for  all  of  it. 

And  we  all  gotta  live  till  we  die! 

So  weep  and  fret  if  you  like,  and  swear. 

It'll  never,  never.  NEVER  get  you  anywhere! 


COOLIDGE  AT  PRESS  BANQUET 


Staff  of  Washington  Evening  Star  Holds 
Annual  “Speechless”  Affair 

President  Coolidge  and  other  govern¬ 
ment  officials  attended  the  annual  “speech 
less”  banquet  of  the  IPasliington  Ez-ening 
Star  Club,  Feb.  11. 

.Among  notables  present  were;  Senator 
Arthur  Capper ;  Postmaster  General 
Harry  New,  formerly  of  the  old  Indian¬ 
apolis  Journal;  Senator  George  Moses, 
formerly  of  the  Concord  (N.  H.)  Mon¬ 
itor;  Senator  Carter  Glass,  Lynchburg 
.\'ezi's;  Frank  Kent,  Baltimore  Sun; 
Richard  Probert.  of  the  .Associated  Press 
Washington  bureau  ;  and  David  I.awrence, 
of  tbe  Consolidated  Press. 

Frank  B.  Noyes,  president  of  the  Eve¬ 
ning  Star  Company,  and  Rudolph  Kauff¬ 
man.  the  Star’s  managing  editor,  had 
seats  of  honor. 

Instead  of  siteeches,  the  Morning  Star, 
1  replica  of  the  evening  newspaper,  replete 
with  gibes  and  satire,  in  print,  cartoon 
and  photograph,  was  distributed  to  guests. 

Officers  of  the  Evening  Star  Club, 
which  is  composed  of  employes  .md  of¬ 
ficials  of  The  Evening  Star  Company, 
arc ; 

C.  Fred  Cook,  president ;  Royal  E. 
Corwin,  vice-president;  J.  Emory  EJlett, 
secretary ;  Neville  D.  Miller,  treasurer, 
and  these  members  of  the  board  of  gov¬ 
ernors ;  William  H.  McLean,  junior  past 
president:  Henry  G.  Hanford.  Edward  E. 
Miller,  T.  Doran  McCarty,  Gilbert  H. 
Crim.  Charles  D.  Keller  and  Roy  K. 
AVhitford. 

CALL  BUYS  NEW  EQUIPMENT 

Allentown  Daily  Installs  Speedaumatic 
Machine  for  Mailing 

The  .Allentown  Call  Publishing  Com¬ 
pany,  publisher  of  the  AUentoun  Call  has 
just  purchased  a  complete  installation  of 
.Speedaumatic  equipment  to  perfect  the 
delivery  of  their  subscription  mail.  Call 
claims  to  lie  the  first  paper  in  Pennsyl¬ 
vania  to  utilize  this  service. 

This  is  the  same  type  of  equipment  op¬ 
erating  in  the  New  York  Times,  Christian 


Science  Monitor,  Chicago  Tribune  and 
other  large  metropolitan  dailies.  The 
large  mail  circulation  of  the  Call  makes 
this  method  of  benefit  to  a  considerable 
percentage  of  the  subscribers  in  their 
trading  area. 


Mr.  Publisher 

The  value  of  your  staff  of  report¬ 
ers  would  be  increased 
if  they  read 


b: 


Hodapp  Joins  New  York  Group 

Henry  G.  Hodapp,  advertising  manager 
of  the  Wells- Dickey  Company  and  the 
Wells-Dickey  Trust  Company  of  St. 
Paul  for  the  past  ten  years,  has  joined 
the  advertising  department  of  the  Na¬ 
tional  City  organization  of  New  York. 
Mr.  Hodnapp  is  president  of  the  Adver¬ 
tising  Club  of  Minneapolis  and  vice-presi¬ 
dent  of  tb.e  Financial  .Advertisers’  Asso¬ 
ciation. 


IOWA  PRESS  TO  award! 
CUPS  FOR  MERIT  i 

Community  Service  and  General  Ej. 

cellence  to  Win  Prizes  at  Annual  , 

State  Meet  in  Des  Moines 

Feb.  25-27  i 

The  Iowa  Press  .Association  will  p^.  ■ 
sent  four  cups  to  state  publishers  fo  ' 
outstanding  newspaper  endeavor  duriti  i 
the  year  and  the  announcement  of  tht  ^ 
awards  will  be  a  feature  of  the  annii  I 
association  meeting  in  Des  Moines,  Fd  | 
25-27.  The  publication  with  the  mos  ' 
noteworthy  community  service  in  1924,  i 
l)oth  the  daily  and  the  tri-weekly,  sein. 
weekly  or  weekly  group  will  receive  j 
cup ;  tbe  third  cup  goes  to  the  paper  uitj 
the  best  front  page  and  general  cxcelleno 
in  the  smaller  paper  field  and  the  fourt: 
cup,  donated  by  the  Des  Moines  Register  f 
and  Tribune-News  to  the  paper  in  a  citj 
of  more  than  l.OflO  for  the  best  generjl 
newspaper  e.xcellence.  The  first  two  cups 
will  be  given  by  the  Iowa  State  Chapte 
of  Sigma  Delta  Chi,  journalistic  frj. 
ternity  and  the  third  cup  is  from  tht 
association  itself. 

Principal  speakers  at  the  first  days 
meeting  will  be  George  F.  Thayer,  of  the 
Marshalltown  Times-Record  on  the  cos 
of  securing  out-of-town  subscribers;  Lafe 
Young,  Jr.,  Des  Moines  Capital,  wi 
discuss  the  postal  rates  increase  and  Joe 
Carmichael,  former  business  manager  of 
the  Dayenport  Times  but  now  director 
of  public  utilities  information  bureau  will 
talk  of  the  relationships  between  the 
utilities  and  the  newspapers.  The  second 
day,  Ben  J.  Gibson,  state’s  attorney-gen¬ 
eral,  will  talk  of  “Iowa  Banks  and  .News- 
papers.” 


Ad  Manager  Made  City  Editor 

James  .V.  Beach,  advertising  manager 
of  the  Gloz-ersviUe  (N.  Y.)  .Mommi  I 
Herald  has  been  made  city  editor.  He  is  i 
succeeded  by  Lauren  K.  Hagaman.  I 


An  Unusually  Fine  Outfil  For  Sale 

Plant  of 


ALBANY 


JOURNAL 


GETTING  THE  NEWS 

By  William  S.  Maulsby 

a  copy  for  each  I 

$2.25 

larcourt.  Brace  &  Co.* 


'Die  Albany  Journal  having  been  sold  to  The  Evening 
News  through  the  agency  of  Palmer,  DeWitt  &  Palmer,  the 
entire  mechanical  outfit  has  been  placed  in  our  hands  for  sale. 

Hoe  Sextuple  Web  Press  with  complete  stereotype 
equipment 

2  Model  8  Linotypes 

2  Model  9  Linotypes 

1  Model  17  Linotype 

5  Model  1  Linotypes 

1  Model  C  Intertype 

1  Linotype  Slug  and  Border  Caster 

1  Ludlow  Typograph  with  4  matrix  cabinets 

Complete  outfit  of  Hamilton  Steel  cabinets,  desks,  tables, 
etc. 

Furniture  of  editorial  and  business  departments,  desks, 
safes,  typewriters,  etc. 

This  entire  equipment  (except  the  Model  i  Linotypes) 
was  purchased  new  in  1918  or  later,  and  is  in  fine  condition 
in  every  respect. 

For  appointment  to  see  the  equipment  or  further  details, 
wire  or  write 


PALMER,  DEWITT  &  PALMER 

350  Madison  Avenue 
New  York 


BAKER  SALES  COMPANY 

200  Fifth  Avenue 
New  York 


MIXED  FACES 

Continuously  Composed— Continuously  Distributed 

Without  removing  his  hands  from  the  keyboard,  the 
operator  of  a  Model  26  Linotype  can  set  intricate  catalogue, 
directory  or  advertising  matter  in  which  several  different 
faces  are  combined  in  the  same  paragraph  or  even  in  the 
same  line.  He  can  set  it  practically  as  fast  as  straight  matter 
because  the  matrices  from  the  two  main  and  two  auxiliary 
magazines  can  be  mixed  at  will  and  are  automatically  re¬ 
turned  to  their  respective  magazines.  _ 

(“"LINOTYPE—) 

MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Aftncits  im  tk*  Principal  Cities  of  the  World 


Jk 


Composed  om  Ito  LiNarrp»<a  Iks  Cooloo  No.  i  Ssrios,  with  kood-lottorod  Ms  Uoo 
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THE  DOUBLE  JUNIOR  AUTPL 


Is  the  Standard  Platemak  E 

It  is  built  for  heavy  production,  and  is  capable (|duri 

Its  capacity  is  sixf^ed  p 

The  extent  to  which  the  modern  metro¬ 
politan  daily  has  found  it  necessary  to 
develop  its  platemaking  capacity  is  illus¬ 
trated  by  the  following  facts: 

The  Philadelphia  Inquirer,  the  Philadelphia 
Evening  Bulletin,  and  the  Chicago  Daily  News, 
have  each  five  Double  Junior  Autoplate- Autoshaver 
units  with  a  capacit>’  of  thirty  plates  a  minute,  while 
the  New  York  Times,  the  New  York  American,  and 
the  Chicago  Tribune  have  each  four  units  with  a 
capacity  of  twenty-four  plates  a  minute. 

Other  newspapers  having  in  use  from  one  to  three 
Double  Junior  Autoplate-Autoshaver  units  are  the 
Atlanta  Journal,  the  Baltimore  Sun,  the  Baltimore 
American,  the  Baltimore  News,  the  Boston  Post, 
the  Boston  Globe,  the  Boston  Herald,  the  Boston 
American,  the  Birmingham  News,  the  Brooklyn 
Eagle,  the  Buffalo  News,  La  Nacion,  Buenos  Aires, 
the  Cincinnati  Post,  the  Cincinnati  Times  Star,  the 
Cleveland  News  Leader,  the  Cleveland  Press,  the 
Cleveland  Plain  Dealer,  the  Chicago  Herald  Exami- 

Remember,  upon  the  volume  per  minute  of  your  plahh  ci 

pressfftazi 


It  embodies  the  fruits  of  theince  c 


NER,  the  Columbus  Dispatch,  the  Dav:|kiroit 
Daily  News,  the  Detroit  Free  Prf.ss,  :|ali  as 


plate-autoshaver  unit 


^Equipment  of  the  World 

Injuring  long  periods  of  hard  work  at  high  speed, 
fy  plates  a  minute. 

Worth  Star-Telegram,  the  Hamilton  Spectator,  the 
Houston  Chronicle,  the  Houston  Post  Dispatch,  the 
Hartford  Times,  the  Indianapolis  News,  the  Kansas 
City  Post,  the  Kansas  City  Star,  the  Louisville 
Courier-Journal,  the  Los  Angeles  Herald,  the  Los 
Angeles  Examiner,  the  Los  Angeles  Times,  the 
Milwaukee  Journal,  the  Milwaukee  Sentinel,  the 
Minneapolis  Tribune,  the  Minneapolis  Journal, 
I. A  Presse,  Montreal,  the  Montreal  Star,  the  Newark 
Evening  News,  the  New  Orleans  Times-Picayune, 
the  New  York  Telegram-Mail,  the  New  York  Sun, 
the  New  York  Evening  Post,  the  New  York  News, 
the  New  York  World,  the  New  York  Herald- 
Tribune,  the  New  York  Daily  Mirror,  the  Oakland 
Tribune,  the  Philadelphia  Public  Ledger,  the  Phila¬ 
delphia  Record,  the  Pittsburgh  Gazette  Times,  the 
Pittsburgh  Press,  the  Providence  Journal,  the  Rich¬ 
mond  News  Leader,  the  Rochester  Times-Unton,  the 
San  Francisco  Examiner,  the  San  Francisco  Chron¬ 
icle,  the  San  Francisco  Call,  the  Seattle  Times,  the 
St.  Louis  Post  Dispatch,  the  St.  Louis  Globe  Demo¬ 
crat,  the  St.  Louis  Star,  the  St.  Paul  News,  the 
St.  Paul  Dispatch,  the  Toronto  Globe,  the  Toronto 
Telegram,  the  Toronto  Star,  the  Washington  Times, 
the  Washington  Post,  the  Washington  Star. 

capacity  must  always  depend  the  celerity  of  your 
ssf\taivay 

mInery  corporation 

IM'^W  YORK  city 


theince  of  all  who  have  used  it. 

►av^^ktroit  News,  the  Detroit  Times,  the 
•ss.'Iali  as  News,  the  Denver  Post,  the  Fort 
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E  D  I 

HOAX  HOAXING 

KH’LING  lias  said  "any  horror  is  credible."  For 
torturinu  siis]iense  the  Kentucky  cave  tragedy 
has  no  parallel  in  modern  news  annals.  The 
late  of  the  tibscure  country  Ixiy,  Collins,  became  the 
intimate,  personal  concern,  through  newspaper  com¬ 
munications,  of  perhaps  two-thirds  of  the  population 
of  the  globe.  The  agonizing  experience  of  the  trapped 
lad  called  out  the  sympathy  of  mankind. 

It  remained  for  a  single  reporter,  although  privi¬ 
leged  to  lie  at  the  scene,  to  play  a  stupid  part  of 
skeptic.  With  abundance  of  authentic  information 
upon  which  to  base  the  primary  fact  that  Collins  was 
in  the  tomb,  this  newspaper  man,  whether  from 
genuine  doubt  or  to  whip  up  a  fake  “exclusive,"  took 
the  pathetically  puerile  hoax  angle.  The  press  in 
general  immediately  challenged  this  view  with  elelinite 
facts  and  authentic  statements,  but  an  official  investi¬ 
gation  was  required  to  set  aside  this  false  notion. 

True  enough,  there  are  plenty  of  rogues  capable  of 
impudent  advertising  plants.  Reporters  are  required 
to  sense  such  impositions.  Rut  it  seems  incredible 
that  a  discriminating  man  at  Cave  City  could  have 
gone  so  far  wrong  as  to  play,  in  good  faith,  a  hoax 
angle  on  this  story.  The  official  report  indicates  that 
it  was  a  deliberate  and  conscious  fake.  The  reporter 
is  alleged  to  have  defended  news  faking  as  an  institu¬ 
tion.  He  failed  to  appear  before  the  Governor  for 
an  open  hearing.  Such  work,  compared  with  the 
really  heroic  enterprise  of  the  correspondent  of  the 
Louisi'ille  Courier- Journal  and  the  patient  night  and 
day  work  of  the  other  men  on  the  assignment,  was 
shabby  stuff  indeed.  The  official  condemnation  of  the 
hoax  story  needs  no  embroidery  here.  The  news¬ 
papers  of  the  country  did  well  to  give  full  publicity 
to  the  official  finding  that  this  silly  fake  was  the  crude 
work  of  a  single  individual. 


Many  niu.-sf’af'ers  spend  more  than  $10  per 
\car  to  pet,  sene  and  hold  a  country  subscriber. 
It’s  worth  it  only  if  the  adiertising  department 
is  capitalising  such  circulation. 


A  TECHNICAL  OBJECTION 

SIDNEY  TH.XTCHER  recently  said,  in  an 
Editcir  &  Publisher  interview,  that  “certain 
English  men  and  women  have  found  that  their 
views  are  wanted  by  .•Xmerican  newspapers  and  have 
set  and  demand  their  own  price,"  ♦  *  “it  is  quite 
easy  for  an  .American  newspaper  man  in  England  to 
obtain  an  ‘exclusive  interview'  with  an  ‘authority’  if 
he  is  willing  to  lay  the  cash  down  on  the  table  for  it.” 

The  Labor  Government,  Lloyd  George  and  \\  inston 
Oiurchill,  were  mentioned,  but  The  Xezi's paper  World. 
of  Ijjndon,  declares  it  an  “unfounded  statement.” 

The  denial  appears  to  be  technical.  Interviews 
with  Mr.  George  or  Mr.  Churchill  may  not  be  paid 
for,  but  there  is  a  procedure  something  like  this ;  A 
reporter  calls  for  an  interview.  Comes  a  good  ques¬ 
tion.  Mr.  George  or  Mr.  Churchill  may  say;  “Let 
me  consider  that ;  1  might  like  to  write  an  article 
on  It.”  There  are  authentic  instances  where  Mr. 
Churchill  has  lieen  paid  $250  for  a  newspaper  length 
article;  Ramsay  Macdonald,  $500;  Lloyd  George  is 
now  under  contract  to  write  regularly  for  the  .Ameri¬ 
can  press. 

But,  why  all  this  denying  and  explaining?  Brad¬ 
ford  Merrill,  of  the  Hearst  newspapers,  this  week 
said;  “VVe  have  paid  as  high  as  85  cents  per  word 
for  interviews  or  statements  from  British  celebrities, 
and  were  glad  to.  W'e  do  not  criticize  the  system. 
Lloyd  George  is  an  excellent  writer  and  he  has  to 
earn  his  living.  Writing  is  Macdonald’s  profession. 
Churcliill  was  once  employed  by  the  New  York  World 
to  report  the  Boer  War  as  a  staff  correspondent. 
Lady  Astor  requests  pay  for  interviews,  negotiates, 
although  her  husband’s  income  is  estimated  as  between 
$500,000  and  $1,000,000  per  year.  People  have  a 
right  to  sell  their  words,  or  opinions,  as  a  commodity.” 

Every  newspaper  editor  in  Netv  York  has  had 
experience  in  dealing  with  British  authorities  on 
special  subjects,  such  as  Shaw  and  Wells.  The  sys¬ 
tem  is  not  uncommon  in  America.  Nearly  20  years 
ago  we  recall  visiting  Lincoln,  Neb.,  for  an  interview 
with  Bryan  and  returning  with  a  “signed  statement” 
for  which  a  check  was  written. 


RIAL. 


Lie  not  one  to  another,  seeing  that  ye  have 
put  off  the  old  man  with  his  tleeds; 

.And  have  put  on  the  new  man.  uliieli  is-  re¬ 
newed  in  knowledge  after  the  image  of  him  that 
eieated  him: 

.And  above  all  these  things  put  on  charity, 
which  is  the  bond  of  perfectness. 

And  let  the  peace  of  God  rule  in  your  hearts, 
to  the  which  also  ye  are  calle<l  in  one  body; 
and  he  yet  thankful. — Colossians:  III.  9-10-1  t-l.i. 


NOT  A  SUBSTITUTE 

Jl'ST  what  do  you  think  is  meant  by  the  following 
statement  c(/ntained  in  the  newly  adopted  code  of 
ethics  of  the  Wi.sconsin  Press  .Association ;  “\\’e 

believe  that  no  propaganda  or  publicity  matter  should 
be  published  unless  it  contains  information  to  which 
readers  are  entitled,  and  that  whenever  such  material 
is  printed,  its  source  should  be  plainly  indicated.” 

We  are  convinced  that  it  was  accepted  in  the  best 
of  faith,  but  it  is  the  sort  of  declaration  which  suits 
the  artful  publicity  exploiter  of  the  press  to  perfection. 
It  is  exactly  what  the  ponderous,  ingratiating  “public 
relations”  expert  asks  for.  His  argument  that  his 
publicity  is  “news”  fits  in  nicely.  He  has  no  objection 
to  being  quoted,  although  his  name  may  carry  no  con¬ 
viction  to  the  reader  nor  absolve  the  newspaper  if 
statements  are  challenged.  His  business  is  to  stand 
I>etween  some  employing  person  or  industry  and  the 
public  press,  and  although  he  may  assume  to  be  a 
proper  news  source,  he  may  easily'  be  repudiated,  as 
we  well  know.  He  is  not  in  the  position  of  a  lawyer 
representing  a  client,  although  he  often  assumes  that 
stand.  A  lawyer  is  an  officer  of  the  courts,  re¬ 
sponsible  and  checkable.  .A  propagandist  or  press 
agent,  here  totlay  and  there  tomorrow,  is  responsible 
to  no  one. 

There  is  no  substitute,  in  prescribed  rule  or  regula¬ 
tion,  for  the  practiced,  balanced,  intuitive  selective 
sense  of  the  individual  editor  on  the  job.  Intelligently 
he  discriminates  between  right  and  wrong,  fit  and 
unfit,  “propaganda”  and  “news.”  Rules  need  not  be 
made  for  his  guid.mce. 


IFe  agree  that  science  has  something  to  tell 
police  authorities  and  newspapers  concerning  un¬ 
solved  crime  mysteries — in  fact,  the  investi.gator 
who  deals  zidth  crime  in  true  terms  of  psycho¬ 
analysis  .should  prove  the  greatest  detective  of 
the  age. 
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GOOD  CANADIAN  SENSE 

HE  clearest  statement  we  have  so  far  seen  oi 
the  issues  in  the  agitation  for  a  pulpwood  em¬ 
bargo  by  the  Dominion  of  Canada  is  the  repor, 
on  page  three  of  this  issue  of  Editor  &  Publishb 
of  a  meeting  at  Toronto  under  the  auspices  of  tit 
Canadian  Pulpwood  .Association.  Here  you  hart 
representative  Canadian  pulp  and  lumber  men,  speai- 
ing  plainly  of  conditions  which  they  well  understaai 
These  statements  indicate  the  character  of  the  prop 
ganda  that  has  been  fostered  in  Canada  during  ti* 
past  six  months,  until  it  has  become  a  political  issa 
We  agree  that  it  is  a  Canadian  problem,  fc; 
Canadians  to  solve.  The  propaganda  has  been  nois, 
and  clamorous,  but  we  are  convinced  that  any  diy 
tortion  of  facts,  particularly  as  regards  conservati« 
of  resources  in  relation  to  spruce  cut  for  papr 
uses,  is  apparent  to  the  government  and  the  cod- 
headed  business  men  of  our  good  neighbor  across  ti» 
northern  boundary. 


I  he  zconder  among  radio  men.  experts  and 
nozdees,  i.t  hoze  a  radio  amplifier  connected  ztdlk 
the  electric  light  zoirc  zi'hich  stretched  through 
the  earth  to  Tloyd  Collins’  body,  could  possibly 
indicate  sound.  An  interesting  explanation  is 
due.  _ 

DANGEROUS  “HOT  STUFF” 

HE  caption  that  a  deskman  wrote  under  a  oot 
column  picture  of  Professor  M.  F.  Guyer,  of  tl» 
University  of  Wisconsin,  read;  ‘‘Why  deaf' 
Professor  Guyer  believes  that  death  can  be  aventc 
He  bases  his  belief  on  the  fact  that  he  has  been  abe 
to  keep  cells  and  tissues  of  a  human  body  alive  ic 
an  indefinite  period.  He  uses  a  chemical  solutic 
containing  lithicum  chloride.  Death,  he  says,  rcs±- 
from  parasitic  accumulations  in  human  cells,  and  cz 
be  corrected  by  rejuvenating  the  tissues.” 

The  picture  and  cut-lines  appeared  in  m.-iny  !«»■ 
papers,  across  the  country. 

.An  Editor  &  Publisher  correspondent  at  Mad:-’ 
Wis.,  advises  that  this  obviously  misleading  capt:- 
written  to  create  sensation,  has  brought  to  the  dr- 
of  the  scientist  a  pathetic  grist  of  woe.  From  van-, 
parts  of  the  country  letters  have  “poured  in”  irrt 
helpless  cripples,  persons  suffering  from  believed  as 
curable  diseases,  old  men  and  women,  all  begging  kf 
pills,  tablets,  or  “this  chemical,”  as  a  means  of  esap". 
the  Grim  Reaper,  or  delaying  his  visitation.  Or 
correspondent  sends  excerpts  from  such  letters  whic; 
would  wring  the  heart  of  any  man. 

It  appears  that  Professor  Guyer,  of  the  bioloe 
departmetit  of  the  university,  gave  a  public  lecture  i 
"Recent  .Advances  in  Biology.”  This  was  repon« 
by  a  local  newspaper  correspondent  who  wrote  t 
popularized  story  for  lay  consumption.  He  piap 
up  Profesor  Guyer’s  summary  of  e.xperiments 
keen  ti.-sues  alive  indefinitely  in  the  laboratory  tli: 
repeated  destruction  by  a  chemical  solution  of  ' 
parasitic  accumulations  that  collect  in  the  cells.  T' 
professor  theorized  on  the  possible  application  » 
the.se  experiments  to  human  life. 

This  story  seems  to  have  been  fair  enough  ru-' 
ing,  but  it  was  when  another  writer  attempted 
“boil"  it  for  a  cut-line  the  mischief  was  done. 

“I  am  like  a  drowning  man  anxious  to  grab : 
any  straw  hoping  to  find  one  that  will  bear  me  op 
wrote  one  paralytic  to  Professor  Guyer.  He  »- 
on  pathetically  about  his  family  responsibilities  » 
implored  the  professor  to  tell  him  if  he  could  - 
juvinate  the  tissues  of  my  body,”  and  to  “pleases 
cept  the  undying  gratitude  of  a  helpless  fellow 
An  old  man  at  Butte,  Montana,  victim  of  a  mi* 
nant  disease,  begged  that  the  “cure”  be  sent  C.  0.  • 
because  his  “physical  and  mental  ability”  was  tci 
“ruined”  by  a  “peculiar  form  of  eczema,  perbji 
which  with  a  tenacious,  creeping,  crawling  and  itebs 
seems  determined  to  reach  every  part  of  my  bod; 

Such  is  the  character  of  the  agonizing  app® 
each  based  upon  false  hope  created  by  a  reckless " 
line  writer,  mind  fixed  on  conclusive  “hot  stc; 
rather  than  ordinary  honest  reporting  of  a  phase 
scientific  experimentation  and  theorizing. 


Nerv  York  Publishers’  Association  is  co*' 
sidering  the  principle  of  group  purchasing  >f 
.supplies  a.  I  a  measure  of  economy. 


R'; 

17,  01 
about 

Wi 
by  a 
Los 
from 
Wi 
tian 
are 
hurst, 
Wi 
Wilin 
recent 
the  C 
ton. 

G. 

Intert 
cently 
Fre 
Giran 
left  ( 
family 
in  Xe 
Har 
lisher 
is  on 
Miami 
Burril 
“Flash 
D.  Bi 
the  cot 
Half 
of  the 
iccom; 
arrivec 
openin 
^ule\ 
John 
(Minn, 
recenti 
rope. 


If 


Spring: 

assistar 


the  Xe 
Victc 
vertisin 
Scrantc 
Ralpl 
the  Co 
.'eturnei 
Eugei 
tising  s 
publican 
B.  F. 
Salt  Li 
panied  I 
to  the 
pleasure 
0.  C. 
the  Par. 
Krause 
Kathryn 
W.  B. 
iiper  for 
the  Blac 
Frank 
of  the  A 
<Dtd  Gar 
the  resig 
Tom 
sdvertisi 
<Dt<f  Eve 
fector  0 
Oub  an 
Cnmmitt 


IN  1 

QEXE 

Y  the  ! 
^ew  Yoi 
William 
Simeon,  ( 
"^■spape 
^  Hnwan 
5».  Paul 


ttamed  a 
'«ic  Clul: 

Dan  W 
?raph  ,(ei 


Editor  &  Publisher  for  February  21.  1925 


PERSONALS 


.'tinidiiy  >jK‘m  HI  (lays  at 

Sand  Cave,  Ky..  CDVcrinn  tlie  I'nllins 
story  for  his  p;ipers. 

Lawrence  (I.  Holmes  has  resiiiiied  as 
Cleveland  correspondent  tor  the  Chris - 


FOLKS  WORTH  KNOWING 


SPECIAL  EDITIONS 

^REEN'SBORO  (X.  C.)  Daily  Xews, 
an  80-j)age  building  and  develop¬ 
ment  edition.  Sunday,  Feb.  8. 

Charlotte  (N.  C.)  AViii,  a  58-page  au- 


nOBKKT  I’.  SCRIFPS  and  Mrs.  Science  Monitor.  Boston.  Marshall  jilN'CE  graduation  from  St.  Benedict’s  tom.lbde  sU(rediti(^n 
^  Scripps  sailed  from  Xew  \  ork*  Feb.  p.  Hall,  financial  editor  of  the  Clci'claiui  College  at  Atchinson.  Kan.,  Carl  ...  ,  1  ,■  [  -r  i  ’ 

17,  on  the  Cunarder  .l/diiri  bniia  to  spem'  Amcr,  succeeds  him.  Brockhagen.  managing  director  of  the  -w  (.Minn. )  /  a  spe- 


about  three  months  on  the  Riviera. 


Fat  Purcell,  formerlv  w  ith  the  /•ii/'i; 


William  R.mdolph  Hearst,  accompanied  (X.  D.)  Forum,  has  joined  the  sp<rts 
by  a  large  party  of  friends,  arrived  in  staff  of  the  Minnraf'olis  (Minn.)  Tri- 
Los  Angi'les  by  special  train  recently,  bmic,  succeeding  Bernard  Swanson,  who 


from  a  trip  through  Mexico. 


has  joined  the  spirts  staff  of  the  St.  Paul 


Willis  J.  .\bbot.  editor  of  the  Chris-  Distatch  and  Pioneer  Press, 
tian  Scienre  Monitor,  and  Mrs.  .\bb<>t  John  H.  Sines,  associate  editor  of  the 
are  spending  three  weeks  at  Pine-  Trenton  Times,  is  in  .Atlantic  City,  re 
hurst.  X.  C.  enperating  from  a  major  operation. 

William  F.  Metteii,  publisher  of  the  \V,  L.  Huggins,  bii'iness  reporter  of 


hurst.  N.  C.  enperating  from  a  major  operation. 

William  F.  Metteii,  publisher  of  the  \V,  L.  Huggins,  bii'iness  reporter  of 
ll'iliiiin.c;ton  (Del.)  Fvery  Ffenin",  was  the  7'o/>cA-o  (Kan.)  State  Journal,  rc- 
recently  unanimously  elected  president  of  si.gned  to  become  assistant  to  the  vice- 
the  Chamber  of  Commerce  of  Wilming-  president  of  the  St.  bmis  and  San  F'ran- 

ton.  cisco  railroad.  oiumt-  rusi-m- 

G.  C.  \\  illings.  vice-president  of  the  Ralph  Hull,  formerly  with  the  .\sso-  r  n  •  telligcncer, 

Intertype  Ciirpiration.  left  Xew  \  ork  re-  ciated  Press,  has  joined  the  local  jtaff  ••''C'sitxcEN  Francisco  Call, 

cently  for  his  annual  vacation  in  Florida,  of  the  Columbus  Ohio  .State  Journal.  ^  Chicago  Herald, 

Fred  Xaetcr.  publisher  of  the  Cape  F'.  .\.  Vandeventer,  formerly  managing  ‘‘"‘I,  Oakland  hiujuirer. 

Girardeau  (Mo.)  Southeast  .Missourian,  editor  of  the  Salt  l.ake  City  Telegram  several  years  he  was  part-owner 

left  Cape  Girardeau  Feb.  17,  with  his  and  one  time  editor  and  publisher  of  the  'I'®  Oakland  Enquirer  selling  his  in- 
family  on  a  Iwat  trip  to  the  .Mardi  Gras  Oakland  (Cal.)  Post-Fiujuircr,  has  been  ‘erest  to  W  dham  Randolph  Hearst  in 
in  Xew  Orleans.  named  managing  editor  of  Sunset  Maga-  January,  1922.  He  remained  with  Mr. 


Brockhagen.  managing  director  of  the  Minneapolis  (,\Iinn. )  Tribune,  a  spe- 

.San  Fanreiseo  ^utomobde  edition  F'cb.  1.  in  connec- 
Daily  Herald, has  Twin  City  .\utomobile 

had  a  wide  news- 

paper  experience,  Xt.  Cloud  (Minn.)  Daily  Times,  a  60- 
wliich  has  put  magazine  supplement  celebrating 

him  well  up  in  d'c  C'th  consecutive  year  Stearns  county 
the  worth  know-  i'**s  been  first  in  butter  production  in 
mg  class.  Minnesota. 

He  has  held 

various  positions  CHANGES  OF  OWNERSHIP 

\v  i  t  h  the  Des  jc  H.ASSI.FIR,  manager  of  the 

Shnboue  Shotre’  *  Beach  (Ore.)  Curry  County 

Spokaie  Spokes-  iic[,orter,  has  taken  over  the  Port  Orford 

. . . . . . 

^  n  telligencer,  Sait  i  t-  .  ..... 

r.(»i  n»ocKH\cEx  Francisco  Call  Verle  \.  Kramer,  student  in  the  Lni- 
Chirnon  Hernhi  'ersity  of  Missouri,  has  purchased  the 

and  Oakland  Empurer.  ’  )  l--»E-rprise.  which  he 

F'or  several  vears  be  was  nart-owner  ^ff'tmg. 


Harvey  D.  Burrill,  president  and  pub-  sine. 


Oakland  (Cal.)  Post-Enquirer,  has  been  ‘erest  to  William  Randolph  Hearst  in  0>kla.)  Dcr 
named  managing  editor  of  Sunset  Maga-  January,  1922.  He  remained  with  _  Mr. 


J.  B.  Miller  has  purchased  the  Elk  City 
(Okla.)  Democrat  Sews  from  the  Black- 


Hearst  as  vice-president  and  business  Manford  C.  Evans  has  sold  the  Sher- 


lisher  of  the  XyracHlv  (X.  V.)  Journal,  '  Charles  E.  Clavton.  assistant  librarian,  A  Ad-oanee-Standard  to 

is  on  a  trip  to  Bahama  Islamls  and  School  of  Journaiism.  University  of  Mis-  ^j»ne  associated  with  the  Vanderbilt  Claude  Dickinson  of  Storm  Lake.  la. 
Miami,  Fla.  During  his  absence  Mr.  >ouri,  has  returned  to  his  former  place  ‘■‘‘Mold  in  .  an  Francisco.  I  alley  Junction  (la.)  Dailey  Express 


Burrill’s  front  page  column  of  news  on  the  St.  Louis  Globe-Democrat  news  1“  addition  to  his  newspaper  work,  he  has  been  soW  by  Homer  Thompson  to 
“Flashes”  is  being  conducted  by  Louis  staff.  been  acti\e  for  the  last  -0  years  in  Florace  Barnes  of  Creston,  formerly  pub- 

D.  Burrill,  recently  elected  secretary  of  RMrcrncr  former  renorter  of  the  direction  of  ^vertising  clubs.  He  lisher.  with  his  father,  of  the  .-l/6ia  i/nion. 

.1,.  rnmivinv  ‘  BtKgiier,  lormer  reporter  oi  t ne  president  of  the  Seattle  Advertising  - 

D  I  u  II  (c.  k  11  1  Times  has  returned  to  the  (jjyb  two  vears.  and  served  as  presi-  WITH  THE  ADVFRTISFRS 

Ralph  Beaver  Strassberger,  publisher  Times  as  a  desk  man.  Previous  to  his  -t  ,Up  Franrisrn  ^Hvert^sin(T  ‘Ht  ADVtK USERS 


Kaipn  ueayer  airapoerger,  Pi  oiisner  i.mes  as  a  desk  man  rrevious  to  ms  ,he  San  Francisco  Advertising 

of  the  Sorristo-am  (la.)  Times-Herald,  return,  Mr.  Burynier  had  been  connected  COL  S.  SCHOLDER,  advertising  man- 

iccom^nied  by  Mrs.  Strassberger,  have  with  the  .\ss|ociated  Press  in  Xewark  - -  —  C/  Bannon’s  department  store, 

irrived  at  1  alni  Beach,  where  they  are  and  Xew  \ork.  Ffarold  F.  Hartley,  from  Dayton  (O)  ^‘as  taken  charge  of  the  adver- 

opening  their  \illa,  Fd  Hura,  on  Ocean  Alonzo  Cinq-Mars,  representative  of  Herald  to  St'rin<’lield  (O )  Momin"  Sun  department  of  the  W.  H.  Block 

B<5ulevard.  Montreal  I.e  Presse  in  the  press  gallery  f  r  \  j  "‘"‘'e.  Indianapolis. 

Inbn  Sk-iiiiur  ..lif.ir  of  the  lusiln  of  Quebec  Legislature,  has  been  appointed  ,  '  *•  Graue ,  trom  LiH/t  AotAr  /ir-  Rqsco-  Gillasnie  graduate  of  the 

a  M.........  kan.ras  Oacette  to  state  desk,  Jackson  „  p  .  V^"'aspie,  graauate  oi  me 

translator  of  debates  at  Ottawa.  (Miss.)  Daily  Sexes.  School  ot  Journalism  of  the  Lniversity 

F’reston  Williams  is  now  lackson  cor-  t  m  r>  '  *  »  i  r  i  /\i-  y  of  Missf>uri,  has  joined  the  advertising 
respondent  of  .Ycrg  Orleans  Times-  n ^  ^  department  of  the  Martin  Livestock  Com- 

Piaiyune,  succeeding  Keeton  Arnet.  who  ’Zjj  ArClT  mission  Company,  Giicago. 


WITH  THE  ADVERTISERS 


IN  THE  BUSINESS  OFFICE  bas  become  managing  editor  of  the 

LI.ARRV  CO.MPTOX,  formerly  classi-  Vicksburg  (Miss.)  Heraht. 

tied  advertising  manager  of  the  Deane  \  .an  I.uven.  formerly  a  member 


John  Skinner,  editor  of  the  .lustin  of  Quebec  Legisl.iture,  has  been  appointed  ,  virauei,  trom  AOtAr  /tr- 

(Minn.)  Herald,  and  Mrs.  Skinner  left  translator  of  debates  at  Ottawa. 

recently  lor  a  six  months’  tour  of  Fiu-  Preston  Williams  is  now  lackson  cor-  -  /"’f  ,  , 


Xew  Orleans.  mission  Company,  Giicago. 

.Arthur  C.  Prine  from  Cincinnati  Post  qN  THE  MECHANICAL  SIDE 
"itaft  to  Cli'vclatid  Press. 

Miss  Anna  Dienst,  from  assistant  city  p’R.AXK  H.  COLEMAN  of  the  me- 
editor.  Shenandoah  (la. »  Sentinel-  chanical  department  of  the  Xa/t  Late 
World,  to  news  staff,  Pocatello  Idaho  City  Tribune  and  Mrs.  Coleman  are  par- 
State  Journal.  ents  of  a  daughter. 

Ray  H.  Pfau.  from  real  estate  run,  -  "  ^  * 

Miheaukee  Journal,  to  staff,  Indianapolis  SCHOOLS 


ON  THE  MECHANICAL  SIDE 


fied  advertising  manager  of  the 
Springfield  ((.).)  Daily  .\eies,  is  now 


Deane  \’an  I.uven.  formerly  a  member 
of  the  street  staff  of  the  Windsor  (Out.) 


Snt  Li.lav  advertising  n^^^^  Border  Cities  \'itar.  has  taken  over  the  Shenandoah  (  la.  I  Sentinel-  chanical  department  of  the  Xa 

•S  xtos  M.crl.„ns  n..,i,.gcr  ot  |  U  orld  to  news  staff,  /'...ot.-ffo  HoSo  o  }■  M.aa,.  and  .Mrs.  CoUman  a 


Vico,  B„ss«l  has  t.si.„rf  as  ad.  ^'Z/TpOu.  (ton,  „al  „tat.  rnn,  — - '  S  f 

'  Rosor  Foster,  „r..r,rr.  has  b.™  .yih.Lt,-  Jo,.n,<.l.  to  staff.  SCHOOLS 

Ralph  Hirsrh  advortsinp  tnanapc,  of  Bord^tkirchcr,  front  .!/«„  ^  V h  I'l'T! 

the  Columbus  Ohio  State  Journal,  has  ^  y  of  journalism  at  the  Medill  School  of 

/etiirned  from  a  trip  to  Florida.  Clayton  W’.  Pryor  has  been  promoted  "  *  ’  p  ^  «  n-  Tournalism,  Northwestern  University,  has 

Eugene  Fellows  has  joined  the  adver-  o/t./fi'i!.  m I^signed  to  take  effect  Sept.  1.  Professor 

tising  staff  of  the  Scranton  (Pa.)  Re-  ('ff'torship  of  the  Springfield  (O.)  .Morn-  .shalltoXi.v  (\a..)  Tiims-Ri  publuem,  to  city  Thayer  has  become  educational  counsel 

publican.  Sun.  hall  reporter,  Davenport  (la.)  Democrat,  for  the  .American  City  Bureau  of  New 

B  F  Grant  general  manager  of  the  *’'•  II^Rer  of  Rnxikstoii.  Iiid.,  has  Harvey  Clark,  from  Harrlsonville  York  and  Chicago,  ah  organization  spe- 

Sdt  Lake  CitxD'scret  \' '-'s  accom  ^'‘or  of  the  Rossxnllc  (Mo.)  Cass  County  Democrat,  to  staff,  cializing  in  institutional  and  community 

ranied  bv  his  daughter  D^lora  has  gone  (HI  )  Independence  (Mo.)  Examiner.  financing  and  organization, 

to  the  Pacific  Coast  on  a  business  and  .Allen  Eddv.  Sunday  editor  of  the  Edward  Doherty,  from  Stroiuisbiirg  .A  total  of  473  columns  of  news  matter, 

Pleasure  trip  Syracuse  (N.'  V.)  Herald,  is  taking  a  (Pa.)  .Morning  Press,  to  news  staff,  totalling  9,454  column  inches  without 

a  C.  Krause,  circulation  manager  of  "inter  vacation  at  Rockledge,  Fla.  .Scranton  (Pa.)  Times.  headlines,  were  written  for  and  published 

the  Parsons  (Kan.)  Daily  Sun.  and  Mrs.  Flenrv  Wadsworth  Kenny,  formerly  of  u/itu  tuc  cpc-r'iAi  c  Madisiyn  and  other  Wisconsin  news- 

Kraiisf  nro  Tvircnt/nf  H.-Iimbtpr  Torrol  tbp  Honolulu  Advertiser  editorial  staff.  WITH  THE  SPECIALS  papers  during  the  last  four  months,  by 


rC.  Tj  J  1  ■  1  r  ifi  I.  T?R.ANK  TFI.AA'ER,  assistant  professor 

Otto  Bordenkirchcr,  from  .Mikiwikee  £  vf„,i;ii 


(I,.)  imiiy  .y,-ws.  e  o  a.  of  journalism  at  the  Medill  School  of 

Clayton  W.  Pryor  has  been  promoted  SeiMincl.  to  Emporia  (Kan.)  Ga..ette  Journalism.  Northwestern  University,  has 
from  the  city  hall  run  to  the  night  city  Paul  E.  C  onway,  from  city  staff.  Mar-  resigned  to  take  effect  Sept.  1.  Pro’fcssor 


ranied  by  his  daughter  Delora  has  gone  (HI  )  P''"/-  Inctepenctence  (Mo.)  t 

to  the  Pacific  Coast  on  a  business  and  Allen  Kddy,  Sunday  editor  of  the  Edward  Donerty, 
pleasure  trip.  Syraextse  (X.  V.)  Herald,  is  taking  a  (“*)  Morning  Pres 

G.  C.  Krause,  circulation  manager  of  "■io‘c''  vacation  at  Rockledge,  Fla.  ^  .Scranton  (I  A.)^Tinu.s 

the  Parsons  (Kan.)  Daily  Sun.  and  Mrs.  Flenry  Wadsworth  Kenny,  formerly  of  WITH  THE  < 

Krause  are  parents  of  a  daughter,  Carrol  the  Honolulu  Advertiser  editorial  staff,  wiiri  i  ne.  . 

Kathryn.  has  resigned  as  editor  of  the  Tokio  "^I-'REE  &  CONKl 

1\ .  B  Andrus  is  now  circulation  man-  Trans-Pacific  to  bec(>me  managing  irditor  Ibe  represcntatioi 

ager  for  the  Xioii.r  City  (la.)  Journal  in  of  the  Peking  Leader,  English  daily.  He  (Cal.)  Post-Enquirer. 


VKREE  &  CONKLIN  has  obtained  student  reporters  in  the  sophomore  class 
V  .u  A  A*  r  al  Kf  J  newspaper  reporting  in  the  Lniversitv 

.the  representation  of  the  Oakland  Wisconsin  Course  in  Journalism. 


ASSOCIATIONS 


[the  Black  Hills  section  of  South  Dakota,  will  act  as  Peking  correspondent  of  the  g  Q„,hwobl  has  resigned  as  Chi-  _ _ _ 

Frank  C.  Biirchard  has  joined  the  staff  Advertiser.  Cdgo  manager  for  the  S.  C.  Theis  Com-  ASSOCIATIONS 

of  the  New  York  office  of  Better  Homes  T.  M.  A  esey  Iws  resided  from  the  pany,  Inc.,  newspaper  representatives,  and  TVTEWSWRITERS’  Union  of  Scran- 

and  Gardens  to  fill  the  vacancy  caused  by  "cws  desk  of  the  Cleveland  Ttnu-s.  is  now  merchandise  and  advertising  man-  ton.  Pa.,  recently  observed  its  18th 

the  resignation  of  John  V.  Fallon.  Walthall  Littlepage,  for  two  years  San  ager  for  the  Grathwohl  Stores,  dealers  in  anniversary  with  a  banquet  to  which  were 

Tom  Darlington,  manager  of  national  .Intonio  Exvning  News  police  reporter,  ladies’  wearing  apparel,  Chicago.  ^  invited  all  former  members  of  the  union 

advertising  for  the  San  .Intonio  Express  h.as  resigned  to  become  assistant  manager  Weaver,  Stewart  Company,  Inc.,  Chi-  and  the  publishers  of  Scranton.  E.  J. 
md  Evening  Nexvs,  has  been  made  a  di-  of  a  bus  transportation  company.  cago,  has  been  appointed  to  r^resent  the  Gerrity  was  toastmaster  with  the  re¬ 
rector  of  the  San  Antonio  .Advertising  William  R.  Stotler,  formerly  city  hall  .Marinette  (Wis.)  Eagle-Star  in  the  West  porters  permitting  hut  one  speaker.  J. 

Club  and  chairman  of  the  Educational  reporter  for  the  Tacoma  (Wash.)  Nervs  beginning  March  1.  Fred  Henne.  formerly  associate  editor  of 


Committee.  Tribune,  has  been  transferred  to  the  com-  -  ‘he  Scranton  Times. 

-  mercial  run.  his  place  being  taken  by  MARRIED  Boston  Photo  Engravers  recently 

IN  THE  EDITORIAL  ROOMS  -Nelson  Hong.  CA'DNEA’  INGALLS  SNOW,  night  he'd  an  annual  banquet  at  the  Wedgewood 

riFVE  pnw'T  170  •  .,  Charles  W.  Penrose,  journalist  and  iG  editor  of  the  Rcoifiiig  (Pa.)  rHimne,  restaurant  in  Boston.  Entertainmcnt  in- 

b  ®  editor  of  g^lj  Lake  City,  one  time  editor  ,o  Miss  Olive  Barton  Bremncr  of  the  c^^«ded  specialties  by  Joe  Jove  of  the 

the  Nnv  York  American,  returned  to  the  Salt  Lake  City  Deseret  News  and  Reading  high  school  for  girls,  in  Philadel-  Franklmg  Collins  of  the 

^fw  York  this  week  from  a  visit  to  the  „ther  Utah  papers,  is  seriously  ill  at  his  phia  recentlv  Po.ston  Herald  and  Ray  Benoit,  also  of 

William  Randolph  Hearst  ranch  at  San  Mr.  Penrose  celebrated  his  93rd  m’iss  Mel'bk  Parker,  women’s  editor,  Traveler. 

imeon,  Cal.,  and  an  inspection  of  Hearst  birthday  on  Feb.  4.  Wichita  Eagle,  to  Harold  W.  Sullivan,  Ontario  Legislative  Press  Gallery 

tuspapers  on  the  Pacific  Coast.  -  rif  Wichita,  recently.  Fas  elected  the  following  officers  for  the 

Howard  Kahn,  managing  editor  of  the  uni  r»iNr  mpw  pnoxg  CTiarles  D.  Tucker,  of  the  Parsons  1925  .session:  honorary  president.  Sir 

St.  Paid  (Minn.)  ‘Daily  .Vc«>.c.  has  been  (Kan.)  Republican,  to  Miss  Georgia  Da-  .Adam  Beck;  president,  C  Sabiston.  To- 


the  Scranton  Times. 

Boston  Photo  Engravers  recently 


IN  THE  EDITORIAL  ROOMS 


HOLDING  NEW  POSTS 


I  flamed  a  director  of  the  St.  Paul  .Ath- 
f;  >«ic  Club. 


»OSS  McMICHEL,  from  editor.  Belle-  vis,  of  Parsons. 


Wichita  Eagle,  to  Harold  W.  Sullivan,  Ontario  Legislative  Press  Gallery 
of  Wichita,  recently.  Fas  elected  the  following  officers  for  the 

Charles  D.  Tucker,  of  the  Parsons  1925  .session;  honorary  president.  Sir 
(Kan.)  Republican,  to  Miss  Georgia  Da-  .Adam  Beck;  president,  C  Sabiston.  To¬ 


ronto  Telegram:  vice-president.  W.  E. 


fontaine  (O.)  Indcx-Repmbliean,  to  Martin  H.  Donahue,  telegraph  editor  Elliott.  London  Free  Press:  secretary. 


Han  W.  Gallagher,  head  of  the  tele-  city  hall  run,  Springfield  (O.)  Daily  of  the  liioux  Falls  (S.  D.)  Argus-Leader,  Paul  Dowling.  Foron to  G/ohr  .  treasurer, 
*rapb  desk  of  the  Cleveland  Netvs  and  Nexes.  to  Miss  Wanda  Raymond.  C  Foster,  Toronto  Mail  and  Empire. 


Editor  <S:  Piiblishvr  for  February  21,  1^25 


ADVERTISING  AGENCY  AFFAIRS 


X»)\v  tliat  readers  have  successfully  sta.ne  entertainer  this  week  in  a  ji 
cultivated  tlie  "strip  reading  habit,”  as  ^'()rk  vaudeville  house.  i ' 

various  syndicate  managers  say  they  _  ‘i 


Green  Broadcasts  Talk  on  “Advertising  and  the  Public” — 
Rankin  Moves  to  New  Offices — World-Wide  Elects 


have,  the  present  tendenev  is  said  to  be  _ 

awav  from  the  comic  to  the  more  serious  ..p  ^  i  rl-  Plncr” 

side  of  life.  Witness,  the  managers  say,  •  Google  and  S^irk  Plug  ,s  now  , 

the  ‘‘Highlights  of  Hi.storv."  called  a  rl-  \ork  private  hosptal,  suffer 

™  „  t  •.  .  u  ,  .u  >'tg  from  a  nerve  trouble.  Doctors  (V. ' 

markable  success  by  its  distributor,  the  j,.  n.R^,-i,-c  .1 


dare  Mr.  DeBeck’s  condition  is 


lilt..,  lUlK,  5ldl  ICU  ICU.  11,  v.  “V:  ^ -  T  ♦» - V —  J  w*.  j 

a  series  of  weekly  radio  addresses  over  Bank  of  the  Republic  Building,  found  called  Dad  and  I.  It  is  drawn  by  T7^;r:^c '»  k  \\t  j  J 

WEAK  \ew  York,  dealing  with  adver-  necessary  in  the  development  and  expan-  Charles  Stafford,  a  Canadian  newspaper  i ne  c.ross- vvjira  rairies,  oy  Wanda  ^ 
tising  problems  and’ romance.  The  talks  sioii  of  their  business  in  linancial  and  artist.  Dad,  in  the  strip,  takes  his  son  »ork,  a  cross-word  puz^  £ 


are  listed  in  radio  programs  under  the  commercial  advertising.  out  thre 

title  of  "Advertising  and  the  Public.”  -  tnKiuces 

His  first  address  was  on  "The  Romance  Idetcher  Richards  has  been  promoted  to  <'r  fowl 
of  Newspaper  Making,”  and  on  Peb.  18,  assistant  general  manager  of  the  Camp- 
hc  spoke  on  “How  Advertising  Reduces  bell-hwald  Company,  General  Motors  On  tl 
the  Cost  of  Distribution.”  Building,  Detroit.  Mr.  Richards  was  for-  Svndica 


out  through  the  woods  and  each  day  in- 
tr<  duces  him  to  some  strange  fish,  flesh 


feature  for  children,  is  being  handled  I5  c 
Premier  Syndicate,  Inc.,  New  York.  I 


On  the  other  hand.  United  Feature 


e  Cost  of  Distribution.”  Building,  Detroit.  Mr.  Richards  was  for-  Svndicate  states  the  revival  of  the  “Do- 

-  merly  contact  man,  and  was  engaged  on  ings  of  the  Duffs”  is  going  over  big. 

The  New  York  division  of  the  William  a  number  of  the  larger  accounts  handled  - - 


The  New  York^li;];;;!.  of  the  William  a  ^umbVr^f ^hr^Vg^r^ccounU  hT^^^  r.u..s_^s^ng  over  mg.  petr mt  woman  robbed  "ten  and  ga. 

H.  Rankin  Company  has  moved  from  by  the  company.  The  agency  has  also  National  News  Service,  Philadelphia,  },’rH  Ir3:n  i" 

West  37th  street  to  larger  offices  in  the  iust  increased  its  floor  space  1,000  feet,  held  a  banquet  Feb.  9,  in  commemora-  ” 

Canadian  Pacific  Building,  342  Madison  owing  to  additional  activities  of  the  com-  tion  of  its  tenth  anniversary.  Sidney  A.  “rrora. _ 

avenue,  because  of  the  necessity  of  greater  pany.  Silberman,  president  of  the  board  of 

space.  The  Rankin  company  also  main-  -  trustees,  was  given  an  Elks  charm  by  Ours  is  the  most  powerful  nation  be 

tains  offices  in  Chicago,  Washington,  Phil-  Clyde  Tompkins  has  resigned  as  adver-  emploves.  France  is  the  most  promising. — Clm- 

adelphia.  .\kroii,  San  Francisco  and  To-  tising  manager  of  the  Creamery  Package  '  -  /,„«f  Times. 

.a  Advertising  Com-  Hargreaves,  former  editor  of  Unfversal  Charley  Chaplin  will  liave  to  be  awM, 


Stockholders  of  the  World  Wide  Ad-  pany,  Chicago, 
vertising  Corporation,  New  York,  have 


Charley  Chaplin  will  liave  to  be  awfnllj  |  in  E 


Service,  has  completed  a  series  of  24  ar-  comical  from  now  on  to  make  his  mothe- 


Cameron  and  W.  G.  Fallon.  The  direc-  Newcomb  &  Co.,  Inc.,  New  York, 
tors  elected  the  following  officers  :  Emil  — — — — 


who  phones  fet 


tors  elected  the  tollowmg  officers :  h.mii  — -  Svndirate  Kpw  VnrL- 

Maurice  Scholz,  president ;  S.  H.  Somer-  Hugh  G.  Van  Pelt,  formerly  professor  ‘  -  ’ 

ton,  vice-president;  IXmaldson  Douglas,  of  dairying  at  Ames,  la.,  Agricultural  rr  •  t  c  • 

treasurer;  Miss  E.  M.  Majer,  assistant  College,  has  joined  the  copy  and  counselor  Francis  J.  Starzl,  it  was  announced  this 


coveries  of  Genius”  through  the  Republic  ‘be  ambulance  before  he  inserts  the  coik-  E 


screw. — Baltimore  Sun. 


treasurer  and  sccrctarv. 


^  - ,•  1  t,  'i.  •  .  ■  • - —  What  we  need  is  a  treaty  against  gir.  r 

staff  of  the  E.  T.  Sadler  Company,  ad-  week,  has  been  appiiinted  assistant  man-  elevation  that  will  applv  to  hold-up  nw.  L  tog 
vertising  agency,  Cliicago.  awf  of  the  Des  Aloines  Register  and  —Vew  York  Evening  World.  fi  Spen< 


The  National  Advertising;  Corporation  -  ^  ribune  Syndicate.  He  is  a  graduate  of  _ 

has  been  incorporated  in  Boston  to  deal  Harry  Hann.  for  the  last  nine  years  ad-  the  University  of  Iowa  and  was  formerly 

in  advertising  with  a  capital  of  $3(^.000,  vertising  manager  of  the  Morehouse- Mar-  managing  editor  of  the  lotva  City  (la.)  Soon  or  late  government  stores  oi 

The  incorporators  are  Jolin  J.  O’Neill  of  tin  department  store,  Columbus,  O.,  has  Press-Citisen.  Miss  Agnes  Kelleher,  lH>och  will  be  small  enough  for  the  regr- 
Brookline,  James  (i.  Longhurst.  Jr.,  and  resigned  t  enter  the  advertising  business  also  a  University  of  Iowa  graduate,  army  to  guard — Hartford  Times. 


r.  Cvril  Shaw  of  Boston. 


joined  the  same  syndicate  this  month. 


WHATS  WHAT  IN  THE  FEATURE  FIELD 

Adam  Breede  Goes  Lion  Hunting — Flo  Ziegfeld  Writes 
for  Newspapers — Genius  in  the  News 


-  I'anny  Butcher  says  Americans  do  nci 

Ken  Kling,  cartoonist,  creator  of  Joe  write  easily.  Fanny  ought  to  sit  in  t  j  w 
and  Asbestos,  for  the  Bell  Syndicate,  the  copy  desk  of  a  newspaper  for  a  fn  i  i.,' 
Inc.,  New  York,  made  his  debut  as  a  davs. — /.  R.  W.  in  Milzvaukee  Jounud.  ;  u't 


4*1  DON'T  know  whether  I  will  be  in  various  European  Capitals  where  she 
eaten  alive  or  not;  but,  if  i  do.  be-  made  an  extensive  style  survey, 
fore  I  do,  1  want  to  get  some  pictures  an<l  - 


‘'rite  a  newspjiper  Ziegfeld.  Jr.,  so-called  American 

stw\  about  It.  pjj.j  giorifier,  has  decided  to  write  ar- 
1  his  rather  women  in  the  newspapers 

cynical  remar  ■  McNaught  Syndicate.  Inc.,  New 

was  made  this  York,  having  prep;ired  a  .series  of  nine 
week  by  _  A  am  telling  them  how  to  dress  cor- 

Breede,  widely 


Quality  Plus 


Breede,  widely 
known  editor  of 
the  H  astings 
(Neb.)  Tribune, 


trip  around  the  world,  including  some 
lion  and  elephant  hunting  in  British 
East  Africa.  The  stories  he  writes  will 
be  distributed  to  newspapers  by  United 
Feature  Syndicate,  New  York. 

“Perhaps,”  he  added,  “I  may  shoot  a 
few  tigers  in  India,  too.” 

Mr.  Breede  has  hunted  game  in  the 
western  states.  Alaska.  British  Columbia, 
Mexico,  and  South  .\merica.  His  pres¬ 
ent  trip,  as  he  puts  it,  will  be  his  first 
“crack”  at  lions  and  elephants. 

Sailing  on  the  liner  Providence  for 
Naples,  the  hunter-editor  will  first  hunt 
news  in  Europe,  visiting  Italy,  Germany, 
Turkey,  Egypt,  and  the  Holy  Land.  He 
plans  to  return  to  the  United  States  by 
wav  of  China. 


(Neb.)  Tribwie,  From  the  same  syndicate  it  is  an- 
former  war  cor-  nounced  that  O.  O.  McIntyre,  who  writes 
resp^ndent,  and  letters  about  Broadway  and  is  now  on  a 
big  game  hunter,  visit  to  the  Continent,  has  signed  a  new 
when  he  an-  long-term  contract.  And  also.  Will 
nounced  his  inten-  Rogers,  writer  of  “slanguage”  for 
tion  of  sailing  McNaught  Syndicate,  Inc.,  is  now  plan- 
from  New  York,  ning  to  pound  out  a  daily  feature,  in  ad- 
March  20.  on  a  dition  to  his  present  Sunday  releases. 


W  e  make  (  ertitied  Dry  Mat.s  with  but  one  thought 
in  mind,  and  that  isi  that  they  give  you  the  utmost 
satisfaction  in  your  stereotyping. 

■And  while  Certitieds  are  made  and  sold  on  the  basis 
printing  results  first,  last  and  all  the  time,  they  are 
reasonably  jiriced.  W'e  can  tell  you  of  many  good 
things  which  publishers  and  stereotypers  everyvvhere 
are  saying  of  our  dry  mats,  but  in  the  last  analysis  it  is 
what  you  can  do  with  them  that  matters. 


Malted  Cereals  Co.  = 


is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 


The 

Washington 

Times 


That  is  why  we  make  it  simple  for  you  to  have 
demonstrated  to  yourself  the  real  worth  of  Certified 
Dry  Mats.  A  trial  in  your  own  plant  under  your  ac¬ 
tual  working  conditions  costs  you  nothing,  as  it  is  a 
pleasure  for  us  to  furnish  you  with  samples  free  of 
any  charge  or  obligation. 

W'e  prefer  to  let  Certified  Dry  Mats  speak  for  them¬ 
selves;  all  we  ask  is  that  you  compare  the  printed 
pages!  Then  you’ll  know  Certified  Quality. 


Clinton  T.  Braincrd,  president  of  the 
McClure  Newspaper  Syndicate,  left  New 
S'ork  I'eb.  17,  on  the  Cunarder  Maure¬ 
tania  for  a  Mediterranean  crui'ic. 


The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 


CERTIFIED  DRY  MAT  CORPORATION 

=  340  Madison  Ave.  New  York,  N.  Y-! 


Nancy  Spence,  fashion  writer,  has  re- 


PAYNE,  BURNS  &  SMITH 

New  York  City — Boston 

G.  LOGAN  PAYNE  CO. 


“Made  in  America  to  Insure 
Quality  and  Service” 


turned  to  ‘the  New  York  office  of  Styles  Chka^o  -  Detroit  -  St.  Uxu,  -  Lc  Angelo. 
Service  Syndicate,  Inc.,  after  a  year  spent 
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N.  E.  A.  SETS  JUNE  1-3  AS 
CONVENTION  DATES 


"fwi  up.”  The  ( )ciaii  Steanisliip  Line  has 
arranged  for  the  tran.siwrtation  to  New 
York  at  a  very  attractive  rate  and  it  is 
expected  at  least  100  editors  with  their 
ring  Se..ion.  at  Richmond,  V...  "ives  tyill  make-  the  trip. 

.  u/  ii  M  I.  T  VI/  1.  .  Meeting  in  .Savannah  .\pril  i.s  the 

egates  Will  Make  Two  Weeks  group  will  be  entertainetl  at  breakfast  at 

'our  of  Historic  Points  by  the  Hotel  Savannah  by  the  Sni-aiiiiah 

Train  and  Automobile  SiK-amiah  Monti, ig  Xcus. 

In  the  aftenuxdi  they  will  embark  for 
N'ew  York,  arriving  Tuesday  morning 
.\pril  28  at  6  o’clock.  The  Waldorf- 
of  the  executive  committee  of  the  .\storia  Hotel  will  tie  tiead<iuarters  <hir- 
■  ■  _  t-  iiig  the  stay. 

Italy,  until  fharles  H.  Rountree,  editor  of  the 
II ii'lil.iii'l,-  (lia. )  has  ar¬ 


ranged  a  most  attractive  program  during 
the  Xew  York  stay.  The  .\Iergantbaler 
Linotype  (.'ompaiiy  will  give  a  luncheon 
for  the  visitors  and  the  (leorgia  Society 
will  give  them  a  dinner.  The  Hammer- 
hill  Paper  fompany  is  to  give  tlie  vis¬ 
itors  a  luncheon  on  the  secoml  day  and 
the  .\merican  Press  .\ssociation  is  to  act 
as  host  for  dinner  during  the  second  eve¬ 
ning.  There  will  also  be  a  breakfast  on 
the  I'liitesl  States  Steamship  Leviathan. 

The  editors  will  embark  for  the  return 
trip  Thurstlay,  .\pril  30. 


Tuberculosis  Cure  Held  Fraudulent 

.\<lvertisements  of  "Tip  Sin,"  an  al¬ 
leged  cure  for  tuberculosis,  are  fraudu¬ 
lent,  according  to  the  .National  \  igilance 
toinmittee  of  the  .-Xssticiated  .\dvertising 
(.  lubs  of  the  World,  in  a  current  bulletin, 
urging  the  co-operatwm  of  business  pub¬ 
lishers  and  the  public  in  reporting 
promptly  to  it  all  examples  of  doubtful 
proprietary  advertising.  The  advertise¬ 
ments.  the  report  .saiil.  claimed  that  Tip 
Sin.  at  $3  a  bottle,  "destroyed  tuberculosis 
bacilli  in  six  days." 

John  Hamberg  of  Coiier  d  .Meur.  Ida., 
is  said  to  Ik-  promoting  tbe  product. 


Following  the  announcement  of  the  de¬ 
cision  of  the  executive  committee  of  the 
Press  Congress  of  the  World  to  post¬ 
pone  the  meeting  in  Rome,  Italy,  until 
^11  or  next  spring.  Executive  .Secretary 
H.  C  Hotaling  of  the  National  Editorial 
Association,  and  James  C.  Latimer,  secre- 
tarv  of  the  Virginia  Press  .\ssociation, 
agreed  upon  Monday,  Tuesday  and 
Wednesday,  June  1,  2  and  3,  as  the  dates 
for  holding  the  fortieth  annual  convention 
of  the  National  Editorial  Association  in 
Richmond.  \'a.  Headquarters  will  he  in 
the  Jefferson  Hotel. 

Following  the  three  days’  convention 
the  X.  E.  A.  party  will  tour  the  State 
for  two  weeks. 

Sunday,  May  31,  will  be  the  day  uixui 
which  the  dele.gates  will  begin  arriving 
in  Richmond  for  the  convention.  The 
convention  dates  and  the  schedules  for 
the  educational  tour  of  the  State  follow  : 

Monday,  June  1 — Richmond  (conven¬ 
tion). 

Tuesday,  June  2 — Richmond  (conven¬ 
tion). 

Wednesday.  June  3 — Richmond  (con¬ 
vention). 

Thursday,  June  4 — Train  to  Williams¬ 
burg;  autos  to  Jamestown  and  Yorktowii. 
Spend  night  at  Newport  News. 

Friday,  June  5 — Newport  News,  t)ld 
Point,  Hampton,  Buckroe  Beach ;  steamer 
to  Norfolk  to  spend  the  night. 

Saturday,  June  6 — Norfolk. 

Sunday,  June  7 — Norfolk  and  Virginia 
Beach.  Sleepers  will  be  parked  at  10 
o’clock,  special  train  leaving  at  12  p.  m. 

Monday,  June  8 — Danville  for  break¬ 
fast;  3d  minute  stop  at  .\ltavista;  arrive 
Lynchburg  1  :45  p.  m. ;  spend  night  on 
sleeper. 

Tuesday,  June  9 — Bedford,  Elks  Na¬ 
tional  Home;  arrive  Roanoke  2:15  p.  m. 
Wednesday.  June  10 — Breakfast  at 
.Roanoke;  Natural  Bridge;  supper  at 
'  Lexington. 

■  Thursday.  June  11 — Charlottesville, 
arriving  at  6  a.  m.  Spend  day  at  Uni- 
-  versity  of  \  irginia,  Charlottesville  and 
jMcnticello;  arrive  in  Staunton  for  the 
I  night. 

i  AL  TO  TOUR 

I  Friday,  June  12 — Staunton,  Augusta 
I  Military  .Academy,  Harrisonburg.  Spend 
I  night  at  Harrisonburg. 

[  Saturday,  June  13 — Endless  Caverns, 
1  Xew  Market  battlefield;  arrive  Win- 
[■  Chester  to  spend  the  night, 
t  Sunday,  June  14 — Day  of  rest  at  Win¬ 
chester;  side  trips  to  points  of  interest, 
f  Monday,  June  15 — Charles  Town, 
Harper's  Ferry,  via  Leesburg;  arrive 
Washington,  D.  C.,  for  the  night. 

,  Tuesday,  June  16 — Special  train  to 
j  Fredericksburg  and  battlefields,  return  to 
[  Washington  for  the  night. 

)  Wednesday,  June  17 — Mount  Vernon, 

V  _ _ 


The  above  picture 
shows  Goss  Octu- 
ples  used  in  the 
pressroom  of  The 
Kansas  City  Star. 


Home  of  the  Kansas 
City  Star  and  station 
of  the  celebrated 
"Night  Hawks.  ” 


THE  KANSAS  CITY  STAR 


For  years  Goss  Presses  have  faithfully 
served  the  ever-growing  needs  of  The  Kan¬ 
sas  City  Star  with  its  bounding  circulation. 

Today,  nine  Goss  Octuples  print  the  half 
million  morning  and  evening  “Stars”,  the 
GEORaA  EDITORS  TO  VISIT  N.  Y.  275,000  Sunday  “Stars”  and  the  350,000 
-  weekly  “Stars.” 

Wiu  u.ve  by  Boat  from  Savannah  Recently  a  large  eight  cylinder  Goss  Color 


The  (ieorgia  Fre.ss  .Association  mcm- 
*1  j  ^  preparing  to  meet  in  Savannah 
Sj  April  25,  spend  a  day  in  session  and  then 
isct  sail  for  New  A'ork  on  the  steam>hip 
juty  of  ChattaiKKiga.  They  will  six-ii  1 
jj^ral  days  in  New  York  returning 
jhome  on  the  same  ship. 

■  This  will  lie  the  first  outing  Georgia 
iCuitors  have  had  outside  the  .state  in  many 
•cirs.  In  the  “gixxl  old  days”  when  rail 
passes  were  plentiful  they  planiu-d 
^I'ual  pilgrimages  to  various  sections  of 
L-c  countn-.  But  in  the  past  ten  year.s  the 
I  Brandering”  has  been  confme«l  within 
Uiunds  and  the  editors  are  about 


Editor  &  Publisher  for  February  21.  1925 


CANDY  FIRM  TESTS  NEWSPAPER  SPACE 


{ t'onliiiiu’J  from  3) 


the  lU'wspajK'r  advertising  expenditure 
will  continue  to  increase  directly  in  pro- 
I>ortion  to  the  increase  in  sales,  in  order 
that  atlvertisin^i  pressure  will  be  uniform¬ 
ly  applied  to  the  momentum  of  sales  in¬ 
creases. 

“In  other  words,  as  long  as  our  sales 
increase  can  be  computed  on  a  daily  or 
weekly  basis,  there  is  no  reason  why  our 
newsiKiiK'r  advertising  appropriation  can 
not  he  more  closelv  related  to  such  in- 


“We  concluded  that  we  must  make 
people  realize  our  candy  was  a  purpose¬ 
ful  confection,”  he  explaine<i. 

“Our  usual  exclam;itory  copy  under¬ 
scores  the  points  that  Life  Savers  are 
always  in  giHKl  taste,  that  they  are  re¬ 
freshing,  that  they  aid  the  digestion,  and 
that  they  are  good  for  lx>th  young  and 
old  people.  In  our  newsp;iiK-r  copy  we 
have  enlarged  on  these  points,  telling  the 
reasons  whv. 


'Mother— 
can’t  I  have 
jive  cents?” 


‘  ‘  Bobby 's  mother  gave  us  some  x  ^  ^ 

money  to  go  to  the  movies,”  the  '  i  V 

child  lisped  excitedly,  “and  could  they  want  to  enjoy  longer  those 
I  have  five  cents  to  buy  some  candy  delicious,  delicate  flavors, 
to  eat  at  the  show?  You  may  conscientiously  be  gen- 

“Here’s  a  better  idea,”  the  mother  erous  with  Life  Savers;  they  are  so 
said.  “Father  brought  home  some  pure  and  wholesome.  It  is  far  better 
Life  Savers  last  night,  and  I’ll  give  to  let  children  have  the  right  candy 
you  some  of  them.  They  are  the  regularly.  They  are  less  likely  to 
best  candies  for  children.  ”  overeat  than  when  they  get  it 

.  .  only  now  and  then. 

Herw  true  il  is: 

.  .  Also,  Life  Savers  leave  no  sticky. 

These  chma  -  hard  circles  of  pure 

goodness  are  just  the  thing  for  sugar-  children’s  teeth, 

hungry  little  tummies  so  easdy  up^  Life  Savers  always  handy  at 

set  by  sweets  that  are  too  rich.  And  u  4.u  nr 

^  ,  .  ,  r  home  w'hen  the  youngsters  call  for 

for  tiny  teeth  that  fare  best  with  .^here  is  no  candy  better  for 

candy  very  carefully  chosen.  them.-L//e  Savers,  Inc.,  Port 

The  ideal  candy  for  children  Chester,  N.  Y . 

The  active  bodies  of  growing  boys 

and  girls  crave  sugar.  Their  blood  ^  ^ 

requires  it.  ■  C  y  ^ 

^  you  may  help  * 

But  children’s  candy  should  be  ’ptp-o-mlnt.  < 

pure;  also  you  must  control  over-  w>motrern.  f 

Onn-o*mon. 

eating.  Life  Savers  answer  both  Lic-o-ricr^ 

‘Be  generous  leith  them 

Rich  sweets,  hurriedly  eaten,  upset  ^  )'  t-  ,  I 

little  stomachs.  Not  so  with  Life  y 

Savers.  Children  eat  them  slowly  be-  ^  • 

cause  they  are  so  hard  and  because 

Good  for  little  tummies  and  tiny  teeth 


Six  flavors  dis¬ 
played  at  all 
iood  stores  so 
vou  may  help 
you  rtelf: 
Pep-o-mirif. 
Winr-o-tfreen. 
Cir%n-0‘mon. 


been  done.  There  has  been  a  rapidly 
ascending  curve,  Mr.-  Bates  said,  corre¬ 
sponding  with  the  increasing  advertising 
appropriations. 

The  firm  has  made  advertising  pay  in 
a  scientific  way. 

NEBRASKA  WRITERS  ORGANIZE 

Guild  Formed  at  Annual  Joumalitm 
Week — Abbott  is  President 

Lincoln,  Neb.,  Feb.  19. — Organization 
of  the  Nebraska  Writers  (iuild  was  per¬ 
fected  at  the  first  annual  journalism  week 
held  at  the  University  of  Nebraska,  Feb. 
17-21.  Keen  Abbott,  of  Omaha,  was 
elected  president  and  W.  B.  Kerr,  of 
Omaha,  secretary-treasurer. 

.\n  executive  membership  council  was 
composed  of  Mrs.  Bess  Streeter  Aldrich 
FlmwcMKl,  Neb.,  George  Shedd,  (Jmaha, 
and  A.  E.  Sheldon,  Lincoln.  Forty-five 
applications  were  accepted. 

Mrs.  Marie  Weekes,  of  Norfolk,  re¬ 
tiring  president  Nebraska  Press  Asso¬ 
ciation,  was  made  an  honorary  charter 
member. 

Speakers  on  the  program  of  journalism 
week  of  the  Nebraska  Press  Association 
included:  Ole  Buck,  field  manager,  Ne¬ 
braska  Press  Association;  Frank  O. 
Edgecombe,  editor  of  the  Geneva  Si::nal; 
J.  G.  Alden,  York  Pel'ublican;  E.  R. 
Purcell,  Broekenbow  Custer  County 
Chief:  J.  P.  O’Furey,  Harrington  Cedar 
County  .Veji's,  and  M.  A.  Brown,  Kearney 
Hub. 

U.  S.  Itsuei  New  Ad  Pamphlet 

-A  pamphlet  “.Advertising  in  India”  has 
been  issued  by  the  Department  of  Com¬ 
merce  at  Washington. 

Decndt 

Times 


TO  PLACE  INDIA  TEA  COPY  I 

Sir  Charles  Higham  Coming  to  U.  S.  ' 
March  10  to  Direct  Campaign  ; 

Sir  Charles  F.  Higham,  of  London,  I 
idvises  Editor  &  Publisher  that  upoj  f 
his  arrival  in  America,  on  March  10,  he  i 
will  immediately  go  to  Chicago  to  a- 
augurate  an  India  Tea  advertising  drin 
for  the  Chicago  territory  during  1925. 

“The  India  Tea  campaign,  so  far,  hjs  , 
been  very  successful.”  he  said.  “All  the  , 
New  York,  Philadelphia,  Boston  and 
Brooklyn  papers  which  carried  the  ad¬ 
vertising  last  year  are  carrying  the  sane 
amount  this  year,  and  the  Americaa 
Weekly  Section  of  the  American  new- 
papers  is  also  being  included  in  the  list’ 
Sir  Charles  is  engaged  in  writing  a  ■ 
book  on  Advertising  to  be  published  by 
Henry  Holt  as  a  volume  in  the  Ho*  i 
University  Library,  representative  of 
scientific  works  by  leading  authorities. 

“I  consider  this  not  only  a  personal 
honor,  but  a  deserved  recognition  of  our 
great  advertising  industry,”  Sir  Charles 
said. 


Evening 

^70.000 


Sund^ 

(.0,000 


Williams  to  Address  Florida  Group  j 

Walter  Williams,  dean  of  the  School  of 
Journalism  of  the  University  of  Missonri 
and  president  of  the  World  Press  Coo- 
gross,  will  address  the  Florida  Press 
Association  during  the  First  Joumalisa 
Week  to  be  held  at  the  Universitj-  of 
Florida  at  Gainesville,  March  26. 

Two  Dailies  Join  A.N.P.A. 

The  Chicago  Journal  of  Commerce  lai 
the  Bridge  fort  (Conn.)  Times  are  no, 
active  members  of  the  .-Xmerican  News¬ 
paper  Publishers  .Association. 


A  Security  Market 

with  complete  newspaper  hoaacul  | 
•ervtce.  || 

Buffalo  offers  a  promtsinR  market  for  I 
high  grade  aecuiitiea.  T^e  Buffalo  i 
Evening  News  financial  and  busineti  1 
pages  are  complete,  interesting,  prore^;  j 
carrying  'TO-DAY’S  news  of  activities 
in  commerce  and  markets  'TO-DAY. 

'The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  coa- 
plete  audience  in  the  Ifuffalo  territory. 

A.  B.  C  Sept.  30.  1923,  *119.734  total 

fiet  paid.  * 

Cover  the  Buffalo  Market  with  the  ‘ 

BUFFALO  EVENING  NEWS  I 

-Prasoit  avvimgs  drculatfon  lATIl  | 

Edward  H.  Butlar.  Editor  and  PubHsksr  ■  ' 

KellT-Sailth  Coniiany,  Raproasnlatlm  r 

MarbritUr*  Bide.  Ljrttoa  BU|.  f  ' 

New  YoHt.  N.  Y.  Chlcaew  O.  i  1 


Directory  of  Leading  Features! 

rom  DAILT,  iraSAT  AVS  weekly  HEWBPAfERS.  ! 


Example  of  “reason  why”  copy  boine  u.ed  in  Life  Saver.'  1925  campaign. 


crease,  rather  than  having  the  appropria¬ 
tion  split  up,  for  convenience  sake,  into 
twelve  equal  monthly  amounts.” 

“If  the  newspapers  fail  to  bring  the  ex- 
pectfxl  increased  sales  during  these  four 
months,”  I  asked,  “will  yon  try  .some 
other  medium?” 

“No,  not  necessarily,”  Mr.  Bates  re¬ 
plied.  “We  will  merely  adjust  the  ap¬ 
propriation.  It  is  our  present  intention  to 
carry  on  with  the  newspjipers  for  the 
entire  year.” 

“How  much  is  this  four  months’  ap¬ 
propriation  ?” 

“Since  it  is  an  .arbitrar.y  amount  it 
would  be  misleading  if  disclosed,”  Mr. 
Bates  answered.  “We  considered  it  ample 
for  a  fair  test.” 

Considerable  care  has  been  taken  in 
preparation  of  copy  for  this  1925  test 
drive,  Mr.  Bates  said.  It  is  more  of  the 
“reason  why”  variety  than  has  ever  be¬ 
fore  been  used  in  Life  Savers  advertising 
historv. 


“Copy  is  of  fundamental  imiKirtance  in 
successful  advertising,  and  we  have 
stressed  this  fact  in  preparing  our  news¬ 
paper  drive.” 

W’hile  we  were  on  the  subject,  I  aske<l 
Mr.  Bates  what  he  considered  were  the 
fundamental  requisites  of  good  advertis¬ 
ing  copy. 

“I  have  found  it  easy  to  remember 
what  I  consider  the  elementary  require¬ 
ments  of  good  advertising  copy,  by  think¬ 
ing  of  the  title  of  the  well  known  opera 
‘Aida,’  ”  he  replied. 

“The  four  essentials  of  good  copy,  to 
my  mind,  are :  attention,  interest,  desire 
and  action.” 

Mr.  Bates  came  to  Life  Savers,  Inc.,  in 
1916  as  the  corporation’s  first  advertising 
manager.  The  company  was  established 
in  1913.  In  1916  the  first  magazine  ad¬ 
vertisement  was  placed.  Newspapers  were 
brought  into  play  later.  Since  1919,  with 
gradually  increasing  use  of  newspaper 
'pace.  the  greatest  hulk  of  business  has 


Editorials 


Radio 


TUELT  TOPICS,  DALLY  SEEYICE 
BxcIoiIt,  Territory 
Tbroo  Dtyi'  Servlco  and  Rate# 
Gladly  Bent 
Retd  Editorial  Borrioe 
Harritburg,  Pa. 


Fiction 


TiyOELD  B  FAMOUS  AUTHORS 
I'nt’xcellf’d  si*r}alH.  nov«‘loltos.  short**. 

Service  for  Authors.  33  W.  42d  St..  New  York. 


Lewis  Wilson  Appleton,  Jr., 

2044  Margaret  8t..  PhiUdelphia,  Pa. 


Fashions 


WEEKLY  STYLE  PHOTO  SERVICE. 

20  latest  fashlona  and  oaptiona  weekly. 
More  t!;an  100  papers  use  it.  Write  for  low  rate. 
Styles  Service  Syndicate.  353  5th  Ave.,  N.  T. 


CURBENT  RADIO 

Dally  Servloe,  reliable  and  timely,  that  mtH 
radio  fans  regular  newspaper  readers.  A  d* 
plete  department. 

American  Radio  Relay  League,  Hartford,  Oi* 


FOR  LARGE  AND  SMALL  PAPERS  ^ 
A  non-toehnieal.  weekly  radio  reriev  j 
By  CAUL  H.  m'TMAX 
Washington  Radio  News  Servica  ^  ^ 
1422  F  St.  -WMbington.  S- * 


Religious  Features 

A  “DIFFERENT"  SUNDAY  SCHOOL 
The  Standard  Reiigioiia  Feature  of 
N«>wspa|N'rd(»iii.  Twenty-five  years  of  eontinf'* 
piililieation.  Non-Contnwersial.  Ueadahle.  Tis*® 
The  Ellis  Service.  Swarthmore.  ?»• 
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NEWSPAPER  MAKERS  AT  WORK 


CAHAN  JOINS  JOURNALISM  STAFF 


VS 


*4 


Syracuse  Post  Standard  News  Man  Now 
UniTersity  Instructor 

Samuel  Cahan,  for  more  than  four 
years  a  member  of  the  news  staff  of  the 
Syracuse  (N.  Y.)  Post  Standard,  has 
been  made  instructor  in  the  Department 
of  Journalism  at  Syracuse  University 
until  the  end  of  the  college  year.  Mr. 
Cahan  will  act  as  assistant  to  Professor 


John  O.  Simmons,  recently  appointed 
acting  head  of  the  department  to  fill  the 
vacancy  left  by  the  death  of  Professor 
Cieorge  C.  Wilson. 

Mr.  Cahan  is  a  graduate  of  the  Depart¬ 
ment  of  Journalism,  Syracuse  University, 
1924.  He  helped  work  his  way  through 
college  by  doing  newspaper  work  for  the 
Post  Standard.  During  the  World  War 
Mr.  Cahan  served  with  the  American 
Expeditionary  Forces  in  France  and  with 
the  .Army  of  Occupation  in  Germany. 


PHILIP  JACKSON^*'  ‘The  Journal  shall  be  a  FAIR  newspaper  and  not  a  dull  and  selfish 
sheet*  is  our  policy.'* 
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i»^HE  Journal  shall  Ik-  a  F.-\1R  news- 
pa|K‘r  and  not  a  dull  and  selfish 
heet." 

So  wrote  C.  S.  Jackson,  founder  of  the 
Jtiumal  Publishing  Company  on  July  23, 
1902,  when  he  took  over  what  has  become 
Portland  (Ore.)  Journal. 

In  the  intervening  years  this  expression 
has  become  a  creed  with  all  Journal  work- 
trs,  and  especially  with  his  son,  Philip  L. 
Jackson,  president  and  pul)lisher.  who  has 
Ven  charged  with  the  responsibility  of 
administering  this  newspaper  property  for 
the  past  five  years. 

.\t  the  close  of  1*^19.  failing  health  com¬ 
pelled  C.  S.  Jackson  to  withdraw  from 
active  endeavor  with  the  newspaper  which 
he  built  and  which  he  loved,  and  at  that 
time  the  conduct  of  the  ptiiier  was  dele- 
stated  to  his  son,  Philip  L.  Jackson,  who 
became  associate  publisher  ami  publisher 
•.iprm  the  death  of  his  father,  l>ec.  27,  last. 

Wiien  the  younger  Mr.  Jack.son  as- 
'umed  this  burden  he  had  just  attained 
his  twenty-sixth  birthday  and  had  but 
recently  returned  tia  Portland,  after  four 
years  at  Princeton,  two  years  in  the  Har¬ 
vard  graduate  school,  and  two  years  over- 
I  >eas  in  the  army.  He  brought  with  him 
!  Bi  engaging  personality,  sound  business 
I  sense,  and  what  is  perhaps  of  the  greatest 
importance,  a  .saving  sense  of  humor. 

He  made  it  his  business  to  see  that  the 
newspaper  machine  so  carefully  assembled 
hjrhis  father  functioned  with  the  .same  ef- 
,  fectiveness.  He  cultivated  the  confidence 
^  of  the  men  and  women  who  have  been 
,  with  the  institution  throughout  the  years, 
f  uid  inspired  them  with  appreciation  that 
j;  ht.  too.  had  the  same  zeal  as  his  father, 
f  to  make  the  Journal  an  outstanding  me- 
I  'tiam  for  public  scr\-ice  in  the  Oregon 
t  r'juntry. 

During  the  last  five  years  the  Journal 
bw  continued  to  gain  in  influeiKe  in  the 
circulation  and  in  advertising,  and  its 
present  publisher  and  his  associates  sub- 
-cribe  to  the  theory  that  the  Journal 
hasn't  begun  to  go  yet. 

In  discussing  C.  S.  Jackson’s  creed  that 
The  Journal  shall  be  a  F.MR  newspaper 
and  not  a  dull  and  selfish  sheet."  Philip 
'ack^  stated- 

“We  on  the  Journal  will  always  follow 
™s  maxim  laid  down  by  the  founder  and 
builder  of  the  Journal.  In  editorial  di¬ 
rection  it  is  broad  enough  and  specific 
rnough  to  keep  us  on  the  right  track;  to 
compel  us  to  keep  faith  with  the  public 
and  to  keep  faith  with  ourselves.  On  the 
business  side  this  principle  makes  it  pos- 
'ibte  for  us  to  give  the  advertiser  more 
™  value  for  his  advertising  appropria- 
non.  the  reader  the  greatest  value  for  his 
niwiption  price,  and  in  our  relations 
With  our  personnel,  or  ‘The  Journal  Fam- 
■  as  they  are  proud  to  call  themselves. 
'  for  a  high  morale. 

.  This  internal  organization  has  profited 
‘be  Journal  mightily,  and  we  consider  or- 
„^^l'on  and  morale  our  greatest  asset. 
|;'^“'at  the  direction  of  the  paper  is  aimed 
all  times  to  keep  this  organization  most 
,  ^'ect  without  any  sacrifice  of  individual 
P'bcttruv  or  initiative. 


"l-'iilly  delegated  responsibility  has  been 
answered  by  the  greatest  personal  effort, 
must  gratifying  results  in  all  departments 
:ind  those  iileasant  personal  relations  be¬ 
tween  departments  and  individuals.  With¬ 
out  this  ‘Journal  family’  spirit  the  or¬ 
ganization  would  be  impossible.  :ind  with¬ 
out  this  organization  the  Journal,  as  its 
foumler  meant  it  to  be.  could  not  continue 
to  serve  the  best  interests  of  the  whole 
;K-oi)le  of  the  Oregon  country.” 

\lr.  Jackson’s  time  and  talents  are  also 
delegated  to  a  certain  amount  of  civic 
activities.  He  is  a  regent  of  the  Uni¬ 
versity  of  Oregon.  His  hobbies  are  golf 
and  motor  Ixiating.  although  he  admits 
that  his  golf  is  terrible  and  most  of  his 
motor  boats  sink. 

His  capacity  for  discharging  the  re¬ 
sponsibilities  of  his  job  is  .stimulated  by 
that  happy  philosoiihv  that  the  mi>st  im- 
(Mirtaiit  thing  in  life  is  imt  to  take  life  too 
seriously. 


H.  W.  Lanicar 


NEW  LONG  ISLAND  WEEKLY 

Great  Neck  Newt  Will  Appear  March 
13th — H.  W.  Lanigan  Editor 

The  (Ircat  Seek  Xews,  a  weekly,  is  to 
Ik-  launched  Friday,  March  13.  It  will 
be  published  by  the  Great  Neck  Pub¬ 
lishing  Corpora¬ 
tion,  78  Middle 
Neck  Road. 

Great  Neck.  The 
town  is  a  Long 
Islaml  suburb  of 
New  York. 

The  new  su¬ 
burban  publica¬ 
tion  will  be  a 
pictorial  tabloid. 

Besides  giving 
the  general  news 
of  the  Great 
Neck  section  of 
the  populous 
North  Shore,  the 
paper  will  go  in 
extensively  for  social  activities,  paying 
particular  attention  to  country  club  and 
golf  life  throughout  rite  e.xclusive  dis 
trict. 

John  E.  Hazzard,  well-known  come¬ 
dian,  resident  of  Great  Neck,  will  edit 
the  dramatic  page.  Glen  E.  Towns  will 
serve  as  golf  editor. 

Hal  W.  Lanigan,  of  Manhasset,  for¬ 
merly  of  the  New  York  American  and 
.Vi-Tf  York  Daily  News,  and  previously 
coimected  with  leading  papers  in  St. 
Louis  and  Boston,  is  to  be  the  editor 

.Albert  McCool,  formerly  of  the 
Hearst  papers  and  Brooklyn  Eagle,  is 
advertising  manager. 

Mr.  Lanigan  said:  ‘‘No  expense  will 
Ik-  spared  in  making  the  Great  Neck 
Niws  the  best  suburban  newspaper  in 
the  country.  We  have  made  a  survey  of 
fireat  Neck  and  vicinity  and  arc  of  the 
opinion  there  is  room  for  a  high  class 
p;iper.  such  as  we  intend  publishing,  and 
the  early  response  is  encouraging.” 


For  advertising  and  job 

composition.  The  Ludlow  sys¬ 
tem  of  matrix  composition  provides 
new,  clear-cut  printing  faces  on  slugs  for 
every  job.  Its  speed,  versatility,  6  to  60 
point  range  in  a  wide  variety  of  quality 
type  faces,  including  bold  and  extended, 
ranks  it  first  for  display  and  job  work.  Be¬ 
cause  you  set  matrices,  not  type,  you  secure 
your  slug  lines  immediately,  never  running 
short  of  sorts  for  any  job. 


Ludlow  Black  Series 

Bold  Tjrpe 

48  Point  Ludlow  Black 

Metal  Slugs 

42  Point  Ludlow  Black 

Clear  Display 

36  Point  Ludlow  Black 

Denote  Strength 

30  Point  Ludlow  Black 

Beautiful  New  Faces 

24  Point  Ludlow  Black 

Multiple  Form  Possible  by 


18  Point  Ludlow  Black 


The  Ludlow  System  Supplies  all 


14  Point  Ludlow  Black 


New  Ideas  Developed  by  Ludlow  Make 

12  Point  Ludlow  Black 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago,  Ill. 


San  Francisco,  Hearst  Building 
Atlanta,  Ga.,  41  Marietta  Street 


New  A'ork,  World  Building 
Boston,  Mass..  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 


MERCHANTS  DISCUSS  SELUNG 

1,500  Attend  “Move-More-Merclian- 
dise”  Conference  in  St.  Louis 

More  than  1,500  retail  merchants  op-  , 
crating  in  St.  Louis  trade  territory  at-  | 
tended  the  Move-More-Merchandise  con¬ 
ference  of  the  Advertising  Club  of  St. 
Ix)uis  in  conjunction  with  the  meeting  of 
the  .American  Retailers'  .Association,  in 
St.  Ijouis  last  week.  Problems  of  the 
retailers  in  the  smaller  towns  were  dis¬ 
cussed. 

The  importance  of  well-prepared  copy 
was  emphasized  by  S.  P.  Preston,  editor 
of  the  Gillcsf>ie  (111.)  Xetes,  who  spoke  on 
“Making  Newspaitcr  Advertising  Pay.” 
All  advertising  pays,  no  matter  what  kind,  ' 
whether  it  be  good  or  bad,  large  or  small, 
intermittent  or  regular,  but  the  returns 
are  in  accordance  with  the  efforts  put  into  I 
it,  according  to  Mr.  Preston. 

lames  Fisk,  merchandising  counsel  for 
the  (Wis.)  Journal,  spoke  on 

“Making  More  Money  in  Retailing.”  He 
declared  that  the  function  of  the  retailer 
and  his  economic  justification  lie  in  the 
fact  that  he  adds  thri'c  values  to  mer¬ 
chandise  ;  time,  place  and  form.  In 
discussing  store  arrangement,  he  pointed 
out  the  importance  of  utilizing  intensively 
certain  sp<its  in  every  store  that  offer  un¬ 
usual  opportunities  because  of  l<x:ation. 

\V.  I.eonard  Thompson,  assistant  chief 
of  the  Domestic  Commerce  Division, 
I'nited  States  Department  of  Commerce, 
declared  that  the  retailer  serves  as  the 
purchasing  agent  for  his  community  and 
he  must  not  degenerate  into  a  distributing 
agent  for  manufacturers,  if  he  is  to  ful¬ 
fill  his  economic  destiny. 

Theodore  H.  Price  said  that  he  had 
come  to  the  conclusion  that  "the  hand-to- 
mouth  policy  has  Ix-eii  carried  to  an 
absurd  extreme  in  the  United  States  of 
late,  and  that  the  time  had  come  when 
the  retailer  must  apply  it  a  little  less 
vigorously  if  he  is  to  succeed  in  his  busi¬ 
ness.  The  retailer  who  would  succeed 
must  carry  a  well-assorted  stock  so  that 
he  will  be  able  to  offer  the  shopper  a 
comparatively  wide  choice.” 

Others  who  spoke  were  R.  T.  Whit- 
nah,  display  manager  for  Crosby  Bros., 
Topeka,  Kaji. ;  E.  I  .  Berdahl,  secretary 
of  the  South  Dakota  Retail  Merchants 
Association  ;  A.  J.  Willman,  Willman  & 
Son,  Hannibal,  Mo.,  ami  E.  S.  Qiarles. 
Charles  Company.  NaiK)leon.  O. 

O’BRIEN  ON  PARIS  TRIP 

Vanderbilt  Editor  on  Political  Mission 
in  French  Capitol 

Donald  O'Brien,  one  of  the  editors  of 
the  Cornelius  N'anderbilt  group  of  tabloid 
newspaiKTs.  sailed  for  Paris  late  last 
week  on  the  liner  O/ywi/’iV. 

He  indicated  to  \ew  York  ship  news 
reporters  there  was  a  possibility  of  Mr. 
N’anderbilt  starting  a  daily  tabloid  in 
Paris.  In  response  to  an  inquiry  from 
Editor  &  Pi'hi.isher,  Mr.  X'anderbilt 
telegraphed  he  was  not  “anticipating 
starting  any  newspai)ers  in  any  city  for 
the  next  several  months.” 

O’Brien,  he  said,  was  going  abroad  on 
a  political  mission. 
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ST.  LOUIS  ADVERTISING  CLUB  AT  STATE  CAPITAL 


First  row.  from  left  to  right:  C.  R.  Hatfield,  the  St.  Louis  conventions  bureau.  C.  H.  Hughes.  J.  Hart  Vance.  Felix  Coste.  P.  M.  Fabm. 
dorf.  C.  £.  Williams,  Vice-President,  and  R.  Fullerton  Place.  President  of  the  Advertising  Club  of  8t.  Louis.  Governor  Baker.  Mayor  Henry  Kill, 
of  8t.  Louis,  Clarence  H.  Howard.  St  Louis  capitalist.  W.  Palmer  Clarkson.  President  of  the  Chamber  of  Commerce.  Walter  W.  Weisenbaigw. 
Roscoe  Baker,  Tom  Berkeley,  and  George  Gayou.  of  the  Advertising  Club.  Dr.  Hugh  Enleo  of  Jefferson  City,  and  Dell  Dutton  of  Advertising  Clsk. 


NEW  YORK  STATE 
Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  By 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

(Belb  MetDben  of  ABCl 

Westchester  Newspapers,  Inc. 

Praakltn  A.  Merriam,  Pros. 

Mml  Vernon— New  RechelU 


G.  O.  P.  EDITORS  ELECT  DICKEY 

Kansas  City  Journal-Post  Owner  Hon¬ 
ored  by  Kansas  Group 

Walter  S.  Dickey,  owner  and  pu!)- 
lislier  of  the  Kansas  City  Journal-I’ost, 
was  elected  president  of  the  Republican 
Editorial  .Asso¬ 
ciation  of  Mis- 
s<juri  at  the  an¬ 
nual  meeting  in 
Kansas  City, 
K  a  n.,  Lincoln’s 
Birthday,  Feb.  12. 
Mr.  Dickey  suc¬ 
ceeds  C.  M.  Har¬ 
rison,  of  Boone- 
villc. 

Charles  W. 
Frear,  Jefferson 
City,  Mo.,  editor 
of  the  Missouri 
Blue  Book,  and 
n.SLTFK  S.  D.ckfv  Missouri 

Trades  Unionist, 
was  re-elected  secretary-treasurer.  Fifty 
eight  editors  from  over  the  state  were  in 
attendance.  J.  S.  Hubbard,  executive 
secretary  of  the  Missouri  Press  Associa¬ 
tion,  Phil  .A.  Bennett,  lieutenant-governor 
and  for  17  years  editor  of  the  Butfalo 
Reile.v,  were  among  the  speakers. 

District  vice-presidents  from  each  of 
the  16  congressional  districts  were  cho- 


HEIGHTS  PRESS  CLUB  DINES 

New  York  Group  Holds  Annual  Ban¬ 
quet — 115  Attend 

The  Jackson  Heights  Press  Club,  estab¬ 
lished  in  that  Xew  York  suhurh  four 
•  ears  gave  its  annual  Lincoln  I  linner,  Feb. 
12.  at  the  Jackson  Heights  Country  Club. 
More  than  115  persons  attended. 

.Among  those  included  in  the  press  circle 
)f  Jackson  Heights  are  J.  H.  Furay,  for- 
-■ign  editor.  United  Press  .Associations; 
Dr.  Van  Buren  Thorne,  editor  of  .Vite 


Over  50,000  workers  are  em- 
jiloyed  in  Akron’s  25  Rub¬ 
ber  factories  ;  not  to  mention 
the  thousands  employed  in 
otlier  industries. 

I'liese  emjiloyes  are  well 
paid.  They  are  alile  to  buy 
lu.xtiries  as  well  as  the  ne¬ 
cessities  of  life.  Their  wants 
are  largely  supplied  through 
the  columns  of 

THE :  evEliiSlB’TlM.ES 

Cliarlfs  II.  Eilily  Co. 

Boston  New  York  Chicago 


]’ork  Times;  Carl  Dickey,  .ViTC  York 
Times;  Edwin  J.  Qapp.  financial 
?ditor,  .Yctc  York  American;  Charles  P. 
(iarde.  managing  editor,  Xew  York  .-Im- 
eriean.  Miss  Hazel  Canning,  feature 
writer,  Sunday  American;  William  R. 
White,  financial  bureau,  Xejv  York  Her¬ 
ald  Tribune;  John  I".  Lowther,  financial 
writer,  .Vcr.’  York  Herald  Tribune; 
Stanley  W.  Prenosil,  financial  editor, 
.Associatcxl  Press;  .Alan  H.  Temple, 
managing  editor.  Commerce  and  Ti- 
nanee;  David  Kennedy,  marine  editor, 
ViTi‘  i'ork  Herald  Tribune;  Livy  S.  Rich¬ 
ard.  editor  of  the  Star  Company ;  Milo 
W.  Whittaker,  newsiiaper  .advertising 
representative,  and  J.  H.  McMullen, 
financial  writer,  Nezv  York  Times. 

Mergenthaler  Company  Host 

The  Mergenthaler  Linotype  Companj 
was  host  at  luncheon  given  members  of 
the  Long  Island  Press  .Association, 
Feb.  16. 


ROME 
WASN’T 
BUILT  IN 
A  DAY 
AND  IT 
TOOK  US 
OVER  FIVE 
YEARS  TO 
BUILD 

THIS  SERVICE 
OF  VALUE 


(fur  COMPLETE  checking 
service  handles  the  entire  de¬ 
tail  work  of  supplying  “check¬ 
ing  proofs”  to  every  agency 
and  advertiser  promptly — and 
— efficiently. 

WE  DO  IT  ALL 

from  a  few  complete  copies. 


I  Dhe  Advertising 
CHECKING  BUREAUAic. 

SM  S«.  QsA  It. 

CHICAGO  NEW  TOBK 


New  Cleveland  City  Editor 

l•'loyd  Barker,  at  one  time  with  tht 
( 'le-ecland  Tress,  has  lieeti  named  city 
editor  of  the  Cleveland  Times. 


DOMINANCE 

A  circulation  exceeding 
the  next  two  New 
York  Evening  Papers 
combined  by  more  than 
97,000  copies  daily. 

NEW  YORK 
EVENING  JOURNAL 


“Prosperity  Zone”  is 
the  name  that  has  been 
given  to  the  Dallas  mar¬ 
ket-territory  (of  which 
The  News  is  the  accepted 
paper)  because  many 
authorities  and  most 
statistics  agree  in  desig¬ 
nating  it  as  the  most  con¬ 
sistently  prosperous 
single  market  in  America 
today. 

Write  to  The  Sews  tor  facts  and  data 

The  Dallas  Morning  News 

Suprmmm  in  Tmxm 


1,586,936  Lines 

IN  JANUARY,  1925 

Tbe  Dispatch  published  in  January 
nearly  ^.SO.fWW)  more  lines  of  paid 
arlvcrtisinpT  than  all  other  Columbus 
ncwspai>ers  cinnhined.  In  1924  it 
cxcccfled  the  next  largest  C^i® 
new«pai>er  by  2,500,909  lines. 

NET  PAID  CIRCULATION 

City  .  .  . 52,891 

Suburban  . .  23,639 

Country  .  . .  21,928 

Grand  Total  96,458 

LARGEST  IN  CENTRAL  OHIO 
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The  Nucleus  of  a  Nation 
is  an  Ideal  Nucleus  for  an 
Advertising  Campaign 


A  few  hundred  brave,  trusting  souls  staunchly  holding  on  to  their  ideals 
and  principles,  in  the  face  of  great  oppression  and  hardship,  settled  on  the  coast 
of  what  is  now  New  England  believing  that  at  last  they  had  found  what  long 
they  had  been  seeking.  This  small  band  was  the  beginning  of  w  hat  is  now  the 
greatest  nation  on  earth. 

As  even  so  great  a  thing  as  a  nation  must  have  a  small  and  humble  begin¬ 
ning  so  likew  ise  must  even  a  merchandising  and  advertising  campaign  have  a 
nucleus  about  which  to  grow .  In  NfavEngland,  national  advertisers  will,  as 
those  courageous  settlers  of  old,  find  what  they  have  long  been  seeking — an  ideal 
tr>’-out  territor\’.  By  the  right  endeavors,  your  business  can  grow  even  in  the 
same  gigantic  proportions  as  is  evident  in  the  growth  of  a  nation  from  a  mere 
handful  of  people  in  a  few  scattered  settlements. 

Now  in  NEW  ENGLAND,  there  are  7,764,000  people 

Now  in  NEW  ENGLAND, 

there  are  39  cities  of  over  30,000  population 

Now  the  people  of  Nfav  England  are  still  seekers— they  are  still  seeking  all 
the  things  that  make  life  more  liveable  and  comfortable  —  in  fact  everything 
that  you  have  to  offer.  Offer  it  to  them  through  the  pages  of  these  daily  news¬ 
papers,  the  finest  to  be  found  anywhere. 
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STANDARDS  OF  ADVERTISING  ADOPTED 
BY  RETAIL  DRY  GOODS  MEN 


Truth  in  Copy  Stressed  as  Only  Means  of  Gaining  Reader  Con¬ 
fidence  in  Code  Adopted  at  Annual  Meet  in 
New  York 


'C  )NSLMliR  coiiridfiice  must  be  rc- 
gained  and  kept,  if  the  retail^  store 
is  to  continue  to  expand.” 

With  tliis  thought  in  mind  new  stand¬ 
ards  of  advertising  for  department 
stores  all  over  the  country  were  adopted 
late  last  week  at  the  fourteenth  annual 
convention  of  the  National  Retail  Dry 
•  joods  Association. 

It  was  one  of  the  out^tanding  accom¬ 
plishments  of  the  big  meeting,  which 
brought  together  merchants  from  every 
state  in  the  union — merchants  who 
spend  a  total  of  $4(),(X)0.0(K)  a  year  on 
advertising. 

■‘.Advertising  should  not  only  he  truth¬ 
ful."  the  new  code  states,  "hut  should  at 
all  times  avoid  even  the  semblance  of 
untruth  or  the  suspicion  of  insincerity. 

"  Understate,  rather  than  overstate,” 
the  merchants  were  advised. 

Authors  of  the  “Standards  of  Retail 
Advertising,”  which  were  fifteen  months 
in  preparation,  are;  James  Goold,  ad¬ 
vertising  manager.  R.  H.  Macy  &  Co., 
Inc.,  New  A'ork,  chairman;  Rdward  S. 
Morse,  advertising  manager,  Saks  & 
Co.,  Fifth  avenue.  New  York;  W.  A. 
Holt,  publicity  director,  Bullock’s,  Los 
Angeles,  Cal. ;  Beatty  Stevens,  publicity 
and  sales  manager.  Shepard  Stores, 
Boston,  Mass. ;  Paul  R.  Kager,  adver¬ 
tising  manager,  Hahne  &  Co.,  Newark, 
N.  j.;  Robert  H.  Durbin,  Strawbridge 
&  Clothier,  Philadelphia,  Pa. 

The  complete  text  follows : 

As  retail  advertising  men,  it  devolves 
upon  us  to  conserve  and  advance  the 
reputation  of  retail  business,  and  of  the 
institutions  we  represent.  Recognizing 
that  our  duty  to  the  public,  as  well  as 
the  best  interests  of  retailing,  call  for 
honesy,  sincerity  and  candor  in  advertis¬ 
ing,  we  have  formulated  these  Standards 
of  Practice  to  govern  the  profession. 

■Advertising  is  socially  useful,  because 
it  enables  the  consumer  to  buy  more  in¬ 
telligently  and  with  less  elTort.  We 
have  thought  of  advertising  as  commer¬ 
cially  useful  in  performing  a  twofold 
function : 

(a)  To  sell  the  mcrchandi'e  adver¬ 
tised. 

(b)  To  ‘‘sell”  the  institution  a<lver-' 
tising. 

We  should  think  of  it  as  iK'rforming 
a  third  function  also: 

(c)  "Selling"  advertising  itself. 

As  advertising  men,  we  should  be  as 
jealous  of  the  reputation  of  our  profes¬ 
sion  as  the  wise  merchant  is  jealous  of 
the  reputation  of  his  establishment.  We 
urge,  therefore,  the  adoption  by  all  re¬ 
tail  advertisers  of  a  set  of  principles 
which  we  present,  together  with  siiecilic 
examples  intended  to  be  illustrative  and 
not  exhaustive. 

1 — .Advertising  should  not  only  be 
truthful,  but  should  at  all  times  avoid 
even  the  semblance  of  untruth,  or  the 
susiMcioti  of  insincerity.  Understate 
rather  than  overstate.  To  this  end; 

(a)  -Avoid  “suix'rlatives”  such  as  the 
“greatest  sale.”  "the  biggest  stocks,” 
“never  before.”  etc.  Not  ottly  is  it  un¬ 
safe  to  make  such  statements  without 
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ilualilicatiou,  but  the  public  is  inclined  to 
(liscount  their  accuracy. 

(b)  Be  as  careful  about  the  implica¬ 
tions  of  your  statements  as  about  their 
ilirect  meaning.  .Avoid  ambiguous 
phrases  and  statements  capable  of  mis¬ 
interpretation. 

(c)  It  is  often  wise  to  moderate  even 
true  statements  when  they  are  so  start¬ 
ling  as  to  apitear  incredible. 

2 — In  advertising  “sales”  or  “special 
prices”  the  language  used  should  be  so 
plain  as  to  readily  and  unmistakably 
convey  the  actual  facts  in  the  case.  We 
believe  that  carelessness  and  misunder- 
statiding  of  terms  is  responsible  for  at 
least  as  many  inaccuracies  in  advertising 
as  dishonest  intent.  We  recommend, 
therefore,  the  standardization  of  terms 
used  in  describing  reduced  or  “special” 
prices,  to  minimize  the  possibilities  of 
error  and  disagreement.  We  offer  the 
following  partial  list  of  definitions : 

(a)  The  term  “formerly”  or  “reduced 
from”  should  be  understocxl  to  mean 
that  the  article  has  just  been  reduced 
in  price.  It  is  equivalent  to  the  phrase, 
“Yesterday’s  price  was — ” 

(b)  Where  several  successive  reduc¬ 
tions  have  taken  place  if  the  term  “origi¬ 
nally”  is  used,  the  last  previous  price 
should  also  be  given. 

(c)  Such  e.xpressions  as  “worth—,” 
“value — ,”  “ — grade,”  should  not  be  used 
for  comparative  price  purposes.  If  we 
are  to  assume  that  advertising  is  read 
by  the  public,  then  the  lowest  advertised 
price  of  an  article  fixes  its  current  retail 
“value.” 

(d)  The  terms  “regularly”  or  “usually” 
when  uscxl  in  connection  with  a  new  pur¬ 
chase,  should  be  understood  to  mean  the 
price  at  which  the  article  was  on  sale  in 
the  same  store  immediately  prior  to  the 
special  offer. 

3.  — When  specific  quantities  of  mer- 
chandi.se  offered  in  a  sale  are  mentioned, 
they  should  be  accurate.  “Million  Dollar 
Sale”  should  mean  that  merchandising 
totaling  91,000,000  at  reduced  retail 
prices  is  offered  at  special  prices.  The 
quantity  mentioned  should  be  in  the 
store,  in  its  own  warehouse,  or  in  its 
own  pos.session  and  immerliately  procura¬ 
ble.  when  the  sale  opens. 

4.  — Descriptions  of  merchandise  shoubl 
be  as  complete  as  necessary  to  enable  the 
reader  to  determine  the  true  nature,  ma¬ 
terials,  ciMiteut,  style,  workmanship. 
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sizes,  colors  and  designs  of  the  article  ad¬ 
vertised.  For  example ; 

(a)  Textile  fabrics  .should  be  plainly 
identified  as  wool,  cotton,  linen,  silk  or 
“rayon.” 

(b)  If  two  or  iibjre  yarns  are  mixed 
in  a  single  weave  this  should  be  plainly 
stated,  as  silk-and-cotton  ;  wool-and-silk  ; 
linen-and-cotton,  etc. 

(c)  Commonly  accepted  trade  names 
for  furs,  applied  to  pelts  finished  to  re¬ 
semble  the  genuine,  should  be  used  with 
descriptive  definitions,  c.g. — Hudson  Seal 
(dyed  muskrat),  b'reuch  Seal  (dyed 
coney  or  dyed  rabbit). 

(d)  Trade  names  such  as  satin  de 
Chine,  or  velvet  ine,  satiue,  etc.,  should 
be  modilied  by  such  e.xplanatory  notes  as 
“part  cotton”  or  “cotton.” 

(e)  If  an  article  of  furniture  is  de¬ 
scribed  as  mahogany  or  walnut,  it  should 
be  either  solid  mahogany  or  walnut,  or 
veneer,  not  merely  stained  to  resemble 
the  genuine.  If  other  woods  are  used  in 
the  piece,  such  other  woods  should  be 
named. 

(f)  Whenever  gold  is  mentioned, 
specify  the  karat  content. 

5.  — “Seconds,”  “irregulars,”  “imper¬ 
fect,”  or  “soiled”  goods  should  be 
plainly  stated  as  such,  in  conspicuous 
type. 

6.  — When  a  headline  at  the  top  of  a 
page,  or  of  a  smaller  composite  section 
of  advertising,  leads  the  reader  to  be¬ 
lieve  that  all  items  mentioned  under  it 
are  included  in  a  general  sale,  every  item 
on  the  p;ige  or  in  such  section  should 
be  specially  priced. 

7.  — -Avoid  the  use  of  illustrations  which 
are  misleading  regarding  size,  quality  or 
appearance  of  merchandise  advertised,  or 
which  exaggerate  the  size  and  impor¬ 
tance  of  a  store’s  building  or  buying  fa¬ 
cilities  in  other  cities.  In  mentioning 
buying  offices  in  other  cities,  they 
should  be  designated  as  such,  to  avoid  the 
impression  that  they  are  stores. 

8.  — We  recommend  that  in  each  com¬ 
munity  the  retail  advertisers  effect  or 
supjwrt  an  organization  whose  function 
it  shall  be  to  scrutinize  advertising  care¬ 
fully,  check  it  against  actual  offerings 
and  bring  inaccuracies  to  the  advertiser’s 
attention. 
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.Nuuoimccmcnt  was  made  of  the  eltc- 
tion  of  the  following  officers  for  the  con¬ 
ing  year:  President,  Herbert  J.  Tilv 
Strawbridge  &  Ulotbier,  Philadelphia 
A’ice  President  for  New  F'ngland,  Arthii: 
L.  Aldred,  Gladding  Dry  Ginnls  Comiianr 
Providence ;  A’ice  President  for  -Alid-.Vp 
lantic  States,  John  .S.  Burke,  1!.  Altma: 
&  Co.,  New  York;  A'icc  President  io: 
the  South,  W.  Fi.  Rownd,  Stone  1 
Thomas,  Wheeling,  \\’.  Va. ;  A’ice  Pre- 
ident  for  the  Middle  AA'est,  F'.  M.  .AvTts, 
L.  S.  -Ayres  &  Co.,  Indianaixilis;  Via 
President  for  the  West,  George 
Phillips,  the  Palace  Store  Cotnpajr 
Spokane,  AA’ash. 


N.  Y.  American  Starts  “Peach"  Edhioi 

The  Ncie  York  American  on  Feb.  U 
started  a  “Peach  edition,”  printed  « 
peacli-colorcd  newsprint.  In  the  fornio; 
a  4-page  section,  it  blankets  the  outside 
of  the  -American’s  first  edition,  issued  k 
8:30  P.  M.,  and  carries  siwrts  on  the 
inside  in  later  editions. 
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The  Market— Kansas  f 

The  »tale  that  raised  the  biggest  crops  ia 
1924 — 1.>4.2S3,000  bushels  of  wheal  anti 
1.17,241.0(N)  bu-hels  of  com,  plus  other  big 
grain  yields. 

The  state  where  the  cash  gain  on  wheit 
and  com  alone  is  $160,000,(100  this  year-*ooc 
third  of  the  increase  on  these  two  crops 
now  reported  for  the  entire  United  States. 

The  Me Jium  — Daily  Capital; 

The  only  Kansas  newspaper  that  coven 
the  entire  state. 

It  gives  cO'Operalion  of  the  fine<^t  kind  Is 
advertisers  and  has  heavy  coverage  ef 
Topeka  and  the  Topeka  trade  temlWT. 
Circulation  36,000.  Member  .K.  B.  C. 

Topeka  Daily  Capital 

Topeka,  Kan.sa^  | 

-Arthur  Capper,  Marco  Morrow,  | 
Publisher  .Asst.  Pub.  I 
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were  not  on  the  list.  Som« 
Sales  Managers  think  they 
can  cover  Texas  with  four 
papers.  They  can  not. 

As^  Beclfatiih — He  Knovs- 
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Research  Is  Great  Function 
of  Press 

(Continued  from  page  6) 
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admit  tliat  the  >ame  is  true  of  statesmen’s 
speeches  anil  public  documents.  The  only 
thing  you  are  altogether  sure  of  is  that  the 
speech  was  delivered,  or  the  document 
issued.  What  the  facts  were  is  a  problem 
of  researcli. 

What  1  am  trying  to  say  may  perhaps 
be  summed  up  in  this  way.  The  news¬ 
paper  man  and  the  university  historian 
are  both  engaged  in  researcli  and  each 
has  his  advantages  and  his  defects.  The 
newspaper  am  has  the  advantage  of  first¬ 
hand  contact  with  the  facts  as  with  eye¬ 
witnesses.  He  has  the  handicap  of  lieing 
^liged  to  work  rapidly,  often  so  rapidly 
as  to  exclude  the  jxissibility  of  exactness 
or  completeness. 

The  university  man  has  the  advantage 
of  time  and  of  access  to  all  the  witnesses. 
It  is  against  the  principles  of  his  pro¬ 
fession  to  hurry ;  therefore  he  has  a  better 
chance  of  being  accurate  and  complete. 
But  he  lacks  for  the  most  part  the  ad¬ 
vantage  of  first-hand  contact  with  facts 
and  witnesses,  and  must  use  his  imagina¬ 
tion  to  supply  what  the  newspaper  often 
sees  with  his  own  eyes. 

The  editor  is  constantly  interpreting 
current  events  in  the  light  of  his  knowl¬ 
edge  of  the  past,  and  warning  his  coun¬ 
trymen  what  will  be  tbe  effect  of  a  cer¬ 
tain  course  of  action  and  wbat  the  ad- 
mtage  of  another.  liy  his  interpre¬ 
tation  of  history  he  is  in  his  measure  a 
maker  of  history. 

If  only  our  cilitors  were  always  right  1 
If  only  they  always  knew  the  lessons  of 
the  past!  If  only  they  could  interpret 
the  panorama  that  passes  before  their 
eyes  daily  as  they  sit  in  their  high  tower 
of  observation !  Were  all  this  so,  we  could 
insure  the  future  safety  of  our  country ; 
we  could  almost  guarantee  that  the  world 
would  be  safe  for  humanity.  For  as  the 
editors  write,  so  .America  acts,  and  Amer¬ 
ica’s  acts  are  among  the  most  potent 
forces  for  determining  the  future  history 
of  the  world.  Give  me  the  wisdom  of 
a  wise  interpreter  of  the  world's  history ; 
let  me  dictate  the  utterances  of  the  tnen 
of  research  who  sit  in  editors’  chairs, 
and  I  will  direct  the  course  of  human 
histiiry,  and  so  could  you  under  the  same 
conditions. 

I  hope  I  have  said  enough  to  convince 
you  that  every  newspaper  man  is  actu¬ 
ally  engaged  in  research  and  that  the 
most  important  function  of  the  news¬ 
paper  is  comprehended  under  the  inclu¬ 
sive  term  “research.” 

I  hope  you  see  also  that  it  follows  from 
this  that  the  newspaper  and  the  university 
are  Iviund  to  he  partners  in  the  greatest 
tnterprise  that  is  going  on  in  the  world 
today— the  enterprise  of  gathering  the 
facts  of  history,  including  preeminently 
today’s  history,  and  interpreting  these 
facts  in  such  a  way  as  to  point  the  wise 
PJth  of  public  policy  for  today  and  to¬ 
morrow. 

I  wonder  if  I  am  not  also  right  in 
thinking  that  the  newspaper  of  today 
recognizes  more  clearly  than  ever  before 
its  responsibility,  not  only  to  record,  but 
>lso  to  interpret  current  events,  and  on 
the  basis_  of  such  interpretation  to  give 
such  advice  as  it  gives  to  the  public.  If 
so.  we  are  coming  closer  together  than 
tver  before  in  our  definition  of  our  re- 
■^tive  tasks,  and  to  a  recognition  of  the 
ohhgation  to  cooperate  in  it. 

Research  is  our  common  task.  Better 
™man  history  our  common  purpose. 
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^■*wu  Scores  “Advertising  Whims” 

Advertising  is  efficient  when  it  pays  its 
ow  way,  E.  St.  Elmo  Lewis  of  Camp- 
WI-Ewald  Company,  New  York,  de¬ 
wed  in  addressing  a  meeting  of  Chi- 
j  *^80  advertising  men  Feb.  11.  Air.  Lewis 
"vmk  advertising  waste  by 

willful  and  intelligent  preparation  of 
^y,  based  upon  exhaustive  research. 
Whims  in  advertising,  he  declared,  result 
m  the  useless  expenditure  of  millions 
I  ''Pt'ipriated  for  advertising. 
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A.A.C.W.  PICKS  HOUSTON 
PROGRAM  COMMITTEE 


Seventeen  Prominent  Advertising  Men 
Have  Charge  of  International  Con¬ 
vention  Features — C.  K. 
Woodridge,  Chairman 


The  complete  iH'rsonnel  of  the  General 
Program  Committee  for  the  twenty-first 
annual  convention  of  the  Associated  .Ad¬ 
vertising  Clubs  of  the  World  in  Hous¬ 
ton,  May  9-14,  has  just  been  announced 
by  Lou  E.  Holland,  president  of  the 
-Association. 

The  Committee  consists  of  17  prominent 
advertising  men  and  publishers  and  busi¬ 
ness  executives  from  various  parts  of 
.America  and  abroad.  C.  K.  Wo^bridge, 
president  of  the  Dictaphone  Corporation, 
New  A’ork,  is  chairman,  and  Earle  Pear¬ 
son,  director  of  the  Educational  Depart¬ 
ment  of  the  .A.  A.  C.  W.  New  A'ork, 
secretary. 

Joseph  Me.idon,  of  the  Franklin  Press. 
Detroit,  chairman  of  the  General  On-to- 
Houston  Committee,  and  John  H.  Loge- 
man,  of  the  Chicago  Poster  .Advertising 
Company,  Chicago,  chairman  of  the  Inter¬ 
national  Exhibit  Committee,  are  ex- 
officio  members. 

Other  members  of  the  General  Program 
Committee  are :  Bruce  Barton,  Barton. 
Durstine  &  Osborn  Company,  New  York; 
David  M.  Botsford,  Botsford-Constan- 
tinc,  Inc.,  Portland,  Ore. ;  Theodore  G. 
Morgan,  Henry  Morgan,  Co.,  Ltd., 
Montreal;  Jefferson  Thomas,  Thomas 
Advertising  .Agency,  Jacksonville.  Fla. ; 
G.  Ixigan  Payne.  IVashington  Times; 
Charles  W.  Hoyt.  Charles  W.  Hoyt  Com¬ 
pany,  New  A’ork ;  Gilbert  T.  Hoilges, 
Frank  Munsey  Company,  New  A’ork; 
Harry  Tipper.  Class  Journal  Company, 
New  A’ork;  Marcellus  Foster,  Houston 
Chronicle;  Bernard  J.  Mullaney,  Peoples 
Gas.  Light  &  Coke  Company,  Chicago; 
William  F.  Rogers,  Boston  Transcript ; 
Charles  R.  Frederickson.  American  .Art 
Works,  Coshocton.  O. ;  C.  Harold  Ver¬ 
non.  C.  Vernon  &  Sons,  Ltd..  London, 
England;  M.  C.  Robbins,  Advertising 
Tortnightly.  New  A'ork;  H.  P.  Comstock, 
Comstock- Bolton  Company,  Kansas  City; 
Kerwin  H.  Fulton.  Poster  .Advertising 
t'ompany.  New  A’ork. 

Ottawa  Press  Gallery  Elects 

.At  the  annual  meeting  of  the  Press 
Gallery  of  the  Canadian  Parliament  on 
Feb.  15,  the  following  officers  were  elec¬ 
ted:  president,  John  Bassett,  Montreal 
Gasette;  vice-president,  F.  Charpentier, 
Montreal  La  Pressc;  secretary,  F.  C. 
Mears,  Toronto  Globe:  executive,  T.  H. 
Blacklock,  Toronto  Mail  and  Empire:  E. 
W.  Grange,  Renters’  Limited ;  Edgar 
March,  Montreal  Star;  J.  .A.  Fortier, 
Montreal  La  Patrie  and  Omer  I^nglois, 
Quebec  I.e  Soldi. 

New  Man  on  Eagle’s  Ad  Staff 

Mark  Rutlege  McGarry  has  been 
placed  in  charge  of  Wall  Street  advertis¬ 
ing  for  the  Brooklyn  Eagle. 


CIRCULATION  PROGRESS 

Allardice,  Albany  Circulator,  Per¬ 
fected  Home-Controlled  De¬ 
livery  System 


••'T'HE  p;iper  may  be  the  best  in  the 
world,  but  if  it  fails  to  reach  the 
subscrilRT  it  is  worthless.’’ 


J.\MES  J.  .Allardice 


This  is  the  slogan  James  J.  .Allardice, 
circulation  manager  of  the  Albany  Eve¬ 
ning  Nezvs  and  the  Albany  Knicker¬ 
bocker  Press,  gives  to  the  men  who  work 
under  him  on  these  two  newspapers. 

Mr.  .Allardice,  a  keen  student  of  circu¬ 
lation  methods,  not  long  ago  toured  the 
country,  surveying  the  systems  employed 
by  the  biggest  newspapers.  When  he  re¬ 
turned  he  gathered  together  the  In-st  fea¬ 
tures  he  had  found  and  applied  them  in 
the  distribution  of  the  two  .Albany  dailies. 

To  his  credit  also  is  given  the  recent 
perfection  of  a  home-controlled  delivery 
service  for  the  News,  which  averages 
only  two  complaints  in  service  daily  out 
of  a  possible  20,000. 

.All  this  has  been  accomplished  in  little 
more  than  a  year  as  circulation  manager. 
Mr.  .Allardice,  while  he  has  been  seven 
years  with  the  Press  Comp.any,  publisher 
.«f  the  News  and  Knickerbocker  Press, 
spent  five  years  in  the  editorial  depart¬ 
ment  and  one  on  the  advertising  and  busi¬ 
ness  administration  side  before  he  became 
a  circulator. 

Circulation  success,  he  believes,  comes 
from  team  work.  He  refuses  to  accept 
full  credit  for  himself,  saying  he  has  sur¬ 
rounded  himself  with  a  corps  of  compe¬ 
tent  circulation  men,  whom  he  lets  shoul¬ 
der  the  responsibility  of  their  end  of  the 
business.  Mr.  Allardice  and  these  men 
meet  in  consultation  frequently  to  talk 
over  the  business  and  swap  suggestions 
for  the  good  of  the  department. 


Norwegian  Newsprint 

Prompt  shipments  Inquiries  solicited 

NORWEGIAN  PAPER  MILLS  AGENCY,  INC. 

33  West  42nd  Street  New  York  City 

Telephone  Penn.  7443 


Imperial 
Is  In  Florida 
This  Winter 

AS  a  matter  of  fact  Imperial 
is  in  Florida  the  year  ’round. 
Florida  likes  the  Imperial  Plus 
Metal  Plan  and  believes  in  its 
ability  to  give  dependable,  eco¬ 
nomical  service.  This  much  is 
attested  to  by  the  following  list  of 
Florida  papers  using  the  Plan; 

The  Daytona  Journal 
Daytona  News 
Lakeland  Star  Telegram 
Miami  Daily  News 
Miami  Tribune 
Orlando  Sentinel 
Palm  Beach  Post 
Palm  Beach  Times 
Pensacola  Journal 
St.  Augustine  Record 
St.  Petersburg  Times 
Tampa  Daily  Times 

Florida  is  not  alone  in  its  long 
list  of  papers  that  depend  ujwn 
Imperial.  Other  states  have  equal¬ 
ly  impressive  lists. 

Why  the  Lists 
Are  Growing 

There  hut  tiiic  rca.«M»n.  Imperial 
Mu*  Plan  provities  a  tlependablc  and 
eomomical  plan  for  keeping  type  metal 
up  to  its  hif^hest  efficiency,  at  the  same 
time  addiuR  years  of  usefulness  to  the 
metal.  Wt^siltl  ytni  care  to  read  this 
IMan?  Write  t^xlay  for  a  copy. 


Linotype— Monotype — Intertype 
Stereotype 

E  Irod — Ludlow — Linograpli — Thompeon 


Imperial  Type 
Metal  Co. 

PkiU^lplu.  ClncUs^Ncw  Y.rli— Ckkv. 
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RESCUE  CHIEF  PRAISES 
CAVE  CITY  WRITERS 


But  He  Censures  Reporter  Whom  He 
Charges  With  Originating  Publicity 
Hoax  Story  Regarding  Trapped 
Man’s  Plight 


Xi-wspapcr  rcixirters  covering  the  tragic 
iniprisonment  of  h'loytl  Collins  in  Cave 
City,  Ky.,  came  in  for  both  praise  and 
censure  for  the  way  tliey  liandled  this 
amazing  human  interest  story,  winch  long 
held  lirst  column  space  in  leading  dailies 
of  the  nation. 

"The  newspaper  men,  in  general,  be¬ 
haved  themselves  admirably  <luring  these 
days  of  tense  comitetition  for  news,"  ISrig. 
(jen.  11.  11.  Denhardt,  in  charge  of  the 
unsuccessful  rescue  attempt,  declared  in  a 
statement  issued  Feb.  14,  at  t.  ave  (  ity. 

"With  one  or  two  e.xccptii'iis  they  have 
endeavored  to  report  the  news  as  they 
understood  it  to  In;,"  he  said. 

Because  of  rumors  circulated  early  in 
the  rescue  attempt  by  Tom  Killian  of  the 
Chicago  Tribune  that  the  imprisonment 
was  a  publicity  stunt.  Gov.  William  J. 
Fields  of  Kentucky  ordered  the  special 
court  of  inquiry  at  which  (jen.  Uenhardt’s 
statement  was  placed  on  the  records  with¬ 
out  comment. 

(ien.  Denhardt  in  his  statement  said 
that  Tom  Killian,  Giicago  newspaper 
man,  was  the  originator,  or,  if  not  the 
originator,  one  of  tho.se  most  actively  en¬ 
gaged.  in  "spreading  a  wild  rumor"  that 
(jollins  wts  not  a  prisoner,  but  that  the 
affair  was  a  hoax  or  publicity  stunt. 

Gen.  Denhardt  did  not  know,  the  state¬ 
ment  said,  what  newspapers  employed 
Killian  and  that  the  (jeiieral  did  not  hold 
the  piijKT  responsible  for  the  action  of 
whicli  he  complained. 

(ien.  Denhardt.  in  his  statement,  related 
that  Killian  had  discussed  with  him  the 
possibility  th<at  the  reported  imprisonment 
was  a  hoax.  Killian  had  admitted,  how¬ 
ever.  that  he  believed  Collins  really  was 
imprisoned,  the  statement  said,  but  as¬ 
serted  he  did  not  believe  that  “fake  jour¬ 
nalism"  was  dc.id  and  held  he  could  send 
out  a  story  that  rejiorts  of  such  rumors 
had  been  heard  without  violating  jour¬ 
nalistic  ethics. 

( icn.  1  )enhardt  realized  that  the  broad¬ 
casting  of  such  reiKirts  would  seriously 
hamper  the  work  of  rescue  and  went  to 
I'rankfort  at  once  for  a  conference  with 
the  (jovernor,  which  resnlte-d  in  the  or¬ 
dering  of  the  imiuiry. 

He  had  hoited,  the  statement  continued, 
that  the  reporter  in  cpiestion  would  he  a 
witness  before  the  court,  but  when  he 
was  called  it  was  found  he  had  left  town 
and  it  was  understo(xl  his  paper  had  sent 
another  correspondent  to  cover  the  im¬ 
prisonment. 

Killian  claimed  his  life  was  threatened. 

Following  the  charge  by  T.ieut.  Gov. 
Denhardt  of  Kentucky  tb.at  Tom  Killian 
was  responsible  for  the  circulation  of  the 
report  that  the  pinning  of  the  cave  ex¬ 
plorer  was  a  publicity  hoax,  the  Tribune 
printed  a  statement. 

The  newspaper  declared  that  it  had  been 
Killian’s  duty  to  investigate  and  to  report 
the  hoax  rumor  as  a  part  of  the  Sand 
Cave  story ;  it  added  Killian’s  denial  that 
he  had  remarked  to  Denhardt  that  “the 
day  of  the  fake  story  has  not  passed.’’ 

Killian  Wednesday  gave  out  a  letter 
which  he  said  he  had  sent  to  Denhardt 
denying  the  lieutenant  governor’s  charges. 
He  names  four  I.ouisville  newspaper  cor¬ 
respondents  who,  he  says,  had  liecn  inves- 


IxM  Call!. 

G«k»ed  •.Ol  Dallr  Avsngv  QrenUtto. 

SwortK  Oov«rninent  8tateni«*nt.  81x  Months 
Kkidlnr  8opt.  80.  1923.  Ifi7.«49  T>ally.  Six 
Months  Bspt.  80.  1924.  174,280  r>n11y. 

Inerstne  In  DnUf  ATemjce  Clmilatlon.  8.631. 

nr  oovra®  the  fteu)  compietely 

REPRESENTATIVES ; 

H.  W.  Moloney.  604  Times  Bids..  New  York 
ft.  Lofnn  Payne  Co.,  401  Tower  Bids-  ^ 
Merth  Xlchlsan  Aee..  Chieaso. 

A.  J.  MoitIb  Kill.  710  Heart!  Bids.,  San 
PrajielBoo.  Calif. 


Reporters  worked  under  difficulties  on  the  sand  cave  assignment.  A  group  is  shown  inter¬ 
viewing  Albert  Marshall,  Kentucky  miner  (seated,  center),  who  has  just  come  from  the 
rescue  shaft.  He  later  found  the  body  of  Floyd  Collins. 


tigating  the  hoax  rumor  “days  before  I 
got  there.” 

Killian  adde<l  a  denial  that  he  had  beet, 
recalled  by  tbe  Tribune  for  mentioning 
in  a  story  the  rumor  that  the  trapping  of 
Collins  was  a  publicity  stunt.  He  ex¬ 
plains  that  he  is  a  rewrite  man  on  the 
Tribune,  was  sent  to  Cave  City  in  an 
emergency,  and  that  he  left  when  Orville 
Dyer  became  available  for  the  assignment. 
He  adds  that  he  woidd  have  been  glad  to 
testify  before  the  military  court  of  in- 
(|uiry. 

A  photographer  for  the  Chicago  Tri¬ 
bune,  John  W.  Steger,  went  down  into 
the  Sand  Cave  tomb  of  h'loyd  Collins 
Feb.  17.  and  photographed  the  body  in 
its  resting  place.  Steger  was  suspended 
by  rf)pes  while  he  made  the  photograph. 
The  picture  was  a  means  of  identifying 
the  body.  Tbe  photograph  was  printed 
by  the  Tribune  and  two  other  Chicago 
newspapers. 

Lee  Collins,  father  of  the  man  buried 
alive,  wa-.  grateful  for  the  part  played 
by  tbe  press  in  the  rescue  work. 

“I  want  tf)  thank  the  newspapers."  he 
said,  “because  they  have  done  a  great 
deal.” 

BANKER-PUBUSHER  DIES 


tdiase  National  Bank  he  was  placed  in 
charge  of  tbe  branch  with  tbe  title  of 
-Assistant  \'ice  President  of  the  Chase 
National  Bank. 

lie  was  also  a  trustee  of  the  Union 
Dime  Savings  Bank,  a  director  of  the 
Livingston  Realty  Company,  the  Brooklyn 
I'nion  Publishing  Company  and  Treas¬ 
urer  and  a  director  of  the  Brooklyn  Real 
Instate  Ivxchange.  He  was  also  a  trustee 
of  the  estate  of  the  late  William  Berri. 
President  of  the  Brooklyn  Union  Publi.sh- 
ing  Company. 


In  New  Orleans  its 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertisers  at  a 
combination  rate  15c  a  line 
week-days  and  18c  a  line  Sun¬ 
days. 


THE 

PASSAIC 
DAILY  NEWS 

Leadt  in 

CtmMMifimd,  Local  and 
PorvifR  AdvattUbtt  in  ana  of 
Nam  Iaraoy*t  Fastast 
Groming  Citias 
TRADING  POPULATION 

I67J9S 

NBW  JERSEY  NEWSPAPERS.  INC. 
Natisaal  Advsrtlslai  R«pr«iMiUtiv« 
(ffom  Jmaoy  flo»$popm$  EMcImsiv^y) 
N*w  Took  CklMgs  PhUsd Newark 


#bituar|| 

''rRU.MAN  G.  D.WTKLS,  70,  who  died 
^  in  -Mameda,  Cal.,  Feb.  12,  founded 
the  Alonicda  Argus  45  years  ago  and  pub¬ 
lished  it  until  1010.  Of  late  years  he  was 
e<htorial  writer  on  the  Oakland  Tribune. 

I  .A.  Maxwkm..  77.  a  pioneer  journalist 
of  I'ulda.  Minn.,  died  at  his  home  at 
Pomona,  Cal.,  I'Vh.  S.  lie  established  the 


George  Hadden,  Vice-President,  Brook¬ 
lyn  Standard-Union  Was  60 

George  Hadden.  60,  vice-president  of 
the  Brooklyn  Union  Publishing  Company, 
publi.shcr  of  the  Brooklyn  Standanf- 
I'nion,  died  Feb.  13.  in  the  Long  Island 
College  Hospital,  following  an  operation. 

Mr.  Hadden  was  long  connected  with 
the  Hamilton  Trust  Company,  and  when 
that  institution  was  merged  with  the 


ONE  out  of  every 
THREE  Homes  in 
Milwaukee  receive 

THE 

MILWAUKEE 

LEADER 

“Unawed  by  Influ¬ 
ence  and  Unbribed  by 
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Adifortiding  Roprdtantativaa 

FRALICK  &  BATES 

Chicago,  New  York.  Atlanta.  Loa 
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morning  daily 
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Philadelphia 
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Tulda  Republican,  now  the  Free  Presi,  [ 
-Morton  B.  Wise,  former  city  editor  of  ' 
the  Winona  (Minn.)  Dceily  Republicas-^ 
Herald,  died  Jan.  31,  at  Phoenix,  Ariz.  ' 
J.AMES  A.  Hines,  4(),  who  had  worked 
on  the  Dayton  (O.)  Journal,  Irontn 
(O. )  Irontonian,  Portsmouth  Times  wi  - 
otlier  papers,  died  at  his  home  in  Ports-  1 
mouth,  ().,  recently.  At  one  time  he  was 
on  tbe  ITashington  Post- 

W.M.TER  Byron  Norton,  editor  of  tht  ^ 
Providence  (R.  1.)  County  Times  and  a  F 
former  pressman  on  the  Providence  Trib- 
une,  died  at  Riverside,  R.  I..  Feb.  15. 

D.  Benjamin  Busby,  78,  former  editor 
of  the  Columbia  (S.  C.)  Record,  died 
last  week  at  his  home  in  Monetta,  S.  C 
(jeorge  Woodruff  Walter  died  after  . 
a  brief  illness  Sunday  morning,  at  his  ' 
residence,  153  Alexander  avenue.  Upper 
Montclair,  N.  J.  He  was  a  member  of 
the  local  advertising  staff  of  the  Nea 
York  livening  Journal  for  the  past  sevet 
years,  and  was  previously  connected  with  I 
tlie  Clrristion  Science  Mcmitor.  He  was  . 
horn  at  Criston  Springs,  N.  Y.,  Mav  30 
1881. 
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In  January,  as  in  every  month 
for  many  years.  The  New  York 
Times  led  all  New  York  news- 
Iiapers  in  total  volume  of  ad¬ 
vertising,  having  published 
2,268,162  agate  lines,  an  excess 
of  862,808  lines  over  the  next 
New  York  newspaper. 

The  significance  (rf  The  Tiines  leader 
sliip  is  remarkable  when  it  is  consid¬ 
ered  that  the  advertising  published 
was  of  tbe  highest  grade  ai»T)canng  in 
any  newspaper  and  that  thmis.mds  ot 
lines  were  excluded  because  they  did 
not  meet  the  requirements  of  The 
Times  rensor.ship. 


2.0S  9nselts  Cttntii 


The  only  great  morning 
newspaper  in  the  PacifU 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  ii 


World  I  mmdm  to  Advorttolng 
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The  World  and  the  Etc- 
ning  World  hare  a  eon- 
bin^  circulation  daily,  of 
750,000  for  $1.20  per  agate 
line  groea,  aubject  to  con¬ 
tract  diacounta.  These  two 
papers  arc  read  by 
more  jobbera,  department 
and  chain  atore  buyera,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local- 
ixed  than  any  other  morn¬ 
ing  and  CTCoing  combinatton. 

QLfie  ObnU 

PuUtzar  B^rildbc,  N«w  Yai% 
Matin-*  Bldg.  Ganaral  Motan  MS- 
CUeago  Dalrait 
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SEVENTH  DISTRICT  AD  CLUBS  ELECT 
^  NEWSPAPER  MAN  CHAIRMAN 

m  Frank  Galle  of  Advertising  Department,  Wichita  Eagle, 
Kl  ■  Chosen  at  Wichita  Meet — Lou  Holland  Urges  More 
^  Vigilance  Against  Fraud  Ads 

Jjj  .  (By  Telcgrafh  ta  Kiiitor  &  Publisher) 

W/ICHITA,  Kan.,  Feb.  18. — The  Sev-  “.Advertising, "  lie  said,  "lias  caiise<l  the 
I  ”  enth  District  Associated  Advertising  farmer  to  want  bath  tubs,  automobiles, 
1  Gulis  of  tbe  World,  hel<l  its  fonrtii  tractors,  better  homes,  and  cosmetics  for 


annual  conven-  his  women  folks,  but  has  not  furnished 

_ tion  here  Feb.  lb  die  means  for  the  purchase  thereof.’’ 

to  18,  elected  offi-  Williams  produced  statistics  show- 

cers  for  the  com-  dig  that  when  the  average  acre  linancial 

ing  year,  chose  yield  on  American  farms  has  fallen  be- 

W  V  Oklahoma  City  low  a  fiO  year  average,  the  number  of 

f9  as  the  convention  annual  business  failures  have  gone  up, 

W  Wffm  citv  for  1926  and  and  when  the  financial  yield  has  risen 

V  y  1  heard  a  distin-  above  the  (lO  year  average,  the  number 
j  / guished  coterie  of  failures  has  been  rcduce<l.  This  he 
'■■"SHy  of  speakers  who  offered  in  support  of  his  statement  that 

L  ^  talked  in  plain  tl’*^  prosperity  of  the  country  is  directly 

terms  about  ad-  reflected  in  the  prosperity  of  the  farmer, 

vertising,  neither  Murdock  deliverwl  the  keynote  ad- 

'll  II  rl  o  r-stressinsr  dress  of  the  convention  on  the  opening 
S-  iJs  best  pohits  day,  on  the  subject:  "The  S<-arch  For 

Loo  E.  Holland  glossing  over  Cndeveloped  tlpportunities,”  and  Mr. 

its  frailties.  The  Allen  spoke  at  the  annual  banquet  on 

convention  was  held  at  the  Hotel  Broad-  Advertising  Ed’ic^  .i  k  .  i 

.  ,  Mr.  Hunt  outlined  the  best  salesman- 

™Due  to  tbe  fact  that  the  international  diip  methods,  both  in  advertising  and 
.  „  mcrcnandisinff,  and  laid  stress  on  the 


Loo  E.  Holland 


Due  to  the  tact  that  the  internattonai 
convention  i  n 
Houston  n  e  .\  t 
May  will  draw 
heavily  from  this 
district,  vvhich 
includes  Kansas, 

Oklahoma,  Mis¬ 
souri,  Arkansas 
and  Louisiana, 
and  to  the  fact 
that  only  six 
j  weeks  before  the 
i  convention  w  a  s 
called  the  place 
»as  changed 
from  Nevv  Orr 
leans  to  Wichita.  jiuni 

attendance  was 
small. 

Frank  Galle,  of  the  advertising  depart¬ 
ment  of  the  ll’icliita  Eagle,  was  elected 


fact  that  the  best  way  for  the  retailer,  in 
preparing  his  .advertising,  to  assure  the 
popularity  of  his  products  is  to  make 
a  close  study  of  what  his  customers  and 
patrons  like. 

BASEBALL  WRITERS  AT  PLAY 


Hold  Second  Annual  Dinner  in  New 
York — Prizes  Awarded 

Commissioner  Kenesaw  Mountain 

Landis  was  guest  of  honor  at  the  second 
annual  dinner  of  the  Xew  York  chapter 

Iiruin  yir  of  the  Baseball  Writers’  Association, 

leans  to  Wichita.  huni  field  at  the  Hotel  Roosevelt,  Feb.  15. 

attendance  was  More  than  30!t  attended.  The  writers 

small.  .  .  entertained  diners  with  a  skit  entitled 

Frank  Galle,  of  the  advertising  depart-  “Keep  Your  Shirt  On.” 
ment  of  the  H’ic/iita  Eagle,  was  elected  Commissioner  I^ndis,  W’ill  Rogers, 
chairman  of  the  district  for  the  next  year.  Senator  James  J.  Walker,  Irving  Cobb 
succeeding  R.  W.  Etter  of  Pine  Blurf.  and  Bugs  Baer  were  all  heard  in  talks 
f  .\rk.,  who  has  been  chairman  for  three  on  baseball  topics.  Mr.  Cobb  also  pre- 
and  one-half  years.  The  sUate  vjee-pres-  sented  the  prizes  of  the  Baseball  Writers’ 
idents  are  as  follows :  Missouri,  I-  E.  Association  of  America  in  the  absence  of 
Rudd  of  K.ansas  City ;  Oklahoma,  E.  A.  James  M.  Gould,  national  president. 

Guise,  Tulsa;  Arkansas,  Ixe  ITcming,  These  prizes  were  awarded  for  the  best 
Fort  Smith;  K.ansas,  R.  D.  Streeter,  baseball  stories  written  during  the  year 
Hutchinson.  Louisiana  was  not  repre-  by  members  of  the  as.sociation.  Grant- 
!  sented  at  the  convention.  land  Rice  of  the  Xew  York  Herald 

The  headliners  on  the  program  were  Tribune  won  the  prize  for  the  major 
!  Lou  E.  Holland  of  Kansas  City  inter-  league  cities,  a  fine  watch,  with  Gordon 
national  president  of  the  .\.  A.  C.  W. ;  Mackay  of  Phikidelphia  and  W.  B. 
Marco  Morrow  of  Topeka,  assistant  pnh-  Hanna  of  New  T'ork  receiving  honorable 
lisher  of  the  Capper  Publications  ;  Carl  mention,  and  h'rank  !•'.  O’Xeill  of  the 
Williams  of  Oklahoma  City,  editor  of  Syracuse  Tost-Staudard,  a  former  mem- 
"i:  the  Oklahoma  Farmer  and  Stockman;  her  of  tbe  Xew  York  chapter,  won  the 
li  Victor  Murdock,  editor-in-chief  of  the  watch  for  the  best  story  printed  in  a 
*  H'icliita  Eagle;  Henry  J.  Allen,  former  minor  league  city. 


■  governor  of  Kansas  and  editor  of  the 

'i  [*'f(ii(a  Beacon;  and  Carl  Hunt  of  Xew  HENRY  W.  RAYMOND  DEAD 

'■  lork,  manager  of  the  A.  A.  C.  W.  _ _ 

=.  Mr.  Holland,  in  his  address,  described  c-_  id  j  it*  »  rj- 

^  >s  “a  damnable  shame”  the  methods  I^ymond,  Firzt  Editor 

•1  of  advertising  frauds  perpctraterl  upon  o*  New  York  Times 

J  the  public,  and  particularly  in  K.insas,  ]  lenry  W.  Ravmond.  76.  son  of  the  late 
if  »tare,  he  said,  prec,nutions  Imve  not  been  Uenrv  I.  Ravmonfl.  foimder  .and  editor 
l|takm  as  they  have  in  neighboring  states,  of  the  A'.w  York  Times,  died  Feb.  18  at 
Mr.  Morrow  answered  the  three  charg-  his  home  in  Germantown.  Pa 
|i«most  often  made  again.st  .advertising;  Besides  being  well  known  in  American 
i  ttat  It  causes  iK-ople  to  let  others  do  iourn.alistic  circles  through  his  long  serv- 
i  Ihinking  for  them;  that  it  glorifies  ice  as  editor  of  the  Germantoum  Tele- 
;  :  that  it  results  in  expenditures  gn//>/i.  which  followed  a  thorough  appren- 

'  ™t  add  nothing  to  real  values.  ticeship  on  the  staffs  of  the  Xew  York 

I  Advertising,”  said  Mr.  Morrow,  “is  Times,  the  Chicago  Tribune  and  other 
i  "vL*  •  tiethixl  so  far  found  which  will  jiripcrs  in  the  W  est.  Mr.  Raymond  was 
"Wp  open  all  the  channels  of  tra<le  and  also  appointed  private  secretary  to  the 
a  glut  which  brings  disaster.  Secretary  of  the  Xavy  during  President 
1  successful  advertising  costs  nothing  be-  McKinley’s  Administration.  Throughout 
'Is  effects  economies  which  more  bis  service  in  this  capacity  he  still  retained 
j  repay  expenses.  Retail  stores  with  eilitorial  control  of  the  Germantown 
;  :•  three  time  turn-over  can  proht  greatly  i»ai)er. 

I  ;  doubling  their  advertising  apprupri-  - 

;  if  ■  if  by  that  they  can  make  one  more  Twice..-We«k 

•  j;  The  national  advertiser  who 

j  I®  neglecting  his  rural  market  can  well  George  B.  Van  Dyke,  editor  and  owner 
^  I  ;tnord  to  spend  more  money  on  it  to  in-  of  the  Anthony  (Kan.)  Daily  Bulletin 
!  'S't  the  volume  of  his  profits.”  has  announced  that  the  Bulletin  will  be 


Daily  Reverts  to  Twice-a-Week 


neglecting  his  rural  market  can  well  George  B.  Van  Dyke,  editor  and  owner 
'wd  to  spend  more  money  on  it  to  in-  of  the  Anthony  (Kan.)  Daily  Bulletin 
es-t  the  volume  of  his  profits.”  has  announced  that  the  Bulletin  will  be 

“f-  Williams  attributed  to  advertising  issued  hereafter  twice  a  week  and  the 
■-C'  of  the  unrest  on  the  farms.  daily  .suspended. 


IOWA 

BANKS 


In  First  Class  Condition 


Never  before,  in  the  history  of  Iowa 
banking  have  the  hanks  been  in  a  better 
and  more  healthy  condition. 

The  last  report  of  the  state  banking 
institution  showed  that  there  had  been 
an  increase  of  $1 ,500,000  in  the  deposits 
in  the  1,237  Iowa  state  and  savings 
banks  and  trust  companies  during  a 
period  of  three  months.  Also,  during 
the  same  period  of  time,  $1  6,650,000  in 
loans  has  been  repaid  to  the  banks. 

The  people  of  Iowa  are  in  better  finan¬ 
cial  condition  than  they  have  been  for 
some  time.  There  is  much  money  in  the 
state,  that  is  waiting  either  to  remain 
within  the  state’s  border  or  to  move 
out  toward  those  wise  advertisers  who 
can  make  the  lowans  realize  the  worth 
of  their  products.  Be  sure  that  you  are 
one  of  these  advertisers — the  very  wis¬ 
est  of  whom  will  use  this  list  of  demand- 
creating  newspapers  which  are  so 
thoroughly  read  and  relied  upon  in  Iowa. 


*BarIington  Gazette  . 

.(E) 

droulatlBB 

10,164 

Rat*  tor 
i,IW  Ubm 
44 

*Cedar  Rapida  Gazette  . 

.(E) 

31,401 

47 

*DaTenport  Democrat  &  Leader . 

.(E) 

14404 

46 

*Daveiiport  Democrat  &  Leader...., 

..(S) 

1749S 

.06 

tDavenport  Timea . 

..(E) 

34,676 

47 

*Iowa  City  Preas-Citiien . 

,.(E) 

6407 

411 

*Maaon  City  Globe  Gasette . 

..(E) 

12,633 

.04 

'Mnacatine  Journal  . . 

,.(E) 

7,763 

435 

*Ottnmwa  Courier  . . 

..(E) 

13453 

43 

'Waterloo  Evening  Courier . 

..(E) 

17,071 

.06 

*  A.  B.  C.  Statement,  Sept.  30,  1934. 
t  Government  Statement,  Sept.  30,  1934. 

E  tl  i  I  n  r  &  E  u  b  I  i  s  h  p  r  for  E  vh  r  u  n  r  y  2  1.  10  2  5 


Juiigcd  b>  lliust  >taiular(l!.  which  give 

HS  IWfT  I  ■  UJte  iJr  'N-  ||— ^  A  news  value  to  a  story  this  chapter  is  more 

C3  V  J\  11^  V  y '\/In  jLyl  I  y  interesting  than  anything  Buk  ever  print- 

ISZ'  ~  ^  Wll  *^g*^*T  ed  in  this  rruigazine.  Positive  proof  is 

j^SKSltSe^  ,1^  _ _ I  given  in  this  chapter  that  truth  is  often 

P*  I  pSPT^j  fciP^  stranger  than  liction. 

Ml  [*H  I  ,  I _  I  I  I  c  J  For  the  editorial  writer  "Twice  Thirty'' 

y|jl  ■■  — I*!  *  -  suggests  more  topics  for  editorial  discus- 

— cu - gjjy  book  I  have  read  in  some 

Bj  JAMES  MELVIN  LEE  time.  It  is  full  of  interesting  anecdotes 

U  .  ...  .j  ,  about  the  leading  figures  of  the  past  50 

aUKK  an  Dssining,  N.  i date  line  ilic  nat.  Later  they  went  to  Chapin  for  years  that  might  well  be  run  as  tillers 
rcci'utly  came  a  story  released  a  donation.  His  reply  was  characteris-  qh  newspaper  pages.  The  chapter  on  the 
by  the  State  Prison  Commission.  It  thus  tic:  “You  boys  waste  all  your  salaries  “American  Peace  Award”  is  worth  an 
told  of  the  work  of  one  of  the  inmates  in  on  booze  and  chippies,  then  when  you  editorial  by  itself.  A  note  should  go  to 
the  state  prison  at  that  place:  kick  up  your  toes  you  think  the  paper  the  morgue  aix)Ut  the  biographical  data 

He  h.i»  .vli.rneii  the  Rnievpmc  place  with  flow-  "  'll  care  of  your  widow.  I  don’t  which  will  be  found  in  the  appendix, 

ers.  trees  amt  shrubs,  aiul  the  yard  which  five  want  you  to  get  any  such  idea.  Get  the  But  let  US  hopc.  as  newspaper  men. 


By  JAMES  MELVIN  LEE 


the  state  prison  at  that  place: 

He  h.is  .ulurneil  the  gnievpinc  place  with  flow 


ers.  trees  aiifl  shrubs,  and  the  yard  which  five  want  yOU  tO  get  ally  SUCh  idea.  Get  the 

rnr‘ru“&‘;ish^is“m:l“'a  Th^ng' of  lerul!:.  tS;  ^  .  that  it  is  a  long  time  J^fore  “Thirty”  is 

rose  Riir.'eii  is  .in  insiviratioii  to  Jark  aii-»  \\  hat  Chapin  was  called  when  the  boys  written  for  Edward  W.  Bok.  It  was 

troublei^  souls.  got  together  to  take  the  little  fund  over  Emerson  who  said,  “We  do  not  count  a 

Sundav  editors  are  not  usually  caught  to  the  widow  had  better  be  ii^gined  th^  man’s  years  until  he  has  nothing  else  to 

napping.  but  this  tip  from  Ossining  went  P"‘  " ‘{f"  t^otmt.” 

begging  for  elaboration  at  the  hands  of  the  home  of  the  widow  she  was  especiaj  y  *  *  * 

skilled  literary  craftsmen.  But  the  eiiitor  sratetul  for  the  help  tendered.  With  ^ews  out  of  Russia  has  been  mo>t 

of  The  Cosmopolitan  Magazine  evidently  o\“7he"  IForW^have  ^^'esoe’ciallv^kind*  Jejune.  What  has  appeared  in  type 
knows  his  job,  for  he  commissioned  Irvin  ,,  u,,™.  i  r’  a  It*®  not  alwavs  come  from  reliable  sources. 

S.  Cobb  to  write  the  story.  It  is  printeil  Tf  t  b7d  nnt  JT  W  Me  E-  'V.  Hullinger,  as  representative  of 

in  the  March  issue  under  the  somewhat  ,  ■  p  ™r.iona1  rberlr”"*  the  United  Press  Association,  has  had  a 

Startling  caption  “The  Convict  Who  ^  Koz-i.  wonderful  opportunity  as  he  covered  his 

Made  a  Gar, Ion  on  the  K,.ad  to  Hell.”  h  .iv  hi  T  assignments  T that  country  to  study  the 

This  convict.  No.  69,690,  is  Charles  E.  ‘'’9>  '  t  have  much  to  say,  but  they  economic  phases  under  the  Bol- 

Chapin,  for  many  years  city  editor  of  of  rSefp  ^'t^vik  regime.  Along  with  his  nose  for 

the  AVa-  York  Evening  World.  How  he  £Vv  ic  "^ws  he  has  had  an  eye  for  the  truth, 

killed  his  wife  while  she  slept  in  Septem-  i  j  •  tuu  ^rofnmpnt  U  *ll  Kp  Consequently,  his  volume  “The  Rc-Forg- 

her.  1918,  need  not  he  retold  here.  De-  Russia”  (E.  P.  Dutton  &  Co  ) 

tails  may  be  found  in  his  own  book.  »  ^  *  *  '  w’ill  be  of  help  to  the  editorial  writer 

“Charles  Chapin’s  Story” — a  book  which  rrHjngp-  .-..,,1  R.....  ™..,  .b.  "lio  **'**sf  comment  from  time  to  time 

is  still  well  thumbed  at  newspaper  clubs.  T  .  ii  ■  ..-i-  .■  xi  ■  »  \  I'b  about  the  attempts  of  that  country  to  find 

I  do  not  need  to  tell  how  Oiapin  made  _  u-j  .'"^a  w-  a  place  among  the  civilized  nations  of 

the  Ossining  desert  to  blossom  like  a  pC'bner  s  Sons)  by  Edward  \V .  Kok  the  world.  Mr.  Hullinger  is  not  so  much 


Chapin,  for  many  years  city  editor  of  shevik  regime.  Along  with  his  nose  for 

l;;-. ■!5 ler- .-.'“.’T'" i:"- :a t <?■  .& Ek:- 


will  be  of  help  to  the  editorial  writer 
who  must  comment  from  time  to  time 
about  the  attempts  of  that  country  to  find 
a  place  among  the  civilized  nations  of 
the  world.  Mr.  Hullinger  is  not  so  much 


rose — without  expense  to  the  taxpayers  of  'E  ®  interested  in  the  sparks  that  flv  from  the 

New  York  State.  I  expect  the  readers  a  latter  af,yj]  j„  productions  that  are 

of  this  department  to  read  the  article  i  record  as  one  of  hammerwl  out. 

the  ten  books  most  m  demand  in  b,x)k- 

^But  I  do  want  to  take  up  one  or  two  an,l  libraries  “Twice  Thirty”  [7,  ^ 

assertions  made  in  the  article.  For  ex-  Bok  s  philosophy  of  life  with  a  Black  Leaves  Washington  Corps 


^  the  ten  books  most  in  demand  in  hook- 

"But  I  do  want  to  take  up  one  or  two  "‘•’'’es  and  libraries  “Twice  Thirty” 
assertions  made  in  the  article.  For  ex-  Bok  s  philosophy  of  life  with  a 

ample,  Cobb  says  that  Cliapin  had  the  Rankness  seldom  found  m  books  of  tin- 

reputation  of  being  the  best  city  editor  ^  i.  •  ..-i-t 

in  town  — certainlv  a  most  remarkable  Eok  quotes  Roosevelt  as  saying,  1  he 
tribute.  Desiring 'to  test  the  truthfulness  t^^le  of  contents  is  about  the  be>t  guide 
of  tliis  a<;scrtion  I  asked  a  citv  editor  of  :  know  of  to  a  book.  It  beats  the  cntiCN 
a  New  York  daily  as  we  were  at  lunch  ‘or  mC;  as  to  whether  I  want  to  read  it 
together  at  the  Newspaper  Club  whether  or  ,  .  ,  ,  ,  •  , 

he  agreed  with  Cobb.  He  hesitated  only  •'^'^out  thirty  chapters  make  up  this  vo  - 
a  moment  before  he  replied,  “Yes,  on  the  !"r'c  of  pages.  Each  chapter  head- 
whole.  1  am  inclined  to  give  Chapin  first  ",'R  challenges  the  imagination  and  picnics 
pjypj.  >’  the  curiosity.  Most  ot  them  deliver  the 

In  another  iilace  in  the  article  Cobb  Rooils.  „ 

remarks  :  "  Eok  worth  SIOO.OOO  to  the  Curtis 


n-nvirks  '  Was  Bok  wortli  SlOn.OOO  to  the  Curtis 

Publishing  Company?  Advertisements 
The  CKir"'  1  •’•y'  ><n<’''n  a  '’■ij'J  ,,{  cigarettes  are  excluded  in  the  columns 

SMil  to  titc  !)e^t  of  Illy  knoMliilyc  ami  liclicf  .  7  i-  •  ti  1  77-.  r 

ari'l  to  tie  best  of  riy  jers-iiial  observation  he  o'  the  l^Otites  Iiotne  Journol.  tine  Ot 
bail  never  mar.ife-tc.l  real  ttmiermss  except  in  Bok's  SOUS  must  have  seen  somewhere 
bis  attituHc  to«ar,l  the  fia^ile.  'a.lerl  little  jljap  slogan  “Ask  Dad-  He 

woman  vlii  was  to  ilic  bv  his  hamls.  ix  e  1  •  •  •  1  .  -i  ■ 

kttows.  1  lad  s  reply  is  given  in  detail  in 
Yet  Chapin  hail  a  side  which  I  think  ,ine  of  the  chapters, 
has  never  been  sufficiently  brought  out.  i)(,cs  one  wonder  how  the  editor  of 
One  ancxtlote — though  1  could  furiiish  77, c  J.adies'  Iiotne  Journal  who  told  .\m- 
scveral — will  do  by  way  of  illustration,  crican  parents  for  so  many  years  how  to 
.'\  few  weeks  ago  I  was  talking  at  the  Jiring  up  children,  reared  his  own?  Did 
Club  to  a  reixirter  to  whom  I  would  give  Be  preaclt  one  thing  in  his  magazine  and 
a  very  high  place  for  his  resourcefulness  practice  another  in  his  home?  These 
in  gi‘tting  spot  news  inunediately  to  his  |ucstions.  too,  arc  answered  in  the  volume. 


pajK'r.  It  was  he  who  turned  the  cohver- 
sation  to  Chapin — a  fact  that  shows  that 


What  docs  Bok  do  when,  away  from 
home  he  is  “solicited”  bv  what  seems  to 


t  hapin  is  not  forgotten  in  newspaper  he  a  scarlet  woman  of  the  street?  The 


circles. 

This  reporter  went  on  to  tell  me  how, 
when  he  worked  with  Chapin  on  the  Eve¬ 
ning  World,  one  of  his  associates  had  con- 
tractcl  pneumotiia  when  on  an  assignment 
and  had  died.  He  left  a  widow  in  des¬ 
titute  circumstances.  The  boys  thought 
’'t  would  be  a  nice  thing  to  pass  around 


chapter  which  answers  this  question  is 
entitled  “My  Most  I'nusual  Experience.” 


Americai  Largest  Circulat  ^o^ 
Building  Or^anizatiorx 

ResultjCount- 

6  Elisor  OCCIOENTM. Bid 
JNDUNAPOLIS-.INO 


OUT  OF 


100 


Thomas  Masson’s  “Annals  of 
1924”  contains  the  one  hundred 
best  paragraphs  written  during 
that  year.  Fifty-five  of  these 
were  written  by 

ROBERT  QUILLEN 

“World’s  Greatest  Paragrapher’’ 

ASSOCIATED  EDITORS,  INC. 

440  S.  Dearborn  St.,  Chicago 


Black  Leaves  Washington  Corps 

Robert  1  Black  has  resigned  as  Wash¬ 
ington  correspondent  of  the  Omaha 
(  Neb.)  World  Herald  and  the  Dubuque 
( la.)  Telegraph-Herald  to  enter  the 
l  lorida  real  estate  field. 


AUTOMOBILE 

FEATURES 

Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep  — 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 

BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 

The  UllmaD  Fealore  Senrice 

Woodward  Bldg.,  WadtiogloD,  D.C. 

- 19  2  5 - 

will  be  a 

Prosperous  Year 

an  immediate  gain  of  thou- 
sands  of  NEW  prepaid 
subscribers  is  the  best  possi¬ 
ble  way  to  start  the  New 
Year,  Our  campaigns  offer 
the  one  SURE  way  to  obtain 
this  circulation  increase,  as  is 
proven  by  over  twenty  years 
of  unquestioned  supremacy 
and  the  number  of  leading 
metropolitan  dailies  who  use 
and  endorse  our  services. 


DAILY  EXPANDS  NEWS  SERVICE 

Richmond  Timet-Dispatch  Opent  B«r. 

eau  at  Staunton,  Latimer  in  Char,, 

The  Richmond  (Va.)  Tinies-Dist'ata 
has  established  at  Staunton,  Va.,  tl* 
Times-Dispatch  Valley  News  Bure** 
which  will  be  in  charge  of  James  Q 
Latimer,  for  many  years  a  member  oi 
the  staff  of  that  newspaper. 

Correspondents  located  in  the  more  in. 
portant  towns  in  fourteen  counties  co*. 
prising  the  N'alley  territory  will  repo, 
by  mail,  telephone  ami  telegraph  to  tk 
Valley  News  Bureau.  leased  telepho* 
wire  will  connect  the  Bureau  with  ti, 
main  office. 

Handling  of  news  will  greatly  a- 
pedited  by  the  new  arrangement. 

Through  the  transfer  of  Mr.  Latine 
from  Richmond  to  Staunton  the  offictif 
secretary-treasurer  of  the  Virginia  Prt, 
.Association  which  he  holds  will  also  k 
moved  tti  Staunton. 


U  Our  Features: 

M  Irvin  S.  Cobb 
H  Samuel  G.  Blythe 
^  R.  L.  Goldberg 
^  Roe  Fulkerson 
Don  Herold 
1^  O.  O.  McIntyre 
»  Nellie  Revell 
^  Will  Rogers 
•  H.  J.  Tuthill 
A  Albert  Payson  Terhnac 
^  and  others 

^  The  McNaoght  Syndicate,  he. 

^  Time*  Building,  New  York 


HOLLISTER 

CIRCULATION  ORGANIZATION 

7i7-7ia  cbr'L  exchange:  EilDg. 
L05  anceles,  cal. 


Newspaper 

Features 

i 

Intelligently  Selected — Properly  j 
Prepared  ! 

) 

Comics,  Fiction,  Cross-  i 
Word  Puzzles,  Weekly 
Features,  Daily  Fillers  j 
and  Blanket  Services.  : 

Write  for  Sample  Sheets 

Beahets’  Spnhirate.  3nc. 

799  Broadway  New  York 


(Sir.  Publisher 


Business  Manager 

The  Internationil 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 

CLARENCE  EYSTES 

Swi’y-Trun*.,  L  C.  M.  A 

Peoria  Star  Co. 

Peoria,  nL 
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enamel  engraving 

PROCESS  FOUND 

Top”  Enamel  Method  Which  is 
Fool  Proof  and  Improyes  Print¬ 
ing  Announced  by  Hearot 
Laboratorie* 

A  nKHliticatidii  and  simpliticatiim  ut  the 
aumel  process  of  eiiRraving,  which  makes 
jihotograpliic  repro<Iuctions  staml  out 
dearer  and  in  more  detail  than  ever  be- 
tore  on  newsprint  was  disclosed  this  week 
tor  the  first  time  by  Charles  E.  Tebbs. 
leittral  art  director  of  the  Hearst  news- 

“Using  our  new  process  an  engraver 

Iaa't  make  a  poor  cut,  unless  the  photo- 
^ph  is  bad  in  the  first  place,"  Mr.  Tebbs 
dainied. 

“For  20  years  newspapers  have  been 
I  printing  pictures  from  zinc  with  an  ink 
Itop"  Mr.  Tebbs  explained.  “But  with 
:.e  ink  top  the  dots  spread  and  thickened. 
“Various  attempts  were  made,  especially 
ri  ^ton,  to  use  enamel  to  prevent  such 
-rtd  and  give  better  detail  to  cuts, 
.i'hat  was  known  as  the  hot  top  method 
developed. 

“A  year  ago  the  late  George  Palmet 
i  the  Hearst  organization  went  abroad 
study  foreign  engraving  methods. 

“Last  July,  following  experiments,  we 
hoi  a  formula  for  what  is  now  known 
the  cold  top  enamel,  which  we  have 
'.iiii-d  and  are  now  using  in  all  the 
•je  Hearst  newspapers  throughout  the 
-•"imtry. 

“This  new  methosl  insures  an  exact 
-;r  of  a  photograph  and  is  fool- 

-  .'if  for  any  engraver,  and  in  addition 
■  we  think,  the  greatest  time  saver  that 
R  been  diseovered  for  years.” 

The  cold  top  enameling  process  ha^ 
in  in  use  by  the  Nne  York  Mirror 
If  it  started  last  .August.  It  was  de- 
' "rKn!  in  the  Hearst  Oiemical  Res'earch 
1  ratnry  in  Xew  York,  of  which  Dr. 

t'lhn  Hclfrich  is  director. 

Mr.  Tebbs  has  been  with  the  Hearst 
.  -;  aj'i  rs  for  34  years.  He  was  one  of 
1  r^t  newspaper  photographers  in  the 


WEEK’S  AD  TIPS 


j  N.  W.  Ayer  &  Son,  (  lu-stiuit 

j  ‘  '’’hia.  Now  handlinsr  acr'tint  of  R.  K. 

:  t  Mfpr.  Co.,  radio,  Jersey  City,  N.  J. 

Barton,  Durstine  &  Osborn,  .'S3  Madison  aAe 
?  ,  New  York.  Making  5,nO>  line  contract’* 

'  •  ih  newspapers  in  varirrtts  sei'ti''Tis. 

Thomas  £.  Basham  Company,  Interstmibern 
!  ly^Aiisville.  Placinjr  orders  with 

’  •  :s  in  (  entral  West  for  the  AxtMi* 

T  ■'  Tobacco  ('tnnpany,  “(down  Cifrarettes." 

^  Brennan^Eley  Company,  922  Republic  lUiibi- 
i  v.  Chicago.  Rep^.rted  to  be  handling  acciHUit 
.  t'.  the  Lomax  Ginger  .\le  Company.  Chicago. 
CoHins-Kirk,  Inc.,  75<>  North  Michigan  ave- 
*-  t.hicago.  RejKvrted  to  have  secured  ac- 
t  t  of  the  Morton  Salt  Company,  (diicago. 

Swnuel  C.  Croot  Company,  2H  West  “Mth 
»  't.  New  York.  Placing  a  try-out  cam- 
P  with  some  Pennsylvania  newspapers  for 
J  National  Sales  ('hain  Company,  “Yankee 
r  :  ;n  p,’*  New  York, 

-  Bflfcert  H.  Dippy,  903  Fox  Building,  Phila- 
m  t  Has  secured  the  account  f>{  the 
^f^adden  Radio  Company,  Philadelphia. 
.Domnee,  Sullivan  St  Company,  130  West 
\  ■  street.  New  York.  Now  handling  account 
I  ■  Ae  Magnavox  Company,  “Radio**  sets,  etc.. 

V  ■  ’  ■  f  al. 

S.  Goldsmith  Company,  9  East  41st  street, 
\ork.  has  'iecured  the  account  of  Win- 
,{:■  Boit  &  Company,  “Mero<le**  un«lerwcar, 
|aWfieM.  Mass. 

Hellwig  Company,  9  East  40th  street, 

S  Placing  o  rders  with  s»»me  New 

tI  State  and  New  England  newsjxipers  for 
11#  ''p  i;’,  fit  Sofi.  stxips  and  scouring  powder, 
“^'yn,  N.  Y. 

A  Thomas,  400  North  Michigan  avenue, 
i  ^  Making  5.00U-line  contracts  with 

'  in  various  sections  for  the 
Chicago. 

iMitet  ft  Finney,  Inc.,  40  West  40th  street, 
i  2  I  !  to  l)e  placing  acamnt 

T.  Stanley  Company,  sriaps.  New'  York. 
Mlanam  Agency,  1R5  Madison  avenue.  New 
1.  ';  Making  5,0iJ0-line  contracts  with  new«- 
•P  fleeted  sectbms  for  the  Bonnie  B. 

;  vT*  nair  nets.  New  York. 

J  Wilson,  Inc.,  9  Hanover  street, 

m  Placing  orders  with  newsp;ipers 

Y  I*  same  as  last  year  for  the  New 
■  w*  Insurance  Company,  annual  state- 
-■-  t.  New  York. 

4^"  Rojenherg  Campwiy,  Inc.,  110  West 
S  .  Nork.  .Appointed  advertising 

^  tor  TXtplex  Condenser  ft  Radio  Corpora 


tit.ii.  Kn<«k!yn.  N.  Y..  fi>r  a  campaign  in  trade 
and  “f.an**  machines. 

Ross-Could  Advertisinc  Agency,  10th  and 
(Hive  streets,  St.  Ixniis.  Handling  advertising 
(ff  Milhradt  Manufacturing  Company,  St 
I./iuis,  manufacturers  of  Milhradt  power  lawn 
mower. 

W.  W.  Sharpe  ft  Co..  240  Broadway.  New 
Y<irk.  Handling  advertising  of  Standard  Radio 
Corporation,  “Standardyne”  Radio,  Worcester, 
Mass. 

Shnpson  Advertising  Company,  Syndicate 
Trust  Bldg.,  St  Louis.  Will  use  one-quarter 
and  full  pages  in  leading  metropidit.'in  news- 


p.il>ers  fc»r  Trann*e  Spark  Plug  Company,  St. 
Louis. 

Snodgrass  ft  Gayness,  Inc.,  250  Park  avenue. 
New  York.  Preparing  plans  for  a  rotogravure 
campaign  for  Houbigant,  Inc.,  Face  Powder, 
etc..  New  York. 

F.  R.  Steel  Company,  201  E.ist  Ontario 
street  Chicago.  Onlcrs  are  being  sent  fnit  to 
a  general  list  of  newspapers  on  the  Western 
Specialty  Company. 

Sterling  Advertising  Service,  58  W.  40th 
street.  New  York.  Placing  orders  with  news¬ 
papers  in  Oiicago,  New  York,  IjOs  Angeles, 


t  leN eland  .and  Siu  Krancisc*  i»»r  Indra  Pearl 
I'ompany.  3%  Fifth  avenue.  New  York. 

Stewsrt'Davis  Advertising  Agency,  400  North 
Michigan  avenue,  (.liicago.  Schedules  on  the 
Wrigley  Company,  (chewing  gum),  Chicago, 
are  l)eing  sent  out  to  newspapers  generally. 

J.  Walter  Thompson  Company,  410  North 
Michigan  avenue,  Chicago.  A  list  is  being 
prepared  on  the  Celotcx  Company,  (Thicago. 

Young  ft  Rubiesm,  Atlantic  Bldg.,  Philadel¬ 
phia.  Will  place  orders  with  newspapers  in 
various  sections  for  Process  Oiemical  Com¬ 
pany,  “Larvex**  Moth  Proofing  Machine,  2^ 
W.  57th  street.  New  York. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


For  Sale. 

Motlel  K  Duplex  prey's,  bought  new  in  March, 
1924.  Extra  rollers,  sixteen  eight-col.  chases 
an«!  one  double-truck  chase,  with  motor  com¬ 
plete.  Ready  for  immediate  delivery.  Best 
offer  will  take  it.  Part  cash,  balance  bankable 
palmer.  Address  Sun.  Spartanburg,  S.  C. 


For  All  Newspapers 

DUPLEX 

PRESSES 

“OUR  CUSTOMERS 
WRITE  OUR  ADS” 
DUPLEX  TUBULAR 

"The  Hexihility  of  the  Duplex  Tubular 
ai»peals  to  us.  Its  economy  of  opera- 
tbm  is  another  feature  and  its  speed 
<)»i  all  runs  is  the  same.** 

Janesville  Daily  Gazette 

JANESVILLE.  WISCONSIN 

Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 


N.Y.  DAILY  NEWS 


HALF-TONES 


Best  in  the  World 


Made  by 


POWERS 

NEW  PROCESS 


Cline- Westkighouse  Double  Motor-Drive 
with  full  automatic  push  button  control. 

USED  BY  THE 

Harrisburg  Patriot 

Harrisburg,  Pa. 

We  refer  you  to  them  for  their 


X/CLINEN^ 

>WE1£CT1BC\\ 

/WMANTO.CO'^ 

CM1CAOO 


MAIN  OmCB  lASTIRN  OmCI 

Plthcr  Bldg  MtrWldi*  Bldg. 

843  8.  Dttrboni  8t  Breadety  at  S4tb  8i 

CHICAOB  NBW  TOBK 


32  pp.  Hoc  Web  Press. 

Printing  usual  combinatit  ns  up  to  32  pp. 
Speed,  25.000  up  to  16  pp..  or  12,500  up  to 
32  pp.  F.quippe<l  with  mot«>r  amt  complete 
stereotyping  outfit,  everything  necessary  t«>  pro¬ 
duce  plates.  Ha-*  been  used  only  once  a  week, 
producing  a  tabloid  |»ajKr  which  is  to  be 
changed  to  a  magazine.  A  fine  outfit  at  very 
reasonable  price  for  quick  action,  ('an  supply 
samples  of  its  work.  Ask  for  details  of  Nik 
644.  Baker  Sales  Comfiany,  200  Fifth  avcuue. 
New  York.  Wc  have  many  other  gruid  presses 
to  offer  if  above  does  not  fit  your  requirements. 
Let  us  know  what  you  can  use. 


W«  CAD  iDcreMe  yoar  boiincs^^oci 
want  it  increased. 

Yon  have  ttaoagfat  d  press  elippiafs 
yodrself.  But  let  os  tall  yoo  how  press 
clippings  can  be  made  a  hosiness 
boilder  for  yoo. 

BURRELLE 

145  UUfMte  St.  N.  Y.  Cil, 

EataliUUMri  ■  OaBrlOT  ml  m  Cmmbrj 


Don’t  Pig  Metal 

It  Wastes  Money 

Don't  melt  yonr  metal  twice  to  nao 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sya- 
tern.”  Relcreneea  gladly  fnmiahed. 


BtSwSisSSff  As  Metsi  Fm 


Pricters  Mannfactaring  Co. 

709-719  Palace  Bldg., 
Minneepolia  Minn 


Printers’  Outfitters 

Printing  Plant,  and  businesa  bought  and  add. 
American  Typefounders’  products,  printers' 
and  bookbinders’  machinery  of  every  dearrip- 
tion.  Conner,  Fendler  &  Co.,  96  Beekman 
St.,  New  York  City. 


Used  Newspaper  Presses 

R.  Ho«  ft  Cs.  Right  Angle  Qoadrople  Press 
with  Iwo  folders.  Prints  48,000  4-6  or  8  pages, 
24,000  10-12-14  or  16  pages,  12,000  20-24-28  or 
32  pages.  Length  of  page,  22^  inches. 

Scott  4-Dock,  2-Pa|e,  wido  Quadruple  Frees 
with  single  folder.  Capacity  24,000  4-6-8-10-12- 
14  or  16  pages,  12,000  20-24-28  or  32  page  pa¬ 
pers  collected.  Length  of  page  22^  inches,  7 
or  8  columns  to  page. 

Two  Scott  Quadruple  4-Deck,  2-page,  wide 
Presses  with  single  folders.  Capacity  4-6-8-10- 
12-14-16  pages  24,000,  20-21-28-32  page  papers 
12,000  per  hour,  7  or  8  columns  to  page,  length 
of  page  23  9/16  inchos. 

R.  Hoe  ft  Company  Double  51extnple  Press  with 
central  folders  and  extra  eolor  cylinders.  This 
prints  7  or  8  columns  to  the  page,  length  of 
page  23  inches. 

PRESSES  AVAILABLE  FOR  EARLY 
DELIVERY 

Walter  Scott  &  Co. 

Plainfield,  New  Jersey 

t41  Monadnock  Block  1457  Broadway 

CHICAGO  NEW  YORK 


MODERNIZE 

yoar 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  mnd  steel. 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  RiTors,  Wia. 

For  isls  by  sU  prominent  Type  Fonn- 
ders  snd  Oesler,  everywhsre. 


Hoe  Combined  Saw  Table  and  Mono -Rail  Trimmer 

-e - ..  This  Machine  combines 

'  I  the  advantages  of  the  Hoe 

Pedestal  Saw  Table  and 
the  Hoe  Mono-rail  Trimmer. 

Style  “A”  Cut- 
Head  for 

Wood  Blocks  or  Style  "B”  for  extra 
heavy  cutting  on  Zinc  or  Copper. 
The  Hoe  Patented  Mono-Rail  prin- 
ciple  allows  the  Operator  to  follow 
.  the  work  beyond  the  Cutter  Head 
permitting  more  speed  and  greater 
.  accuracy  in  trimming  Wood  or 

Metal  Blocks  of  varied  sizes. 

IF  IT’S  A  HOE,  IT’S  THE  BEST 

R.  HOE  &  CO.,  INC.,  504  Grand  Street,  New  York  City 

7  So.  lAnrhom  Stnet,  CHICAGO,  ILL.  7  Wsicr  Street.  BOSTON.  MASS. 
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The  Market  Place  of  the  Newspaper 


per  word  per  kioertion,  cash  with  order, 
for  advertisements  tmder  the  classifica- 
tion  of  **Sltuatiaiis  Wanted.** 

1  per  Unc  per  insertion,  cash  with  order, 
aOC  n  white  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 

per  word  per  insertion,  cash  with  (wder, 
for  advertisements  under  any  other 
classification. 

o/'  per  line  per  insertion,  cash  vrith  order, 
if  white  space  Is  used  at  top  and  bot¬ 
tom  of  advertisement. 

SITUATIONS  WANTED^ 

Advertising  Man. 

Kxpcricncc'l  salesman,  copy  writer,  manager, 
young,  energetic,  capable,  pleasing  personality 
desires  permanent  position  with  progressive 
daily  where  good  constructive  work  will  be 
appreciated  and  rewarded!.  A  real  opjortunity 
more  essential  than  initial  salary.  Record  and 
references  okeh.  Address  C*765,  care  Editor 
&  Publisher. 

Advertising  Man. 

Successful,  experienced  advertising  man.  m  the 
thirties,  is  hx)king  for  a  position.  He  has  long 
ago  proven  his  ability  as  a  producer  of  hig 
business.  Has  exceptional  organizing  and  ex¬ 
ecutive  powers,  and  a  record  of  accomplishing 
results  an<l  getting  things  done.  After  ten 
years  with  present  employer  in  Mrtropolitan 
city,  he  has  re.iched  the  limit  of  his  job  and  is 
seeking  new  c<  nnections  where  he  can  develop 
further.  Willing  to  start  at  $5,000  and  bonus 
on  a  “make  good’*  basis,  although  now  earning 
considerably  more,  I'roviding  job  is  sufficiently 
important;  with  enough  scoiie  for  progressive 
development.  Jurisdiction  over  national  adver¬ 
tising  department  would  interest  him.  f.eadjng 
banks,  publishers,  advertising  agents  and  im¬ 
portant  firms  will  supply  the  fullest  information 
and  references.  Address  C-736,  Editor  &  Pub¬ 
lisher. 

Advertising  Manager  and  Scdicitor. 

New«if*apei  and  agency  experience,  a  go  getter, 
individualit),  appearance,  ability  proven,  ^^Id 
consider  change.  References  plenty,  C-755, 
Editor  &  Publisher. 

Advertising  Manager. 

18  years’  experience  leading  Metropolitan  news¬ 
papers.  Capable  executive;  convincing  salesman. 
Thoroughly  experienced  building  and  promoting 
general  retail  advertising;  well  acquainted 
national  field.  Now'  employed;  age  36,  married. 
Address  C-763,  c.are  Editor  &  Publisher. 

Advertising  Manager.  ,  t 

Of  Stmthern  daily  in  city  of  75.000  seeks 
change.  Eleven  years'  experience  preparing  and 
selling  forceful  copy-layouts  and  newspaper  mcr- 
chan<ii<ing.  Age  30,  married.  Willing  to  be 
a  subordinate  but  welcome  responsibility. 
Address  Rox  0  748,  Editor  &  Publisher. 
Advertising  Manager. 

Man  29  years  of  age,  married,  has  had  con¬ 
siderable  experience  in  promotional  work,  has 
record  as  a  pro<lucer,  wants  connection  with 
a  live  daily  in  a  progressive  city,  as  promotional 
or  display  advertising  manager.  Can  furnish 
best  of  references.  Available  March  10th.  Ad- 

dress  r-758.  Editor  &  Publisher. _ _ 

Advertising  Manager. 

Now  employed  seelnng  new  connertion.  Twelve 
years*  exi>erience  in  selling  advertising.  Ace  35. 
Thoroughly  familiar  with  local  display,  automo¬ 
bile  accounts  anil  publicity,  national  accounts 
and  seiwice  w’ork.  also  classified  advertising. 
Employed  at  present  as  Advertising  Manager  of 
middle  western  daily  with  circul.ition  alwut 
85,000.  Not  satisfied  with  future  here.  Can 
f-iirni'-h  best  of  references.  Ad«lres«i  Hox  C-750, 
Editor  &  Publisher.  _ 

Artist  ^  •  I  j- 

l>esires  change;  experienced  in  all  art  including 
cartoons.  Address  0-702.  care  Editor  &  Pub¬ 
lisher^^ _ _ 

Advertising  Solicitor. 

Available  April  1st;  age  23:  5  years*  experi¬ 
ence;  newspaper  or  magazines.  Connected  with 
one  organizati«m  for  3  years.  Fully  acquainted 
in  larger  cities  of  llliiiMs,  Indi.ana,  Ohio  and 
Michigan.  S.il.-iry  <iccon<iary.  TVst  of  refer¬ 
ences.  Rnx  Kditor  Publisher. _ 

Buakiess  Manager  or  General  Manager. 
Exceptional  ability  and  record  for  Business 
Building — and  now  business  executive  of  pajier 
nc.nr  New  York — contemplates  making  a  change 
for  purely  personal  reasons.  Both  provincial 
and  Metropolitan  experience — unquestionable 
character — no  objection  to  second  or  third  jiaiier 
— Bonus  or  stock  proposition  preferred.  Atl- 

dress  C-762.  care  Etlitor  &  J^l)lishet\ _ _ 

Capable  Sports  and  Editorial  Writer, 

With  six  vears’  weekly  and  small  daily  experi¬ 
ence  in  eciiting.  reporting,  he.od  writing.  pro<  f- 
reading  and  sports,  wants  advancement  from 
large  semi-wcckly  to  well  established  daily  in 
medium  sire  city  where  main  time  could  be 
given  to  siiorts  and  editorials  with  rest  where 
needed,  or  assistant  to  sports  editor  on  larger 
paper.  I’mler  thirty,  educated  and  aggressive 

worker.  C-737.  Editor  &  Puhljsher. _ 

Cartoonist. 

Experienced,  desires  pewitirn.  Three  years’ 
experience  in  chalk- plate  reproduction,  the 
economical  and  quick  process  (or  daily  car¬ 
toons  and  line  drawings.  Formerly  with  Ports¬ 
mouth  Daily  Times.  George  Schmidt,  414 
Sinton.  Portsmouth,  Ohio. 


Situations  Wanted 

Cashier  or  Auditor. 

Ytxing  married  man  thoroughly  familiar  with 
newspaper  accounting  and  business  office 
rnutine  desires  position  with  live  organization 
where  opportunity  for  advancement  is  offered. 
Will  furinsh  reference  from  present  and  past 
employers.  Address  Box  C*707,  Editor  & 
I*ui>lisher, 

Circulation  Manager. 

I)f>ires  imnicfliate  connection.  Ten  years’  ex- 
ptrience  on  large  and  small  papers.  Racked 
^|)le^di^l  rtcord.  Excellent  references.  Address 
Box  C-747.  F'ditor  \  Publisher. 

Circulation  Manager 

Now  employed,  wishes  to  make  a  change. 
Young  man  (33)  with  19  years'  experience 
in  circulation  department  of  present  employ¬ 
ers,  would  like  to  connect  with  a  New  ^g- 
land  daily.  Address  Box  C-72S,  care  Editor 
&  l*ul»lisher. 

Circulation  Manager. 

t'apnhk  ext'culive,  proven  ability,  good  organ¬ 
izer.  I'amiliar  with  all  departments.  Knows 
hov.  to  create  and  build  circulation.  Publisher 
who  wants  to  increase  circulation  of  his  paper 
ami  fUsires  to  put  circulation  department  in 
efiicient  comi>elent  hands.  Write  C-759,  Editor 
.S:  Piiblislur. 


Circulation  Manager. 

20  years’  experience  in  circulation  work  on 
daily  newspapers;  age  40,  inarried;  resigned 
last  position  Deceml>er  first  after  eight  years’ 
service;  have  had  a  good  rest  and  now  ready 
to  take  charge  of  some  publisher’s  circulation 
l>roblems;  thoroughly  familiar  with  all  systems 
of  handling  city  circulation  through  carriers 
and  newsboys;  also  country  agents  and  rural 
mail  subscriptions  and  all  forms  of  circulation 
pr<»motion  work.  Can  reorganize  a  circulation 
flepartnient  .and  produce  results.  Successful 
circulation  record  and  best  of  references.  Write 
or  wire  lor  further  mirticulars.  W.  C.  Hunter, 
3656  North  Mi-nticello  avenue,  CThicago,  Ill. 


Classified  Manager. 

An  experienced  classified  manager  with  a  very 
successful  i»ast  record  has  outgrow-n  his  pre-^ent 
connections  and  desires  a  permanent  position  in 
a  larger  field.  Address  lk)x  C-742,  Editor  & 
PtiblisluT. 


Classified  Advertising  Manager. 

Now  or»en  for  position;  5  years*  experience  on 
two  papers;  single,  strong  personality.  A  writer 
of  result  getting  copy.  (Jnly  permanent  posi¬ 
tion  considered.  Will  start  at  your  figure  if 
increased  cla-ssified  will  bring  an  increase  in 
salary.  Wire  nr  write,  Vance  Moon,  933  Mur¬ 
phy,  Joplin,  Mo. 


Copy  Editor. 

Young,  fast,  accurate,  open  for  position.  Ex- 
ixrience  includes  largest  papers  in  country. 
Minimum  salar>',  $50.  or  will  purchase  interest 
in  small  <Iaily.  C-740,  Editor  &  Publisher. 

Desk  Man. 

Or  reporter — qualified  by  8  years*  experience 
for  any  news  department.  Likes  responsibHity— 
prefer  tidewattT  districts.  Available  April  1st. 
.‘\ddrcss  Box  C-746,  Editor  &  Publisher. 

Editor  or  Managing  Editor. 

(Vdlege  man  with  ten  years’  experience  in 
getting  out  papers  in  Eastern  cities  would  like 
to  get  hack  into  daily  newspaper  work  in  East 
or  Middle  West  Now  connected  with  national 
magazine.  Fine  record  all  the  w’ay  through. 
(Arculation  builder,  chock  full  of  idea&. 
Writes  editorials,  can  run  column.  Address 
Ik>x  C-726,  Fxiitor  &  Publisher. 

Golf  and  Tennis  Editor-Reporter. 

Experienced,  well  qualified,  available  April  1st. 
Now  employed  second  sea«on  at  Big  Florida 
Ke<rrt:  8  years*  knowledge  of  all  news  depart- 
irents,  including  desk  assignment,  street  work. 
.\ddress  Box  C-744.  Editor  &  Publisher. 

Inside  or  Out. 

Tired  of  being  cog  five  years  on  New  York 
City  dailies,  versatile  street  and  desk  man  wants 
opi>ortunity  to  develop  with  smaller  eastern 
pai>er.  Ingenious,  facile  writer;  mixer,  execu¬ 
tive  ability.  Know  new’s  and  always  get  it. 
Will  take  $35-$40  until  job  and  myself  prove  up. 
Immediate  action.  Box  C761,  care  Editor  & 
Publisher. 


Situations  Wanted 

I  Build  New  Display. 

.\n  idea  and  plan  for  every  prospect.  Aggres¬ 
sive,  dependable.  Strong  on  contact  OJpy  w'ith 
a  jHinch.  St.ind  any  test.  Build  go^  will, 
thormighly  ex}H*rienced.  A  real  asset,  good 
chanacter,  reliable  references.  Healthy,  ener¬ 
getic.  reS4'nirceful.  No  strong-arm  methods. 
Have  spwd,  successful  cx|>ericncc  and  neces¬ 
sary  ability  in  all  departments  display.  I  will 
produce.  Any  paper  could  use  iny  services 
to  advantage.  IVrmancnt  connecti‘»ii  desired, 
East  or  Central  West  city  of  75.0i*t  or  more. 
Let  me  devel<’i>  business  for  you.  Salary  or 
c«>mmission.  Wire  or  write.  C-705,  Editor  & 
I’nblisher. 


M«masing  Editor 

Or  General  Manager;  Am  an  Experienced 
Executive;  Am  a  Crackerjack  Circulation  Pro¬ 
motor;  Am  a  Thoroughly  Trained  Newspaper 
Man.  Can  put  the  metropolitan  snap  into  a 
small  daily  and  do  it  with  curtailed  force  and 
limited  equipment.  Can  do  many  things  on  the 
pai>er  myself.  Know’  the  needs  of  small  cities. 
Strong  on  local-subject  editorials.  C-767,  care 
Editor  \  Publisher. 


A-1  Mechanical  Superintendent. 

Young,  thoroughly  practical  man  in  all  mechan¬ 
ical  departments,  with  vision  and  planning  in 
advance  for  any  emergency  in  order  to  play 
safe  always.  Want  connection  where  everyone 
else  failed  thus  far  to  produce  results.  Will 
organize  to  get  maximum  production  and  also 
get  organized  labor  to  cooperate.  Confidential 
treatment.  ^  Prefer  corporation  with  several 
plants.  Will  consider  interest.  Address  C-708. 
Editor  &  Publisher. 

Mechanical  Superintendent. 

Executive  of  exceptional  ability  and  personality 
would  consider  change  from  present  position;  45 
years  old;  experience  gained  with  largest  news¬ 
papers  in  the  East;  $150  weekly  to  start.  For 
personal  interview,  address  C-648,  care  Editor 
&  Publisher. 


Newrs  Executive. 

Managing  or  city  editor  seeks  permanent  loca¬ 
tion  small  city  evening  daily,  preferably  in 
East  or  South.  Ten  years’  experience  all 
around  editorial  work,  reporter  to  managing 
editor.  Age  31,  college  education,  good  per- 
simality,  hard  worker,  clean,  honest,  energetic, 
reliable.  Thoroly  acquainted  with  all  prob¬ 
lems  of  small  daily.  Proved  ability,  no  bluff. 
.\ble  organizer,  executive,  result -getter. 
Builder  of  gtjod-will  and  real  newspaper  qual¬ 
ity.  C-729,  Editor  &  Publisher. 


Newspaper  Advertising  Manager  or  Saleszium. 
One  who  possesses  the  ability  and  knack  of 
developing  accounts.  Can  service  accounts  with 
copy;  have  had  experience  on  small  town  and 
city  dailies.  Will  go  anywhere  but  prefer 
Central  States.  Address  Box  C-764,  care 
Editor  &  Publisher. 

Newspaperman 

with  complete  reportorial  training  and  thorough 
knowledge  of  makeup,  editing  and  news  values 
seeks  connection  with  publisher  of  daily  in  medi¬ 
um  sized  city.  A  god  writer,  versatile,  steady 
and  hardworking.  Oualified  city  desk  and 
can  train  ^  young  rciH)rters.  Twenty-six  and 
*iinKlc.  Now  employed  on  leading  Eastern 
newspaper.  Address  C-760,  Editor  &  Pirolishcr. 

Newspaper  Man. 

W  hose  experience  has  touched  every  branch  of 
the  new*ipaper  vame--!ast  eight  years  as  nianng 
ing-editor — now  hdding  very  responsible  posi¬ 
tion,  voluntarily  seeks  desirable  and  permanent 
desk  connection  on  live  afternoon  daily.  Un¬ 
broken  record  of  success  will  stand  clost'st  in- 
ve^tication.  College  man.  aced  37,  reliable, 
competent  and  safe.  (iiKid  organizer  and  can 
get  maximum  from  staff.  No  bad  habits.  De¬ 
tailed  information  and  references  gladly  sub¬ 
mitted.  Address  Box  C-751.  Editor  &  Publisher. 

Reporter. 

Experience*!,  single.  22,  wants  position  on  live 
daily  in  Ohio.  Can  handle  desk.  Capable,  can 
turn  out  features.  If  you  want  a  live  wire 
write:  Hugh  Harold,  care  H.  Gleespen,  Congress 
St.,  Marion,  Ohio. 

Reporter. 

Young  woman,  university  graduate,  trained 
in  journalism.  Aml)iti«)us  and  willing  worker. 
Best  reference'^  in  regard  to  ability  and  char¬ 
acter.  Am  available  at  once.  .Vddress  Box 
C-738,  Editor  &  Publisher. 

Special  Advertising — 

Properly  planne<l  and  developed.  Pages,  series, 
campaigns.  co-*q>erative  space.  Thoirnighly  ex- 
l*crienced.  Substantial  business,  satisfaction 
and  good  will  cf  advertisers.  Will  work  alone 
or  develw  department.  There  are  thousands 
in  scientific  development.  Many  papers  realize 
this  fact  and  could  use  a  properly  trained  man. 
Permanent  connecti«>n  after  I  prove  ability. 
Have  good  character,  substantial,  reliable  ref¬ 
erences.  Gty  I'O.'^O  or  more,  East  or  Ontral 
West  preferred.  0|K*n  on  short  notice.  Write 
me  txlay.  C-7W,  Editor  &  Publisher. 


Successful 

Performance 

Tbis  firm  has  a  record  of  almcg 
15  years  of  successful  performance  ■ 
the  difficult  work  of 

PURCHASE,  CONSOUDATION. 
SALE  AN1>  APPRAISAL 
.>f  newspaper  and  magazine  propertia 
throughout  the  U.  S. 

HARWELL  &  cannon' 

Times  Bldg.  New  York  i 


WE  CONNECT  THE  WIRES^ 

I 

A  T>VERTISING  sf.r\tce  de. 
^  PARTMENT  MANAGER.  Fiv,  j 
years’  service  work  and  space  sel!-  ' 
intf.  large  newspapers;  seven  yean 
assistant  advertising  manager,  bif  ' 
publisher;  successful  record  as  ad¬ 
vertising  m.inager.  two  Middle  ' 
Western  dailies.  Now  advertisisf 
•ervice  manager,  daily  of  over  100  Odd  j 
circulation.  Hi,  copy,  deiigu,  and  ? 
layouts  used  by  well  known  syndi- 
Collep. 

Na  2775  B. 

Fernald's  Exchange. Inc  - 

Third  Nat’l  B'ld'g..  Springfield,  Mass.  - 


Situations  Wanted 


Telegraph  or  City  Editor, 
njx-n  for  i«o-iiti(.n  April  1st — eight  yeaiV 
[icrience  in  all  news  angles,  desk, 
Uaturt-s,  interviews,  siswts.  C-745.  fJi- 
Piiblishcr.  _ 

Wanted. 

Position  .Ts  rewritcr,  manuiwript  editor, 
reading.  bcH.k  reviewer.  Icehnical  writer  oa,; 
jects  of  interest  to  women,  general  desk  wti: 
article  writing;  woman  with  ten  years  rr::a 
New  York  experitnee;  frequent  contribotor i: 
class  woman’s  m.igazines;  capable  eii 
woman’s  pace  or  managing  department;  e 
f.actory  references.  Part  or  full  time  k 
Yi  rk  situation  preferred.  Address  Boa  C" 
Editor  &  Publisher. 


BUSINESS  OPPORTUNITIL' 

Best  Business  Opportunity. 

In  South  offered  in  semi-weekly  and  job 
ness  in  finest  section  of  Atlantic  ccait 
$8,000  cash,  long  terms  on  lialance. 

Box  C-749,  Editor  &  Publisher. 

F  vening  and  Sunday  Paper. 

Not  often  you  have  opportunity  to 
controlling  interest  in  a  newspajier  prop^  • 
this-— evening  and  Sunday  paper  in  rr 
growing,  very  live  Ohio  city  of  50,000;  b!:’ 
one  man  for  over  30  years  and  now  fl 
sold  because  of  |>eculiar  conditions;  larie’'" 
tf»ry  of  over  125.000  to  draw  from;  larfe^ 
including  32-i>age  press,  many  linotypes; 
estate  of  high  v.alue  on  one  of  two 
‘treets;  will  require  about  $100,000  cash, 
may  be  fin.anced  easily.  To  avoid  c-r-^ 
seekers  kindly  vivc  credit  references.  A.-: 
’’Ohio.”  C-734.  care  Editor  &  Publisher. 
Stop,  Look,  Listen — Then  Go  Ahead 
Not  to  sell  your  own  publication  or  boy 
•  gher  fellow's.  But  to  engage  a  qualify 
si*onsib!c  broker  t(*  buy  or  «iell  for  you.  R«' 
save  or  make  you  m.iny  times  the  asocra 
his  commission.  There  are  brokr*  * 
brokers.  Be  careful  to  choose  tbc  - 
1  have  some  de'^irable  publications  ts 
and  some  desirable  customers  for  pubi^ 
with  merit,  and  shall  be  pleased  to  haw 
call,  phone,  or  write  me,  but  if  for  acl 
son  you  do  not  care  to  have  me  reprtsni 
engage  some  rather  qualified  respon^-^* 

L  B.  Shale,  Times  Building.  New  YorkC? 

CORRESPONDENTS 

Correspondents. 

t'f'Iiinibiis.  f). — Bert.  D.  Strang.  Neii 
trade  journal  correspondence,  publicity  a* 
vertising.  Trade  reports.  600  Hartm* 


.u  eorrespoxiuciicc,  ■ 

Trade  reports.  600  Hartm* 

FEATURES 


A  New  Feature  Service. 

That  is.  in  interest  and  cost  to 
I'cst  break  since  the  world  fiight  of 
A\t  Service.  Will  prove  to  be 
getter.  Will  fit  every  paper,  from  t!»  ^ 
Seat  Weekly,  to  the  Metropolitan 
last  from  three  to  five  yean  and 
•m  the  last  day  will  surpass  the 
release  dates;  full  protcctioo  for 
cost  to  you  until  you  have  had 
days.  icu  can  terminate 
days,  at  your  option.  Service  will 
Spring.  investigate  now.  Full 
upon  receipt  of  your  query,  on  your 
head  Address  Raiser.  P.  O.  Bo*  1** 
Su.  *‘W”  New  York  City. 


I 


Editor  &  Publisher  for  February  21,  1925 


executives  to  trade  ideas 

£jcliange  Idea  Committee  Formed  by 
AN.A.E. — Fisk,  Chairman 

The  Ass<Ki<ition  of  Newspaper  Adver¬ 
tising  Executives  has  formed  an  “Idea 
Exchange  Committee.’’  acting  on  the  sug¬ 
gestion  of  J.  \V.  Fisk,  merchandising 
(punsel  of  tlie  Miliiuukce  Journal. 

Mr.  Fisk  is  cliairman  of  the  new  com- 
tnittee  wliile  the  other  members  are  H. 
\V.  Robert>.  Cli'Vi'hinJ  Plain-Dealer ;  I,. 
R.  Jalenak.  Orleans  Item;  \V.  J. 

Hotmann,  Portland  Oregonian;  Douglas 
C.  Hau.ser,  St.  Louis  Ulobe-Deinoeral ; 
lames  A.  Austin,  Omaha  Pee;  C.  T. 
Butterwortli.  .\  i'ork-  Times;  M.  W. 
Thompson.  St.  Paul  Daily  .Vrii.t,  and  E. 
^Robertson.  Kansas  lily  Star. 

De  Mars  Goes  to  Tulsa 

Arthur  F.  DeMars,  for  several  years 
connected  with  the  Munsey  Organization 
as  superintendent  of  branches  and  also 
active  in  the  development  of  classified 
advertising  of  several  eastern  papers  is 
now  classified  advertising  manager  of  the 
rul-'a  (.Okla.)  Tribune. 


McRae’s  Daughter  Weds  in  San  Diego 

Mrs.  William  .Mden  Smith,  Jr.,  of 
Grand  Rapids,  Mich.,  daughter  of  Milton 
.‘\.  McRae,  was  married  I'eb.  14,  at  her 
father’s  California  home  in  San  Diego,  to 
Richmond  Temple  of  I>)ndon,  England. 
Mr.  Temple  is  in  business  in  London. 
Mr.  and  Mrs.  Temple  plan  to  spend  two 
months  each  year  in  the  United  States. 
After  an  automobile  tour  of  California 
they  will  sjril  for  England.  Mrs.  Temple 
is  a  stockholder  in  .several  newspapers. 

Mason  Back  After  Illness 

Julian  S.  Mason,  managing  editor  of 
the  A'cte  Vork  Herald  Tribune,  returned 
to  his  desk  F'el).  lt>.  after  an  absence  of 
a' lout  a  montli.  He  recuperated  at  .At¬ 
lantic  City  from  an  attack  of  bronchial 
piK'Umi  iiiia. 

Gridley  Now  Special  Correspondent 

Charles  O.  Gridley  has  resigned  from 
the  Washington  Press  Service  to  become 
the  Wa.shington  correspondent  of  the 
I’eoria  (111.)  Star,  the  East  St.  Louis 
Journal,  Koekford  Register-Gasette  and 
other  Illinois  dailies. 


ADDITIONAL  CLASSIFIED 


HELP  WANTED 


AiwrtUinf  Manager. 

Wanted,  by  Ontral  State  newspaper,  a  sales* 
nan  of  advertising  in  newspapers,  who  is  able 
n  show  a  progressive  record  of  achievement. 
Most  be  able  to  write  copy,  but  am  chiefly  in¬ 
terested  in  selling.  Must  be  able  to  handle 
sain  force  of  solicitors.  P<»sition  permanent 
in  community  of  50.000.  on  old  established 
•hay.  Must  be  resourceful,  aggressive,  willing 
to  work  long  hours  if  necessary,  and  not  afraid 
to  seek  business  for  second  newspaper.  Seek 
oarried  man  who  is  lot^king  for  opportunity  to 
acqnire  borne  and  expanding  future.  W  rite 
folly  about  yourself,  family,  schording.  age  and 
dperience  to  Central  State,  C‘735.  care  EditM^ 
I  ^blisher. 

Business  Manager. 

For  suburban  daily,  understanding  mechanical 
aod  every  other  department.  Replies  wrill  be 
held  strictly  confidential.  Wonderful  opportu- 
aity  for  the  proper  man.  C*741,  Editor  &  Pub- 
Uer. 

Feature  Salesman. 

Lite  syndicate  has  opening  for  man  who  can 
irodace.  Address  in  confidence.  Syndicate, 
ita  C-743,  Editor  &  Publisher. 


Nbbclty  Woman. 

KcH^s  organization  desires  sensible,  expen- 
aeu  newspaper  or  publicity  woman  to  assist 
besy  publicity  director;  give  full,  detailed  par- 
M^rs  in  confidence,  including  salary.  Address 
Box  C-701.  care  &  Publisher. 


Help  Wanted 


Reporter 

Must  be  experienced.  State  s.alary  expected 
and  qualifications.  .Afternoon  daily  in  Xew* 
Jersey,  Address  Box  S-753,  Editor  &  Publisher. 

Syndicate  Salesman. 

attractive  proposition  for  man  so  engaged,  repre¬ 
senting  us.  Side  line  immediately;  full  time 
later.  C-7S6,  Editor  &  Publisher. 

Wanted. 

Kx|>ertence<l  woman  social  page  editor  on  after¬ 
noon  daily  near  New  A'ork  ('ity.  .Address  Box 
C-752,  Editor  &  Publisher. 

Wanted— A  Man  Who  Can  Write— 

— a  man  who  can  sense  the  romance  in  ma¬ 
chinery — who  can  put  real  literary  (|uatity  into 
advertising  of  engineering  products.  The  man 
for  this  job  needs  common  sense  rather  than 
an  engineering  education.  He  needs  the  poise 
and  itersonality  to  meet  and  work  with  important 
advertisers.  .\nd  most  of  all.  he  must  know 
how  to  write  convincingly.  One  of  the  large 
publishers  of  engineering  jburnals  is  looking 
for  this  man.  If  you  know  of  him,  write 
details  stating  salary  expected.  .Address  Box 
r-754.  Editor  Bi  Publisher. 

Wanted. 

Advertising  Manager.Circulation  Manager,  and 
CHassifled  Manager.  Northwestern  Ohio  Daily 
requires  the  services  of  Advertising  Manager, 
one  w’ho  can  organize,  build  ami  develop  new 
business  and  tboroly  acquainted  with  all  prob¬ 
lems  of  advertising  *<le|>artment.  Also  Circula¬ 
tion  Man,  with  MetrojHilitan  experience,  must 
lie  a  builder,  familiar  with  promotion  work, 
records  and  all  detail,  also  man  to  lake  charge 
of  classitietl  <lep;»rtment,  must  l>e  able  to  pro¬ 
duce.  splendid  |iositions  to  the  right  parties. 
.Adflress  C-766.  care  E<litor  &  Publisher. 


Quantity  plus  Quality 

THK  Ql EKNS  COUNTY  NEWS 

Jamaica,  N.  Y. 

Editor  and  Publisher: 

We  arc  glad  to  get  testimonials  telling  of  the 
good  results  received  by  our  classified  advertisers, 
so  in  fairness  to  vou,  as  a  fellow  publisher,  it  seems 
only  right  to  tell  you  of  the  remarkably  large 
number  of  replies  which  we  received  from  a  classi¬ 
fied  ad  through  the  EDITOR  &  PUBLISHER  a  few 
weeks  ago.  Not  only  was  the  number  most 
gratifying  but  the  quality  was  equally  high. 

With  the  heartiest  of  best  wishes,  I  remain, 
Cordially  yours, 

Eugene  E.  Early 

Publisher 


Indiana 

Is  the  “Heart”  of  the 
Nation’s  Population 


The  state  is  practically  the  center  of  popula¬ 
tion  of  the  United  States.  That  means  that 
your  advertising  campaign  will  have  far  reach¬ 
ing  influence  in  all  directions — in  adj'oining 
territory,  rich  in  results. 

The  position  of  Indiana,  the  location  of  its 
cities  and  its  interchange  of  business  with 
neighboring  states  have  been  responsible  for 
the  expansion  of  a  highly  developed  network 
of  railroads.  This  means  that  the  advertisers’ 
goods  will  reach  every  corner  of  a  vast  terri¬ 
tory,  anxious  to  know  about  the  best  of  every¬ 
thing  for  sale  by  big  department  stores  or 
corner  grocers. 

Such  location — such  railroad  facilities  and 
such  desires  have  created  a  newspaper  reading 
public,  a  public  which  is  satisfied  only  by  the 
best. 

And  the  best  in  newspjapers  is  the  aim  and 
accomplishment  of  Indiana  publishers. 

Fine  examples  of  modern  messengers  of 
world  news  and  Industrial  development  sire 
listed  below. 

Always  anxious  to  be  of  service  to  their 
advertisers,  these  newspapers  maintain  service 
departments  and  go  to  great  exp>ense  to  co-opj- 
erate  with  national  advertisers  who  use  their 
columns. 


*Lafayelte  Journal  &  (lourier. 


’Newcastle  Courier 
’South  Beiiil  Nevvs-1 


Rate  for 

Circulation 

S.«M  lines 

....(E) 

3,106 

.025 

27.839  J 
11.230  ) 

39.069 

.09 

....(S» 

32,840 

.08 

..(M) 

31..i02 

.07 

...(S) 

34,520 

.0’' 

...(E) 

41,938 

.09 

...(E) 

14,196 

.055 

...(E) 

15,436 

.05 

M&S) 

3,797 

.025 

...(E) 

128,400 

.25 

7,()0.i 

12.900 

20.505 

.06 

...(E) 

6,000 

.025 

...(E) 

4,517 

.025 

10,138  J 
12.902  ] 

23,040 

■  .06 

...(S) 

21,298 

.06 

...(E> 

20,627 

.06 

(E&St 

22,830 

.06 

*A.  B.  C.  Statement,  Sept.  30,  1924. 
+Goveminent  Statement.  Sept.  30,  1924. 
t+tCovenunent  Statement,  April  1,  1924. 
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DOLLAR  5  J 
PULLERS 


$$ 


Business  Tickelr 


^ONSIDER  the  local  combinations  of 
^  business  men.  organized  for  econo¬ 
my  and  real  co-operative  trading  with 
the  public.  Be 
they  milkmen,  apart¬ 
ment  -  house  owners, 
automobile  dealers, 
country  fair  trustees, 
public  service  men, 
restaurant  proprietors, 
merchants  along  cer¬ 
tain  streets,  or  what 
not,  they  offer  to  news¬ 
papers  the  very  best 
opportunity  for  advertising  service.  Do 
not  look  upon  such  bodies  as  obstructive 
of  a<lvertising.  Sell  your  newspaper  to 
them  on  merit. 


Making  it  easy  tor  linders  to  return 
property  to  losers,  the  ll'ashingtoH  Post 
has  established  a  splendid  service  by  open¬ 
ing  its  classified  columns  free  of  charge 
to  those  who  wish  to  advertise  articles 
found,  and  is  thereby  making  its  classified 
section  of  real  service. — C.  M.  Little¬ 
john.  Washington,  D.  C. 


welcome  the  new  patrons,  and  the  boys 
and  parents  tind  that  the  plan  is  a 
money  saving  one  for  the  carriers. — 
Lewis  Hvm.an. 


.“Mmost  no  one  wants  to  look  old.  Try 
out  a  iwge  of  advertisements  under  a 
heading  of  some  such  line  as  “Don’t 
Look  ()ld”  in  which  all  of  the  advertisers 
would  present  methods  of  keeping  young. 
Drug  .stores  with  youth-giving  prepara¬ 
tions,  dry  g(X)ds  stores  and  clothiers  sell¬ 
ing  apparel  designed  to  keep  people  look¬ 
ing  young,  drugless  healers  and  sellers 
of  special  shoes  would  all  be  glad  to  come 
in  on  such  a  page.  Get  up  this  sort  of 
a  page  for  your  paper. — F.  H.  Williams, 
Santa  .^na,  Cal. 


“Business  Men  of  (name  of  city).  You 
Ought  to  Know,’’  could  be  workc<l  into 
a  tine  full  page  idea.  Work  it  up  in  a 
series  form,  one  advertiser  being  taken 
up  each  week  and  a  short  resume  of  his 
activities  in  editorial  form  together  with 
his  photograph  in  the  center  of  the  page. 
Surrounding  this  are  the  advertisements 
of  others  who  will  in  turn  appear  on 
the  center  of  the  page. — George  C.  Marc- 
ley,  Ojidensburg  (X.  Y.)  Reptihlican- 
Journal. 


Every  day  newspaper  readers  see 
stories  of  the  police  court,  the  post  office, 
city  hall,  county  court,  hospital,  etc. 
These  names  often  become  only  matter- 
of-fact  places.  But  don't  you  think  you 
might  interest  your  readers  in  a  series  of 
descriptive  stories  telling  how  the  differ¬ 
ent  departments  function?  The  cub  re¬ 
porter  is  .surprised  often  at  his  first  con¬ 
tacts.  \  half-column  daily  feature  ex¬ 
plaining  how  a  magistrate’s  hearing  is 
conducted ;  how  the  postmen  prepare  for 
their  deliveries ;  the  daily  duties  of  the 
mayor ;  the  dignity  of  the  county,  supe¬ 
rior,  supreme  courts ;  the  efficiency  of 
nurses,  and  many  other  local  “routine" 
affairs  could  be  written  up  to  make  an 
intere.sting  series. —  H.  M.  Hofford, 
Providence,  R.  I. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


Now  is  the  time  to  start  a  run  on  “used 
cars."  “The  prices  are  low  the  demand 
light.  .\n  enterprising  reporter  could 
write  up  an  article  convincing  the  reader 
that  now  is  the  time  to  get  that  car  for 
spring  use.  .Many  dealers  are  offering 
I)art  payment  plans,  the  car  to  be  de¬ 
livered  in  the  spring  if  payments  are 
started  now,  etc.  <iet  dealers  to  adver¬ 
tise  their  plans  and  let  the  paper  play  up 
the  “start  buying  now”  idea  as  an  in¬ 
ducement  to  obtain  advertising  of  such 
a  drive  as  outlined. — C.  E.  Pellissier, 
Boston,  Mass. 


It  w<iuld  be  a  different  and  interest¬ 
ing  stunt  if  the  paper  would  get  up  a 
page  or  half  page  of  ads  of  local  barber 
shops  and  run  this  page  on  a  Friday  or 
Saturday  morning  and  if  on  this  page  all 
the  .shops  would  urge  men  to  come  in  and 
get  shaved  up  and  have  their  hair 
trimmed  for  the  week  end.  This  would 
apiH'al  to  many  men  and  so  would  help 
the  barber  shops  in  getting  more  trade 
and  iK'cau.se  few  cities  have  ever  staged 
combination  ads  of  barber  shops  on  any 
prete.vt  whatever  the  stunt  would  be  new 
and  so  would  be  pretty  easy  to  put  over. 
— Frank  II.  Williams,  S15  So.  Yan 
Xess  St..  .Santa  .\na.  Cal. 


The  l.ogansport  (Ind.)  Pharos  Tri- 
btiiii’  has  installed  a  pay  by  check  system 
among  its  carriers.  Each  carrier  boy 
has  a  checking  account  at  a  local  bank 
into  which  he  deposits  his  collections. 
Payment  for  his  papers  is  made  from 
this  account,  and  for  "spending  money” 
he  writes  to  himself  a  check  for  an 
even  number  of  dollars.  The  system 
saves  the  time  of  employes  counting  the 
small  change  in  which  the  carriers  for¬ 
merly  paid  their  weekly  bill,  the  banks 


hfamBfianal  News  Service 
n  Simice  St.,  New  York 


44^0RNERS  and  Characters  of  Rhode 
Island”  is  a  feature  of  the  Provi¬ 
dence  Evening  Bulletin  that  has  attracted 
much  attention.  A  well-executed  draw¬ 
ing  of  an  ancient  street  corner  or  village 
resident  .accompanies  each  storie  and  the 
feature  has  resulted  in  a  large  increase 
in  surburban  sales.  Where  drawings  are 
not  possible  photographs  may  be  used 
with  equally  good  results. — L.  Dooley, 
Providence,  R.  I. 


The  Memphis  Xews  Scimitar  recently 
closed  a  contest  in  which  it  offered  a 
dollar  each  for  ‘“the  best  things  I  have 
seen  today.”  Some  of  the  things  reported 
were  truly  ludicrous  and  brought  much 
reader  attention. — R.  E.  Haru.wvay,  Le- 
bannon,  Tenn. 


Seattle  Times  publishes  a  weekly  sum¬ 
mary  of  state  supreme  court  decisions  for 
the  business  man  on  its  financial  page. 
Similar  digests  of  important  decisions 
should  be  possible  in  other  cities,  bus-ness 
men  generally  being  interested  in  opinions 
affecting  their  interests  written  in  lang¬ 
uage  devoid  of  legal  phraseology. — A.  X. 


Conscience  gifts  add  $600,000  to  the 
L'nited  States  Treasury.  An  interview 
with  your  local  treasury  authorities  may 
reveal  local  con.science  money  sent  in 
from  time  to  time  that  will  furnish  good 
copv. — C.  M.  Litteljohn,  Washington, 
D.  C. 


Childhood  inspires  this 
new  puzzle  attraction — 

CROSS-WORD 

FAIRIES 

By  WANDA  GAG 

Th,  mrst  fascinating  weekly 
feature  ever  devised  for  children. 

Secure  details  of  this  cross-word 
puzzle  story  from 

Premier  Syndicate,  Inc. 

241  West  58th  Street 
New  York  City 


Why  not  let  one  of  your  leading  bank¬ 
ers  explain  the  Federal  Reserve  system, 
in  his  own  words ;  or  the  dispatcher  on 
the  railroad  give  the  "inskle  dope”  on  train 
dispatching ;  or  your  chief  exporter  tell 
some  of  the  troubles  of  exporting?  Just 
a  few  hints  for  some  by-lined  articles 
that  will  count. — B.  A.  T. 


The  World’s  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news- 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-prim  eolor  eomira. 
Magazine  Feature  Pagea. 


Write  for  samples  and  rates 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIATIONS 
World  Boildmg  Now  Took 


LETTERS  FROM  OUR 
READERS 


A»ki  Pulitzer  Prize  for  Miller 

Cave  City,  Ky.,  Feb.  15, 
To  I^iTdR  &  Publisher:  I  most  if 
spmfully  nominate  William  Rurfc 
Miller  of  the  Louisville  Courier-Jnumi 
for  consideration  when  the  time  comes  to 
sel^t  the  winner  of  the  1925  Pulitze 
Prize.  The  military  board’s  inquirj-  into 
the  entombment  of  Floyd  Collins  in  Saai 
(  ave  here,  has  brought  out  that  .Milfe 
only  21  and  who  looks  to  be  but  16  jj 
the  most  outstanding  hero  the  newspape 
game  has  produced  in  many  years.  I  c® 
recall  nothing  in  comparison  to  it  in  tk 
31  years  I  have  been  connected  n-i 
newspapers. 

This  fine  chap  risked  his  life  repeatedh 
by  making  the  “subterranean  squirm 
time  and  time  again  through  “71* 
Squeeze”  and  “The  Double  Squeeze”  for 
a  distance  of  160  feet  far  below  tk 
earth’s  surface,  being  one  of  the  few,  who 
ultimately  reached  Collins,  fed  and  other, 
wise  ministered  to  his  comfort;  also  mak¬ 
ing  heroic  efforts  to  free  him  from  the 
clutch  of  the  boulder  that  made  him  ca^ 
tiye  of  the  cave.  The  record  of  what 
Miller  did,  sworn  to  under  oath  by  mam 
witnes.scs,  is  now  in  possession  of  theniih 
itary^  board  appointerl  by  Gov.  William 
J.  luelds,  of  Kentirnky.  This  lioard  is 
headed  by  Gen.  H.  H.  IX-nliardt,  also 
lieutenant  governor  of  the  state,  and  ma.v 
be  readily  consulted  by  the  Pulitzer  pria 
committee  when  the  time  comes  to  makt 
awards. 

Dan  W.  Gai.i.^gheii, 
Cleveland  Sews. 


New  Boston  Financial  News  Editor 

Walter  Brown,  formerly  eilitor  of  tk 
Neiv  York  Commercial,  has  assumd  tk 
editorship  of  the  Boston  l-inancial  Seas. 


''Main  Street— Russia” 

by 

FANNIE  HURST 


Five  half-page  illustrated  articln 
Released  March  15 


Vivid — First-Hand 
Impressions 
of 

Life  Under  Leninism 

Chicago  Herald  Examiner 
Indianapolis  Star 
Milwaukee  Journal 

have  already  ordered 


ASK  FOR  SAMPLES 

The  McChre  Newspaper 

373  Fourth  Avenue,  New  York  0*7 


J 


3,716»  5  60  Zincs 

the  largest 

Advertising 


In  a  comparative  table  listing  135  news¬ 
papers  in  29  principal  cities,  The  New 
York  Herald  Tribune  shows  a  larger  ad¬ 
vertising  gain  than  any  other  morning  or 
evening  newspaper  for  the  year  1924. 
(Figures  issued  by  the  Statistical  Depart¬ 
ment  of  The  New  York  Evening  Post.) 


She  Mem  Qotk 


Editor  &  Publisher  for  February  28,  1925 


A  first  lesson  in  Space -Buying 


Question 


Answer 


What  is  the  third  larg-i 

cst  market  in  the  United  ^Philadelphia 
States?  J 

laWha.  is  the  city  Pop^- j  J  ^79^000 
What  is  the  population! 

of  the  Philadelphia  trad- r3, 300, 000 

ing  zone  ?  ^ 

How  many  separate^i 

dwellings  in  the  city  ofL  412,000 

Philadelphia?  j 

What  P  h  i  1  a  d  e  1  p  h  ia'l 

newspaper  goes  daily  into  !-•  .  n  ii  .• 

nearly  every  home  inf^The  Everang  Bulletin 
Philadelphia?  J 

What  P  h  i  1  a  d  e  I  p  h  ial 

newspaper  goes  into  mostL>T»u  r  •  d  ii  <.* 

homes  in  the  Philadelphia !  Th©  Evening  Bulletin 
trading  zone?  ‘ 

W  h  i  c  h  Philadelphia'. 

newspaper  has  the  largest  [.The  Evening  Bulletin 
circulation?  j 

What  was  the  net  paid^ 
dailv  average  circulation  ei  Q  OS'?  _  ; 
i)t  The  Evening  Bulletin 
for  1^24?  J 


Question  Answer 

In  what  Philadelphia! 

newspaper  can  you  buyj  ^  ii  • 

advertising  space  at  the  '  The  Evening  Bulletin 
lowest  rate  per  line  per, 
thousand  copies?  J 

What  is  the  agate  line! 
rate  of  The  Evening  Bui-  f60c 
letin? 


J 


What  Philadelphia'! 


newspaper  carries  most ; 
local  retail  and  national  f 


The  Evening  Bulletin 


display  advertisements?  J 

What  kind  of  a  news 
paper  is  The  Evening  Bui  , 
ktin?  /  tive 

What  is  the  annual') 
business  done  in  Philadel¬ 
phia,  as  indicated  by  the 
1924  figures  of  the  Phila¬ 
delphia  Clearing  House?  J 

What  city  and  news-l  _ ,  *1  j  i  i  •  j 
paper  should  be  on  the ;  Bhiladelpnia  and 
schedule  of  every  national  (  The  Evening  Bulletin 
advertiser?  ' 


1  High  class  and  conserva- 


$25,645,000,000.00 


Dominate  Philadelphia 

Ocate  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  every¬ 
body”  reads — 


3k  Cfliening 

PHILADELPHIA’S  NEWSPAPER 


In 

PhiladelpMa 

eiybody  reads 

JheBuUetin’ 


NF,V1  YORK 
814  Park-Lexington  Bldg., 
46th  Street  &  Park  Avenne. 


"I  o  ^ 

O  IO9OO  /  a  day 

Average  Daily  Net  Circulation  for  the  Year  Ending 
December  31,  1924. 

The  circulation  of  The  Philadelphia  Bulletin  is  the 
largest  in  Philadelphia  and  is  one  of  the  largest  in  the 
United  States. 

CHICAGO  DETROIT 

Verree  &  (!onklin,  Inc.,  C.  L.  Weaver,  Verree  &  Conklin,  Inc. 

28  East  Jackson  Boulevard  117  Lafayette  Boulevard. 


SAN  FRANCISCO  KANSAS  CITY,  MO. 

Thomas  L.  Eanory,  Verree  &  Conklin,  Inc.,  C.  J.  Eldelman,  Verree  &  Conklin,  Inc., 

681  Market  St.  1100  Davidson  Bldg. 


(CaoTTiakI  Isa— Cnipsay) 


